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British with a twist: The MINI Paul Smith Edition. 
 
The new MINI Paul Smith Edition marks the next step in the successful collaboration between two 
British icons. This partnership is grounded in shared values of craftsmanship, creativity and innovation, 
combining MINI's distinctive appearance with Paul Smith's remarkable design language. The new 
edition for the MINI Cooper Family stands out with a unique look featuring a British twist. 
 
London / Munich. Paul Smith and MINI – two traditional British brands have taken their partnership to the 
next level and created something great: The new MINI Paul Smith Edition. Following the MINI STRIP in 
2021 and the MINI Recharged by Paul Smith in 2022, the British designer is now bringing his world famous 
design language - ‘classic with a twist’ - to the MINI Cooper 3-door, 5 door and MINI Cooper Convertible for 
the first edition of the new MINI family. The look and details not only show Paul Smith’s signature style — 
but also the brands playful, optimistic and independent spirit. The MINI Paul Smith Edition celebrates its 
world premiere on October 29 at Japan Mobility in Tokyo. 
 
“It’s not often that you see two icons of British design work together in this way and it’s wonderful that our 
partnership has carried on over so many years. The MINI Paul Smith Edition has been a real privilege and a 
wonderful opportunity… new colours and new unexpected details that will be a welcomed surprise,” adds Sir 
Paul Smith, expressing his thoughts on the collaboration and the new design.  
 
Unmistakable look with a British twist.  
Combining MINI design with Paul Smith’s distinctive style: Exclusive exterior colours, sophisticated accents 
and unexpected details bring the shared history of MINI and Paul Smith into the present.  
 
"MINI and Paul Smith embody a shared mindset of positivity, embracing the motto of this edition: 'Every day 
is a new beginning.' Our collaboration celebrates a mutual love for design and meticulous attention to detail. 
Unexpected elements, such as the 'hello' projection on the ground and Paul Smith’s handwritten inscription 
bring a smile to your face right upon entering the car," says Holger Hampf, Head of MINI Design. 
 
The MINI Paul Smith Edition offers a choice of three exterior paint finishes, two of which are edition-
exclusive: Statement Grey is a modern interpretation of the classic MINI Austin Seven colour from 1959 – a 
clear, bluish-tinted grey shade and self-confident statement of timeless modernity. Inspired White is a 
contemporary homage to the popular Classic Mini Beige colour, and finally the elegant and classic Midnight 
Black Metallic from the current MINI Family.  
 
Regardless of body paint, a specially created colour - Nottingham Green, an homage to Sir Paul’s hometown - 
creates sophisticated accents on the contrasting side mirrors, the octagonal radiator grille and as a paint 
finish for one of the two roof colour variants.  
 
In addition to the colour variants, numerous details characterise Paul Smith's signature and make the MINI 
Paul Smith Edition unmistakable: The ‘Signature Stripe’, a central design feature of the British designer, 
adorns the roof in Nottingham Green at the rear of the driver's side. The alternative version of the roof in Jet 
Black features elegant black stripes in varying thickness, both matte and glossy. The MINI Cooper 
Convertible Paul Smith Edition is supplied with a black soft top. 
 
All edition vehicles are equipped with 18-inch Night Spoke aluminium wheels with tinted clear coat in Dark 
Steel, with the Paul Smith lettering. The MINI logo at the front and rear is offered in newly designed Black 
Blue and complements the colour composition of Paul Smith and MINI. On the boot handle, Paul Smith’s 
signature refers to the creative spirit behind the vehicles design. 
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British restraint and elegance in the interior. 
British character is also reflected in the interior with numerous components featuring a modern, elegant 
look. The knitted surfaces on the dashboard and door panels appear in black, while Paul Smith fabrics in 
tone-on-tone stripe patterns served as inspiration for the special design of the dashboard. The Nightshade 
Blue sports seats are made of Vescin and have knitted textile in the shoulder and headrest. Drawn from the 
Signature Stripe, the decorative stitching on the steering wheel's textile band is designed in bright colours - 
quintessentially Paul Smith. 
 
The round display in the centre of the cockpit also appears with one of three different Paul Smith 
backgrounds when Personal Mode is selected. Small hidden details underline the British design influence - 
but also the playful character of the designer: when the door is opened, the driver and front passenger are 
greeted with a handwritten ‘Hello’ as a light projection on the floor and Smith's motto ‘Everyday is a new 
beginning’ on the door sill, reflecting the positive mindset of both brands. A graphic of a small stylized 
‘rabbit’ hand-drawn by Paul Smith on the floor mat complete the interior details. 
 
