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Sharing is caring: the future
of private peer-to-peer
mobility with MINI Sharing.
MINI Sharing makes it easier than ever to share your own car with friends and
family. Available in Germany and the Netherlands from the start of March 2021.
Other European markets set to follow by the end of 2021.
Munich. The traditional British brand MINI is once again setting standards in shared

mobility. With MINI Sharing and the associated new MINI Sharing app, the premium
manufacturer is further expanding its pioneering role in this area. Since 1 March
2021, customers in Germany and the Netherlands have been able to share their MINI
and the MINI experience with family and friends easily, quickly and hassle-free. The
app can be used to reserve, unlock and lock the vehicle and start the engine/motor.
Private car sharing has never been so easy and seamless.

MINI Sharing can be used conveniently via the MINI Sharing app. As soon as it is
installed on the customer's smartphone (available for iOS and Android), family
members and friends can be invited if they also have the app. If friends want to use
the vehicle for a certain period of time, they can send a request to the owner via the
app. This request is displayed in the calendar function of the MINI Sharing app and
can be accepted and managed there by the owner. Before the booking begins, the
guest driver is sent useful information on the car, such as its location and range /
existing charge level. The user only requires an internet connection at the start of the
booking. From then on, their smartphone communicates with the MINI Sharing
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Module via Bluetooth, which has the benefit of making interaction possible with the
car without an internet connection. MINI Sharing can therefore be used problem-free
in underground car parks or places with poor network coverage.
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MINI Sharing had already been tested and tried out successfully and greeted very
positively in Madrid in 2019, and later also in Barcelona to similar effect. Following
the successful completion of the pilot project, the private car sharing service has been
available nationwide in Spain since October 2020. In Germany and the Netherlands,
the market launch took place at the start of March 2021. All German MINI models
built since January 2020 are already equipped with the required technology ex-factory
(option: 5GE - Flexible Car Sharing Preparation). The MINI Sharing Module required
can be retrofitted as an accessory part at any MINI service partner. MINI Sharing can
then be used immediately by the customer. The cost for the MINI Sharing Service in
Germany in the first year is 360 euros (one-year term), plus retrofitting. If the service
is extended after the one-year period, it will then cost 49 euros per year (correct at
March 2021).

You can find more information on the MINI website:
https://www.mini.com/en_MS/home/mini-sharing.html
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The BMW Group
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s
leading premium manufacturer of automobiles and motorcycles and also provides premium financial and
mobility services. The BMW Group production network comprises 31 production and assembly facilities
in 15 countries; the company has a global sales network in more than 140 countries.
In 2020, the BMW Group sold over 2.3 million passenger vehicles and more than 169,000 motorcycles
worldwide. The profit before tax in the financial year 2020 was € 5.222 billion on revenues amounting to
€ 98.990 billion. As of 31 December 2020, the BMW Group had a workforce of 120,726 employees.
The success of the BMW Group has always been based on long-term thinking and responsible action. The
company set the course for the future at an early stage and consistently makes sustainability and efficient
resource management central to its strategic direction, from the supply chain through production to the end
of the use phase of all products.
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