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Apps from BMW and MINI jointly top ten million active users.

+++ Two million daily users +++ Many useful features +++ Near 5-star
rating in the Apple App Store +++ Apps can be tested in demo mode for
lots of vehicle models +++

Munich. The apps from BMW and MINI are the universal interfaces between
customers, their vehicles and the brands. Today, over ten million drivers use
the "My BMW" and "MINI" apps packed with lots of clever features, practical
services, and helpful tips — two million even on a daily basis. Tens of

thousands of users gave the apps a 5-star rating in the Apple App Store.

Pieter Nota, Member of the Board of Management of the BMW AG,
Customer, Brands, Sales: "With over 10 million people using the "My BMW"
and "MINI" apps, the BMW Group's strategy of increasing customer proximity
through digitisation has proven highly successful. The apps enable our
customers to communicate directly with us and their vehicles — and provide

the BMW Group with direct customer access.”

The vehicle status in sight at all times and lots of features at the touch of a

button*.

With the apps, drivers can keep up to date about the status of their vehicle at
all times. The app can also be used to lock and unlock the doors, activate the
climate control/ventilation or, depending on the vehicle equipment, view the
vehicle surrounds and interior in the app using Remote 3D View. Additionally,
it is very easy to send destination addresses from the app to the vehicle's
navigation system. What's more, the app can manage third-party services
such as Amazon Alexa**, for example. On the “Services & Store” tab, the

customer can get an up-to-date overview of the digital services available and
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booked for the vehicle at all times as well as conveniently and flexibly add
ConnectedDrive upgrades. In conjunction with BMW Digital Key Plus and
depending on the vehicle equipment, the "My BMW" app can execute
previously saved manoeuvres and automated parking functions from a

distance of up to approximately six metres.

The apps offer a variety of useful features for electrified vehicles also. For
example, customers can get real-time information on their charging status
and electric range and receive push notifications during charging about
reaching the target battery charge as well as about potential irregularities. In
Europe, the customer's BMW or MINI Charging contract can be stored in the
apps as required. This enables digital authentication via app at over 400,000
charging points across Europe. Billing is conveniently carried out monthly

using the stored means of payment via BMW/MINI Charging.

Another core feature of both apps is the management of the vehicle's service
and maintenance needs. When a customer's vehicle is due to be serviced,
they receive a push notification and can make an appointment directly in the
app. The entire service process is supported via the app with check-in, service
video, status tracking and payment. Should a customer's vehicle be involved
in an accident, the app naturally also offers a speedy and efficient way of

calling Roadside Assistance.

The "Explore"” tab provides interesting content about the BMW and MINI
brands, products and services, including helpful how-to videos.
A special feature of both apps is demo mode. It offers a selection of demo

vehicles so that users can discover the functionality of the apps without a
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vehicle of their own. Demo mode creates an authentic BMW and MINI

experience — almost as if the vehicle were already in the user's garage.

BMW and MINI customers can also access information on vehicle status and

range via the relevant app on the Apple Watch.

Apps very much in demand since their introduction and continuously

improved.

The "My BMW" and "MINI" apps were both launched in July 2020, replacing
their respective predecessors, the “Connected” apps. Since then, the apps
have been continuously expanded and constantly optimised based on user
feedback. Both apps will continue to receive updates every two months and

their range of features will be extended.

Since September 2022, the "My Trips” feature in the "My BMW" app has
allowed owners of all BMW drive versions to avail of trip statistics and
information on energy consumption, average speed and CO2 emissions of
past trips. The "My Trips" features will be further expanded in future, for

example with tips on efficient and sustainable driving styles.

On the "Map” tab, the user can search for filling stations and charging
stations and, among other things, conveniently compare fuel prices without
having to open another app. Since December 2022 in Germany and Austriaq,
BMW drivers can activate automatic parking payments in the vehicle as well
as end and extend active bookings, view their parking history and manage

their payment methods on the "Services & Store” tab of the "My BMW" app.
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* The range of features in the "My BMW" and "MINI" app is always dependent on the vehicle
equipment and country of use.

** Amazon, Alexa and all associated logos are trademarks or registered trademarks of
Amazon.com, Inc. or of an affiliated company. Amazon Alexa can be installed in the vehicle
only in conjunction with the My BMW app, an Amazon account and a BMW ConnectedDrive
account. Details of the applicable terms of use can be found at Amazon.com / Alexa Terms of

Use.

In the event of enquiries please contact:

BMW Group Corporate Communications

Martin Tholund, Press Spokesperson Digital Car, Electronics and Digital Vehicle Features,
Digital Products and Services

Telephone: +49-151-601-77126

E-mail: Martin. Tholund@bmwgroup.com

Christophe Koenig, Head of BMW Group IT, Digital and Driving Experience Communications
Telephone: +49-176-601-56097
E-mail: Christophe.Koenig@bmwgroup.com

Internet: www.press.bmwgroup.com/global
E-mail: presse@bmw.de

The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world's leading
premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility
services. The BMW Group production network comprises over 30 production sites worldwide; the
company has a global sales network in more than 140 countries.

In 2022, the BMW Group sold nearly 2.4 million passenger vehicles and more than 202,000 motorcycles
worldwide. The profit before tax in the financial year 2022 was € 23.5 billion on revenues amounting to
€ 142.6 billion. As of 31 December 2022, the BMW Group had a workforce of 149,475 employees.

The success of the BMW Group has always been based on long-term thinking and responsible action.
The company set the course for the future at an early stage and consistently makes sustainability and
efficient resource management central to its strategic direction, from the supply chain through production
to the end of the use phase of all products.

www.bmwgroup.com
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Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmw-group/
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