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Luxury travel for the entire journey thanks to new BMW partnership with Emirates

BMW 520i Touring join airline‘s VIP shuttle service 
Dubai, UAE: Emirates VIP passengers can now begin their luxurious travel experience at home thanks to a new partnership with AGMC, the official BMW Group importer for Dubai, Sharjah and the Northern Emirates. 

Business Class passengers will be picked up and dropped off in a luxury BMW 520i Touring, ensuring quality, comfort and style during their entire journey. The agreement continues efforts by AGMC to enhance the overall customer experience and offer the best possible service. 

Osman Abdelmoneim, General Manager at AGMC, said: “Business Class passengers expect nothing but the best when they travel. These high standards are mirrored by our own customers so a partnership was a natural fit. It’s a great honour to see our BMW 520i Touring models become part of Emirates Airline’s renowned luxury travel experience. We are confident that the discerning VIP passengers travelling with Emirates Airline will enjoy and appreciate the new levels of comfort and refinement in one of our most luxurious BMW models.” 
The BMW 520i Touring has a long tradition of being the ideal car for executives and families alike, its interior is luxurious and spacious, with plenty of space for luggage. It is also the most connected vehicle in its segment, with an array of communication and infotainment options such as a fast WLAN hotspot for mobile devices and wireless charging. This means that busy customers can make the most of their time travelling to and from the airport, whether that’s conducting business, catching up with friends on social media or simply sitting back and enjoying the ride.  
Commentating on the partnership, Johannes Seibert, Managing Director of BMW Group Middle East, said: “Premium customer experience has always been one of the most important values of the BMW Group. Through our collaboration with Emirates we are taking this tradition to a new level. Our common goal is to enhance the passenger’s travel experience even further; by ensuring luxury experience throughout their entire journey –  from ground to sky and back.”
The handover signals the beginning of a long-standing relationship between BMW, AGMC and Emirates, most recently named the World’s Best Airline in the TripAdvisor Travelers‘ Choice Awards 2017. Business Class passengers will now be able enjoy the height of luxury and comfort, both in the air and on the road to and from the airport. 
Caption 1: (From left to right) Stathis I Stathis, Managing Director, Albatha Automotive Group; Mr Ali Mubarak Al Soori, Executive Vice President - Chairman's Office, Facilities/Projects Management and P&L, Emirates; Johannes Seibert, Managing Director BMW Group Middle East; Mr Mohammed Mattar, Divisional Senior Vice President, Airport Services, Emirates
Caption 2: Emirates VIP passengers can now begin their luxurious travel experience at home thanks to a new partnership with AGMC, the official BMW Group importer for Dubai, Sharjah and the Northern Emirates
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The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility services. As a global company, the BMW Group operates 31 production and assembly facilities in 14 countries and has a global sales network in more than 140 countries. In 2016, the BMW Group sold approximately 2.367 million cars and 145,000 motorcycles worldwide. The profit before tax was approximately € 9.67 billion on revenues amounting to € 94.16 billion. As of 31 December 2016, the BMW Group had a workforce of 124,729 employees. The success of the BMW Group has always been based on long-term thinking and responsible action. The company has therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its strategy.
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