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Digital world premiere of the new 4 Series Coupé.
Online presentation explores the sporty two-door car’s
history, design and driving dynamics.

Munich. The new BMW 4 Series Coupé, which celebrated its digital world
premiere today, is a truly exceptional car that redefines the essence of driving
pleasure in the premium midsize segment. The online presentation of the sporty
two-door model offered a wide-ranging insight into the vehicle concept and its
fascinating history, as well as the car’s distinctive design and freshly honed
dynamics. A recording of the entire premiere event hosted by Pieter Nota
(Member of the Board of Management of BMW AG, responsible for Customer,
Brands and Sales), Klaus Fröhlich (Member of the Board of Management of
BMW AG, responsible for Development) and Domagoj Dukec (Head of BMW
Design) is now available to download, along with photographs of the
presentation.
The BMW Group’s design studio in Munich, the historic halls of BMW Group
Classic and the BMW Group test centre in Aschheim co-hosted the world
premiere of the new BMW 4 Series Coupé. The evolution of the two-door car’s
aesthetic in keeping with BMW’s new styling language is particularly evident
under the design studio spotlights. Here, Domagoj Dukec explained the design
process that went into creating the sporty, graceful and exclusive aura of the new
BMW 4 Series Coupé. The focus here was on standalone design features,
notably the large, upright BMW kidney grille angling forward at the front end of
the coupé, the athletically sculpted shoulders above the rear wheel arches, the
car’s dynamically stretched proportions and its wide tracks. These elements put
clear water between the new car and the latest BMW 3 Series Sedan, while also
giving it a significantly sharper character than its predecessor. “The new BMW
4 Series displays the signature BMW proportions in their most modern form yet,”
said Dukec. “The front end makes a very clear statement on the road. The
striking, vertical kidney grille and iconic twin headlights create a bold and
confident identity.”
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Pieter Nota’s look back into the past at the home of BMW Group Classic
illustrated how deeply entwined the new BMW 4 Series Coupé is with the
brand’s tradition of legendary sports cars. Classics such as the BMW 328 Coupé
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from the 1930s and BMW 3.0 CS from the 1970s are headline acts in the
enthralling history of BMW coupés. And now a new chapter can be added to this
story of prestige, driving pleasure and racing success. “The new BMW 4 Series
Coupé captures the very essence of BMW,” said Nota. “It is a future-focused
interpretation of the brand’s enduring DNA.”
The new BMW 4 Series Coupé will hit the road in October 2020 – initially in a
choice of five model variants, with the particularly potent
BMW M440i xDrive Coupé (fuel consumption combined: 7.1 – 6.8 l/100 km
[39.8 – 41.5 mpg imp]; CO2 emissions combined: 163 – 155 g/km) heading the
line-up. Boasting a 275 kW/374 hp six-cylinder in-line engine, intelligent allwheel drive and an M Sport differential, the flagship model is “truly an ultimate
driving machine”, in the words of Klaus Fröhlich during a test drive at the BMW
Group’s test facility in Aschheim. The coupé’s agility, steering precision and
cornering dynamics are enhanced by an exceptionally stiff body structure with
additional bracing as well as the bespoke geometry, mounting and set-up of the
chassis. “A pleasing harmony between chassis and powertrain,” is how Fröhlich
described the result. “And the robust body enables very crisp chassis response.”
He goes on to say that the development engineers have managed to instil the
new BMW 4 Series Coupé with even greater precision and dynamism than the
BMW 3 Series Sedan, itself a fine example of sporting prowess. “I think the team
has done a good job – a very good job, in fact.”

The fuel consumption, CO2 emissions, electric power consumption and operating range figures
are determined according to the European Regulation (EC) 715/2007 in the version applicable.
The figures refer to a vehicle with basic configuration in Germany. The range shown considers the
different sizes of the selected wheels/tyres and the selected items of optional equipment, and
may vary during configuration.
The values are based on the new WLTP test cycle and are translated back into NEDC-equivalent
values in order to ensure comparability between the vehicles. With respect to these vehicles, for
vehicle-related taxes or other duties based (at least inter alia) on CO2 emissions, the CO2 values
may differ from the values stated here (depending on national legislation).
Further information on official fuel consumption figures and specific CO2 emission values of new
passenger cars is included in the following guideline: 'Leitfaden über den Kraftstoffverbrauch, die
CO2-Emissionen und den Stromverbrauch neuer Personenkraftwagen' (Guide to the fuel
economy, CO2 emissions and electric power consumption of new passenger cars), which can be
obtained free of charge from all dealerships, from Deutsche Automobil Treuhand GmbH (DAT),
Hellmuth-Hirth-Str. 1, 73760 Ostfildern-Scharnhausen and at https://www.dat.de/co2/.
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In the event of enquiries please contact:
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Kai Lichte, Product Communication BMW Automobiles
Telephone: +49-89-382-51240
E-mail: kai.lichte@bmwgroup.com
Ingo Wirth, Head of Product and Brand Communication BMW
Telephone: +49-89-382-25814
E-mail: Ingo.Wirth@bmw.de
Internet: www.press.bmwgroup.com
E-mail: presse@bmw.de

The BMW Group
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is
the world’s leading premium manufacturer of automobiles and motorcycles and also
provides premium financial and mobility services. The BMW Group production network
comprises 31 production and assembly facilities in 15 countries; the company has a
global sales network in more than 140 countries.
In 2019, the BMW Group sold over 2.5 million passenger vehicles and more than
175,000 motorcycles worldwide. The profit before tax in the financial year 2019 was
€ 7.118 billion on revenues amounting to € 104.210 billion. As of 31 December 2019,
the BMW Group had a workforce of 126,016 employees.
The success of the BMW Group has always been based on long-term thinking and
responsible action. The company has therefore established ecological and social
sustainability throughout the value chain, comprehensive product responsibility and a
clear commitment to conserving resources as an integral part of its strategy.
www.bmwgroup.com
Facebook: http://www.facebook.com/BMWGroup
Twitter: http://twitter.com/BMWGroup
YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmwgroup

