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BMW Middle East champions regional creativity at Dubai 

Design Week 2025   

● BMW Middle East is the exclusive Automotive Partner of Dubai Design Week for the fourth 

consecutive year 

● BMW Middle East commissions the innovative Jeddah-based architecture studio Bricklab to 

create “Ellipse” pavilion   

 

Dubai, 03 November 2025 – BMW Middle East returns to Dubai Design Week 2025, the region’s 

leading design festival for the fourth consecutive year. Running from November 4 to 9 at Dubai 

Design District (d3), their presence highlights BMW Middle East’s commitment to supporting and 

nurturing regional talent and creativity. 

 

Beyond continuing their support for the event as the exclusive Automotive Partner, BMW Middle East 

is proud to present the BMW pavilion “Ellipse”, a collaboration with Bricklab, a Jeddah-based 

architecture studio founded by brothers Abdulrahman and Turki Gazzaz in 2015.  

 

Through a cohesive integration of design, materiality, and spatial experience, Ellipse pavilion will 

embody core attributes of BMW. Its concept draws inspiration from the duality between the comfort 

of a luxury car and the raw environment of the desert highway. Its hard aluminium exterior contrasts 

with a soft, sinuous interior, creating moments of intimacy and reflection. The elliptical form provides 

a dynamic counterpoint to the angular geometry of Dubai Design District, symbolising motion and 

modernity.  

 

While the hard aluminium cladding evokes strength and precision, the interior finishes mirror the 

craftsmanship of the BMW 7 Series with undulating walls and soft textures designed to encourage 

connection and calm. Adding to the experience, Ellipse pavilion will also showcase an exceptional 

BMW 7 Series presenting an elegant two-tone composition: Maldives Blue blending seamlessly with 

Oxide Grey Metallic for a distinctive and sophisticated look. Through this deliberate interplay of 

materials and atmospheres, Ellipse successfully echoes the core design attributes and luxury 

experience of the BMW 7 Series Individual.  

 

Speaking about the inspiration behind Ellipse pavilion, Abdulrahman and Turki Gazzaz said: 

“Creating this pavilion for Dubai Design Week has been a process of artistry and practicality. Our 

collaboration with BMW Group Middle East has provided ideas that allowed us to pay homage to 

excellence in automotive design, merged with the dramatic scenery drivers experience in the Middle 

East. The result is a building we can be proud of – it is as elegant as it is functional.”  
 

BMW Group Middle East’s commitment to art, design, and culture further extends within Ellipse 

pavilion, where visitors will experience meticulously crafted works from six regional artists. They 
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include: Rania Elkalla, founder of Shell Homage; Karim Tamerji and Elias El Hage from Karim + Elias; 

Rand Abdul Jabbar, multidisciplinary artist; co-founders Sara Abu Farha and Khaled Shalkha of 

Datecrete Studio & Lab; Talin Hazbar, multidisciplinary artist; and Dima Srouji, founder of Hollow 

Forms.  

 

 

Karim-Christian Haririan, Managing Director of BMW Group Middle East, said: “We are committed 

to championing regional creativity across art, design and culture, which is showcased through our 

ongoing partnership with Dubai Design Week, a platform that continues to inspire innovation and 

cultural dialogue. Our collaboration with Bricklab for Ellipse pavilion and the showcase six 

remarkable regional designers reflects BMW’s passion for design excellence, craftsmanship and 

cultural exchange.” 
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The BMW Group 

 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading 

premium manufacturer of automobiles and motorcycles and also provides premium financial services. The 

BMW Group production network comprises over 30 production sites worldwide; the company has a global 

sales network in more than 140 countries. 

 

In 2024, the BMW Group sold over 2.45 million passenger vehicles and more than 210,000 motorcycles 

worldwide. The profit before tax in the financial year 2024 was € 11.0 billion on revenues amounting to € 

142.4 billion. As of 31 December 2024, the BMW Group had a workforce of 159,104 employees. 

 

The economic success of the BMW Group has always been based on long-term thinking and responsible 

action. Sustainability is a key element of the BMW Group’s corporate strategy and covers all products from 

the supply chain and production to the end of their useful life. 

 

www.bmwgroup.com  

LinkedIn: http://www.linkedin.com/company/bmw-group/ 

YouTube: https://www.youtube.com/bmwgroup 

Instagram: https://www.instagram.com/bmwgroup 

Facebook: https://www.facebook.com/bmwgroup 

X: https://www.x.com/bmwgroup 

Media website: http://www.press.bmwgroup.com/middle-east 

 

 

For media inquiries, please contact: 

 

Rami Joudi 

Head of Corporate Communications, BMW Group Middle East 

Email: rami.joudi@bmwgroup.com 

Mobile: +971 56 507 5762 

 

Kathleen Burbridge 

Senior Account Director, Gambit Communications 

Email: kathleen@gambit.ae   

Mobile: +971 56 166 1549 
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