A collaboration that blends British heritage, bold creativity and contemporary sophistication.  
MINI and Sir Paul Smith: two icons that are not only linked by their British heritage but also look back on 
exclusive collaborations resulting in unique styling. Their joint creative success story began in 1998, when 
the designer created a limited edition of the classic Mini: a specially created blue colour and matching 
anthracite-coloured alloy wheels lent the iconic model the signature of Paul Smith. 
 
To mark the 40th birthday of the classic MINI in 1999, the fashion designer dipped an exclusive one-off in 
his characteristic stripe design, using 86 stripes in 26 colours. 
 
In 2021, the MINI STRIP celebrated its world premiere: a vehicle designed using only what Paul Smith 
considered absolutely necessary. The result was a customised one-off car that despite its minimalist design 
and in keeping with Smith's guiding principle of ‘classic with a twist’, was not without unexpected and 
loving details. 
 
In 2022, Paul Smith went back to the roots of the collaboration with the MINI Recharged by Paul Smith. A 
classic found its way into the now: a Classic Mini from the 1998 MINI Paul Smith Edition was transformed 
into a modernised electric vehicle. With a focus on quality, sustainability and functionality, a contemporary 
driving concept was created that can also be seen as a tribute to the tradition and heritage of the classic 
MINI. 
 
Paul Smith MINI Collection  
But it is not only Sir Paul Smith who inspires MINI with creative ideas - the inspiration also works in 
reverse: the designer repeatedly uses MINI as a motif on exclusive pieces in his collections. To celebrate the 
launch of the MINI Paul Smith Edition, Paul Smith will release a capsule collection of bags inspired by 
details from the latest MINI collaboration. 
 
MINI Cooper SE (electricity consumption combined: 14.7 - 14.1 kWh/100 km according to WLTP; CO2 emissions 
combined: 0 g/km; CO2-class: A; Range in km according to WLTP: 385 - 400) 
 
All of the stated model variants, equipment features, technical data relate to the German market. Energy consumption 
and emission figures relate to the German PKW-EnVKV regulation. 
Fuel consumption, CO2 emission figures and power consumption were measured using the methods required according 
to Regulation VO (EC) 2007/715 as amended. They refer to vehicles on the German automotive market. For ranges, the 
NEDC figures take into account differences in the selected wheel and tyre size, while the WLTP figures take into 
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account the effects of any optional equipment. For vehicles newly type-approved since 01.01.2021, the official 
specifications exist only according to WLTP. In addition, according to EU Regulation 2022/195, the NEDC values will 
no longer be included in the EC certificates of conformity as of 01.01.2023. 
 
All figures have already been calculated based on the new WLTP test cycle. NEDC figures listed have been adjusted to 
the NEDC measurement method where applicable. WLTP values are used as a basis for the assessment of taxes and 
other vehicle-related duties which are (also) based on CO2 emissions and, where applicable, for the purposes of vehicle-
specific subsidies. Further information on the WLTP and NEDC measurement procedures is also available at 
www.bmw.de/wltp.  
 
For further details of the official fuel consumption figures and official specific CO2 emissions of new cars, please refer 
to the “Manual on the fuel consumption, CO2 emissions and power consumption of new cars”, available at sales outlets 
free of charge, from Deutsche Automobil Treuhand GmbH (DAT), Hellmuth-Hirth-Str. 1, 73760 Ostfildern-Scharnhausen 
and at https://www.dat.de/co2/.  
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With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading 

premium manufacturer of automobiles and motorcycles and also provides premium financial services. The BMW 

Group production network comprises over 30 production sites worldwide; the company has a global sales network 

in more than 140 countries. 

 

In 2024, the BMW Group sold over 2.45 million passenger vehicles and more than 210,000 motorcycles 

worldwide. The profit before tax in the financial year 2024 was € 11.0 billion on revenues amounting to € 142.4 

billion. As of 31 December 2024, the BMW Group had a workforce of 159,104 employees. 

 

The economic success of the BMW Group has always been based on long-term thinking and responsible action. 

Sustainability is a key element of the BMW Group’s corporate strategy and covers all products from the supply 

chain and production to the end of their useful life. 

 

www.bmwgroup.com  

LinkedIn: http://www.linkedin.com/company/bmw-group/ 

YouTube: https://www.youtube.com/bmwgroup 

Instagram: https://www.instagram.com/bmwgroup 

Facebook: https://www.facebook.com/bmwgroup 

X: https://www.x.com/bmwgroup 
Media website: http://www.press.bmwgroup.com/middle-east 
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Rami Joudi 

Head of Corporate Communications, BMW Group Middle East 

Email: rami.joudi@bmwgroup.com 

Mobile: +971 56 507 5762 

 

Kathleen Burbridge 

Senior Account Director, Gambit Communications 

Email: kathleen@gambit.ae   

Mobile: +971 56 166 1549 
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