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BMW Group sales reach all-time high in March 
191,269 vehicles delivered, an increase of 3.0% 
Year-to-date sales climb 5.3% to 448,200 vehicles 
Solid gains in Asia and the Americas 
 
 
Munich. The BMW Group sold more vehicles in March than in any other month 

in its history. The company sold a total of 191,269 BMW, MINI and Rolls-Royce 

vehicles in the past month, exceeding the previous all-time high in March last 

year (185,741 units/+3.0%). The company also achieved a new high for the first 

three months: Retail volumes for the year to the end of March increased by 5.3% 

to 448,200 units (prev. yr. 425,543 units).  

Ian Robertson, Member of the Board of Management, Sales and Marketing 

BMW: “The BMW Group achieved an all-time high in sales last month and the 

best first quarter in its history, despite the headwinds present in Europe. Sales of 

the BMW 3 Series have contributed strongly to that growth and we will soon be 

expanding our highly successful 3 Series range with the BMW 3 Series Gran 

Turismo. All in all, we are aiming for further growth in BMW Group worldwide 

sales in 2013.” 

With worldwide sales of 159,195 vehicles (prev. yr.: 153,016/+4.0%) in March, 

more BMW brand vehicles were sold in a single month than ever before. Sales 

for the year to the end of March reached a record 381,404 vehicles (prev. yr. 

356,562), an increase of 7.0% over the first three months of last year. The BMW 

3 Series had an excellent first quarter with 109,279 vehicles delivered (prev. yr. 

91,138/+19.9%). Growth in the first quarter was also driven by the BMW X1, with 

sales climbing 27.6% to 37,680 vehicles (prev. yr. 29,535). Sales of the BMW X3 

and BMW X5 continued to be solid through to the end of March with 36,189 

(prev. yr. 35,249/+2.7%)and 27,274 (prev. yr. 26,563/+2.7%) vehicles sold 

respectively. Sales of the BMW 6 Series increased by 32.7% to 6,174 vehicles 

compared with 4,651 last year. 
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A total of 31,763 MINI brand vehicles were delivered worldwide to customers in 

March (prev. yr. 32,422/-2.0%) and 66,154 (prev. yr. 68,211/-3.0%) vehicles 

were sold in the first quarter of 2013. The slight decrease in the first quarter is 

attributed to the four-week closure of the MINI Oxford plant for renovations at 

the beginning of the year. The all-new MINI Paceman, which was launched last 

month, is expected to boost momentum in global sales for the brand. 

 

Rolls-Royce: Following record figures in 2012, Rolls-Royce motor cars 

delivered to customers in the first quarter were -16.6% (642) compared to the 

previous year. This is within the company’s planning cycle, as the manufacturing 

plant underwent rebalancing and preparations for the start of production of the 

new Rolls-Royce Wraith. Sales in March showed an increase of 2.6% (311) 

compared to the same period in 2012, underlining the company’s cautious 

optimism for another strong year in 2013. 

 

BMW Motorrad exceeded the previous year’s figures in the first three months 

of the year, thus achieving the best first quarter result in its history. Sales rose 

1.5% to 24,732 vehicles (prev. yr. 24,373). A total of 13,067 BMW motorcycles 

were delivered in March – an increase of 6.3% on the previous year (12,295).  

 

The BMW Group made gains in many markets in the first three months. Solid 

first quarters in both the U.S. and China contributed to the increase in BMW 

Group worldwide sales. In the U.S., a record 78,957 vehicles were delivered, an 

increase of 4.3% over the same period in 2012 (75,729). From January to the 

end of March a record total of 86,070 vehicles were delivered to customers in 

Mainland China, an increase of 7.6% compared with the same period last year 

(prev. yr. 80,014). Other Asian markets, such as Japan (14,990/+7.2%) and 

South Korea (8,900/+16.9%) also reported solid gains in the first three months 

of the year. Strong growth was also reported by the Middle East markets, with 

6,303 vehicles delivered (prev. yr. 4,936/+27.7%). 
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In the company’s home market of Germany, a total of 63,675 BMW Group 

vehicles were registered (prev. yr. 66,214/-3.8%) in the first quarter. Despite the 

headwinds in the market, the company managed to gain segment share and now 

leads the premium segment in Germany. In Russia, sales jumped by 21.1% in 

the first three months to a total of 9,377 vehicles (prev. yr. 7,743). In the whole 

region of Europe, the company reported a slight increase, with 207,128 vehicles 

sold in the period (prev. yr. 200,954/+3.1%).  

 

BMW Group sales in/up to March 2013 at a glance 

 In March 2013 Compared to 

previous year 

Up to/incl. 

March 2013 

Compared to 

previous year 

BMW Group Automobiles 191,269 +3.0% 448,200 +5.3% 

  BMW 159,195 +4.4% 381,404 +7.0% 

  MINI 31,763 -2.0% 66,154 -3.0% 

Rolls-Royce Motor Cars 311 +2.6% 642 -16.6% 

BMW Motorrad 13,067 +6.3% 24,732 +1.5% 

 

 

 

If you have any queries, please contact: 

 

Corporate Communications 
 
Linda Croissant, Business and Finance Communications 
Linda.Croissant@bmw.de 
Telephone: +49 89 382-35617, Fax: +49 89 382-24418 
 

Mathias Schmidt, Business and Finance Communications 

Mathias.M.Schmidt@bmw.de 

Telephone: +49 89 382-24118, Fax: +49 89 382-24418 
 
 

Media website: www.press.bmwgroup.com 
Email: presse@bmwgroup.com  
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The BMW Group 

The BMW Group is the leading premium manufacturer of automobiles and motorcycles in the 
world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group operates 
28 production and assembly facilities in 13 countries and has a global sales network in more than 
140 countries. 
 
In 2012, the BMW Group sold about 1.85 million cars and more than 117,000 motorcycles 
worldwide. The profit before tax for the financial year 2012 was euro 7.82 billion on revenues 
amounting to euro 76.85 billion. At 31 December 2012, the BMW Group had a workforce of 
105,876 employees. 
 
The success of the BMW Group has always been built on long-term thinking and responsible 
action. The company has therefore established ecological and social sustainability throughout the 
value chain, comprehensive product responsibility and a clear commitment to conserving 
resources as an integral part of its strategy. As a result of its efforts, the BMW Group has been 
ranked industry leader in the Dow Jones Sustainability Indexes for the last eight years.  

 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup 
Twitter: http://twitter.com/BMWGroup 
YouTube: http://www.youtube.com/BMWGroupview 

Google+: http://googleplus.bmwgroup.com 
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