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BMW Group announces support for new iPod out
feature for iPhone and iPod touch.

Next generation of vehicle integration for iPhone and
iPod touch enables use of the latest iPod music
features in BMW and MINI vehicles.

Munich. BMW Group today announces its support for the new iPod Out
feature, in iOS 4, the latest version of Apple's mobile operating system. The
launch of a newly developed BMW Group interface technology will provide BMW
and MINI drivers with an easy-to-operate, intuitive way of using their iPhone and
iPod touch in future BMW Group vehicles.

iPod Out enables BMW and MINI infotainment systems to display and control
the music playback feature in iPhone and iPod touch in the vehicle’s main
display. The on-board monitor in BMW and MINI provides users with the
simplicity and familiarity they have come to trust in their iPhone and iPod touch
and the intuitive and integrated iPod navigation menu can be safely operated
through the vehicle’s interface controls. Additionally, state-of-the-art iPod
features such as custom playlists and Genius, which instantly creates a playlist of
songs that go well together from a user's own library, is immediately made
available to BMW and MINI drivers through the vehicle’s main display. iPod Out
requires iOS 4 with iPhone 3G, iPhone 3GS, iPhone 4 and iPod touch (second
and third generation).

The new interface technology developed for this purpose by the BMW Group
enables continued availability of iPod Out features of iPhone and iPod touch in
vehicles and represents a new milestone in consumer electronic device vehicle
integration. Future vehicles equipped with this technology will be able to adapt
more quickly to the software lifecycles of iPod touch and iPhone. The new
interface technology was developed by an international cooperation of the BMW
Research and Development Centre in Munich, Germany and the BMW Group
Technology Office Palo Alto in Silicon Valley, California.

Once again the BMW Group takes a leading role in the Infotainment integration
of iPhone and iPod touch. In 2004, BMW was the first automobile manufacturer
in the world to integrate iPod in the audio system. In the following year a
corresponding solution was presented for MINI. Right on time for the market
launch of iPhone in 2007, the BMW Group once again offered an exclusive
technological solution for integrating iPhone in the infotainment system of its
vehicles.
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In the event of enquiries please contact:

Manfred Poschenrieder, Product Communication BMW Automobiles,
Tel: +49-89-382 51137, Fax: +49-89-382 20626

Dirk Arnold, Head of Product Communication,
Tel: +49-89-382 12325, Fax: +49-89-382 20626

Internet: www.press.omwgroup.com
E-mail: presse@bmw.de

The BMW Group

The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in
the world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group
operates 24 production facilities in 13 countries and has a global sales network in more than 140
countries.

The BMW Group achieved a global sales volume of approximately 1.29 million automobiles and
over 87,000 motorcycles for the 2009 financial year. The pre-tax profit for 2009 was euro 413
million, revenues totalled euro 50.68 billion. At 31 December 2009, the company employed a
global workforce of approximately 96,000 associates.

The success of the BMW Group has always been built on long-term thinking and responsible
action. The company has therefore established ecological and social sustainability throughout the
value chain, comprehensive product responsibility and a clear commitment to conserving
resources as an integral part of its strategy. As a result of its efforts, the BMW Group has been
ranked industry leader in the Dow Jones Sustainability Indexes for the last five years.




