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Management changes in BMW Group production network

+++ Hans-Peter Kemser named as plant director for planned site in
Debrecen, Hungary +++ Petra Peterhdnsel will take over at Plant
Leipzig +++

Munich. The BMW Group has named Hans-Peter Kemser as plant director for
the planned site in Debrecen, Hungary. He will oversee construction of the
future plant from January onwards. The 56-year-old is currently in charge of
BMW Group Plant Leipzig. Petra Peterhdnsel will take over from him as head
of the site in Saxony. The 55-year-old currently manages the Painted Body,
i.e. press shop, body shop and paint shop technologies, at the BMW Group's
largest European plant in Dingolfing.

Hans-Peter Kemser will bring years of expertise in the fields of vehicle
production and electromobility to his new role from January onwards. He has
been in charge of BMW Group Plant Leipzig since 2015, where he was
responsible for production of the BMW 1 Series and 2 Series ranges, as well
as the fully-electric BMW i3* and, up until 2020, the BMW i8. "Hans-Peter
Kemser is an absolute production expert and his years of experience make
him the perfect choice for successfully implementing the plant ramp-up in
Debrecen,"” said Milan Nedeljkovi¢, member of the Board of Management of
BMW AG responsible for production. From 2025 onwards, Debrecen will
produce the Neue Klasse, which will be uncompromisingly geared towards

electric drive trains.

Petra Peterhdnsel will take over as the new head of Plant Leipzig. The trained
quality specialist has been with the BMW Group since 2012 and brings a
wealth of international experience spanning all areas of the automotive
industry. "l am delighted to welcome an experienced production expert like
Petra Peterhdnsel to strengthen our management team,” underlined
Nedeljkovié: "Just like Hans-Peter Kemser, she brings extensive process
know-how and outstanding leadership qualities. Both will push forward with
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our focus topics, the transformation towards electromobility, digitalisation and
further expansion of sustainability.”

Exciting challenges await the designated plant directors at both locations.

Construction of the first buildings for the future BMW Group plant in Debrecen
in the east of Hungary will get underway in early 2022, starting with the
central office building and a training centre, to complement the infrastructure
that has already been built, with roads and car parks, as well as water and
energy supplies. The buildings and equipment required for car production will
be put out to tender in the near future. All technologies - from press shop to
body shop, paint shop and assembly - are planned for BMW Group Plant
Debrecen. The plant will be the first production location for the Neue Klasse.
Going forward, the site will employ up to 1,000 people, so that up to 150,000
vehicles per year can be built in Hungary. At the time of its planned
commissioning in 2025, the plant will set new benchmarks for flexibility,
digitalisation and productivity in production.

Electrification also continues to progress in Leipzig. The plant recently
celebrated 20 years since the decision to build in Leipzig and, today, it is the
BMW Group's pioneer plant for electromobility: It has been building the BMW
Group's first fully-electric vehicle, the BMW i3*, since 2013. The location also
began producing battery modules this year, creating around 175 new jobs in
this area so far. The company has already decided to further increase
capacity: A second production line will come on stream in 2022. The expertise
and experience gained by staff at our site in the field of electromobility over
the years will also be leveraged for production of the successor to the MINI
Countryman, which will be built in Leipzig as a fully-electric vehicle.

*Fuel consumption/emissions data:
BMW i3: Fuel consumption combined: 0.0 I/100 km; power consumption combined: 13.7 kWh/100 km
(NEDC)/16.3-15.3 kWh/100 km (WLTP); CO2 emissions combined: 0 g/km.
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If you have any questions, please contact:

Corporate Communications

Julian Friedrich, head of Communications Production Network BMW Group
Telephone: +49 89 382 25885

Email: Julian.Friedrich@bmw.de

Martina Hatzel, Communications Production Network BMW Group
Telephone: +49-89-382-11966
Email: Martina.Hatzel@bmwgroup.com

Media website: www.press.bmwgroup.com

Email: presse@bmw.de

The BMW Group production network

Uniquely flexible and highly efficient, the BMW Group production network is able to respond
quickly to changing markets and regional sales fluctuations. Expertise in manufacturing is a key
contributor to the BMW Group's profitability.

The BMW Group production network uses a range of innovative digital and Industry 4.0 (IoT)
technologies, including virtual reality, artificial intelligence and 3D printing applications.
Standardised processes and structures across the production system ensure consistent
premium quality and allow a high degree of customisation.

The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world's
leading premium manufacturer of automobiles and motorcycles and also provides premium financial
and mobility services. The BMW Group production network comprises 31 production and assembly
facilities in 15 countries; the company has a global sales network in more than 140 countries.

In 2020, the BMW Group sold over 2.3 million passenger vehicles and more than 169,000
motorcycles worldwide. The profit before tax in the financial year 2020 was € 5.222 billion on
revenues amounting to € 98.990 billion. As of 31 December 2020, the BMW Group had a
workforce of 120,726 employees.

The success of the BMW Group has always been based on long-term thinking and responsible
action. The company set its course for the future early on and is making sustainability and resource
efficiency the focus of the company’s strategic direction - from the supply chain, through production,
to the end of the use phase, for all its products.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmw-group/
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