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BMW returns to Le Mans – with the world premiere of 
the new BMW 8 Series Coupe. 
New luxury sports car to be presented for the first time on 15 
June 2018, the eve of the legendary 24-hour race – parallel 
development of the production model and the BMW M8 GTE 
guarantees inspiring driving dynamics on the road as well. 
 

Munich. 24 hours and a great moment: On the eve of the legendary long-

distance race at Le Mans, France, BMW will open a new chapter in the brand’s 

fascinating sports car history. On 15 June 2018, the countdown to the 24-hour 

Le Mans race will provide the perfect framework for the world premiere of the 

new BMW 8 Series Coupe. The new luxury sports car was developed parallel to 

the BMW M8 GTE with which BMW Motorsport will again take to the Le Mans 

starting grid the next day for the first time since 2011. 

In the second round of the FIA World Endurance Championship (WEC) 2018, 

BMW will be fielding two BMW M8 GTEs. These racing cars already 

demonstrated their potential at the season opener in Spa-Francorchamps, 

Belgium, and the US-American IMSA WeatherTech SportsCar Championship. 

This will now be followed by the debut of the production model, the drive and 

suspension technology of which benefits tremendously from the experience 

gained from motor racing. Profound motor sport expertise is concentrated in 

particular in the new BMW M850i xDrive Coupe, which offers outstanding 

dynamic handling characteristics thanks to a new V8 engine, intelligent four-

wheel drive, controlled rear axle differential lock, Integral Active Steering, 

adaptive M suspension technology Professional featuring Active Roll 

Stabilization and 20-inch light alloy wheels boasting high-performance tyres.  

“There isn’t be a better setting for the world premiere of the new BMW 8 Series 

Coupe than the 24-hour race at Le Mans,” says Klaus Fröhlich, board member of 

the BMW AG, Development. “The race is a pure demonstration of passion, 

dynamics and long-distance capability. These characteristics define our new 

sports car in a special way.” 

The broad spectrum of the driving experience reflects the unique character of the 

new BMW 8 Series Coupe within its competitive environment. Spontaneous 

power delivery, captivating agility and the highest degree of precision in extremely 

dynamic driving situations underscore the sports car’s race-proven personality. 

The new BMW 8 Series Coupe is equally as convincing in the role of the 
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sovereign cruiser that pampers its passengers not only with ride comfort on long 

stretches of motorway or on country roads, but also with its modern luxury 

ambience and high-class equipment features.  

Therefore, the world premiere of the BMW 8 Series Coupe in Le Mans is also 

giving an especially emotional go-ahead for the brand’s current model initiative in 

the luxury class. The increased presence in this segment is one of the fields of 

action defined by the BMW Group in its NUMBER ONE > NEXT strategy. With 

the market launch of the new BMW 8 Series Coupe, which will begin during the 

course of 2018, the highest standards at the top of the model range in terms of 

dynamics and driving culture will be fulfilled.  

In case of queries please contact:  
 
Martin Schleypen, Product Communication BMW Automobiles 
Telephone: +49-89-382-37889 
E-mail: martin.schleypen@bmwgroup.com 
 
Eckhard Wannieck, Head of Product and Brand Communications BMW 
Telefon: +49-89-382-28042 
E-Mail: Eckhard.Wannieck@bmwgroup.com 
 
  
Internet: www.press.bmwgroup.com 
E-mail: presse@bmw.de 
 
 
 
The BMW Group 
 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s 
leading premium manufacturer of automobiles and motorcycles and also provides premium 
financial and mobility services. The BMW Group production network comprises 30 production and 
assembly facilities in 14 countries; the company has a global sales network in more than 140 
countries. 
 
In 2017, the BMW Group sold over 2,463,500 passenger vehicles and more than 164,000 
motorcycles worldwide. The profit before tax in the financial year 2017 was € 10,655 billion on 
revenues amounting to € 98,678 billion. As of 31 December 2017, the BMW Group had a 
workforce of 129,932 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible 
action. The company has therefore established ecological and social sustainability throughout the 
value chain, comprehensive product responsibility and a clear commitment to conserving 
resources as an integral part of its strategy. 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup 
Twitter: http://twitter.com/BMWGroup 
YouTube: http://www.youtube.com/BMWGroupview 
Google+: http://googleplus.bmwgroup.com 

 

mailto:martin.schleypen@bmwgroup.com
mailto:Eckhard.Wannieck@bmwgroup.com
http://www.bmwgroup.com/
http://www.facebook.com/BMWGroup
http://twitter.com/BMWGroup
http://www.youtube.com/BMWGroupview
http://googleplus.bmwgroup.com/

