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Proactive Care: MINI elevates customer service to a new 

level. 

 

‘RELAX. WE CARE.’: MINI Service with Proactive Care guarantees a relaxed 

driving experience. The innovative, data- and AI-driven offering operates 

proactively and independently. Solutions, service appointments, and additional 

applications are now also offered proactively to MINI customers. 

Munich. “RELAX. WE CARE.” – this is the new service promise now also at 

MINI, which applies in all participating markets* and qualified vehicles 

thanks to the innovative offering “Proactive Care.” The vehicle acts like a 

digital concierge, recognising existing and predictable service needs and 

proactively reaching out to the customer with a proposed solution.  
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 “With the introduction of Proactive Care at MINI, we are now implementing 

our service promise ‘RELAX. WE CARE.’ in the premium segment of small 

and compact cars. Our offering acts as a digital concierge, proactively 

analysing service needs and providing timely support to our customers. This 

ensures our customers are well-informed and that potential needs are 

identified early,” says Ralf Hattler, Senior Vice President Customer Support 

and Aftersales. 

 

Tyre diagnostics, error messages and much more: if sensors in the car detect 

a service need, the customer is informed about potential faults and upcoming 

maintenance before it becomes urgent. The customer receives tailored 

solution proposals - depending on their preference, via the MINI app, 

through in-car messages, by email, SMS, or phone, through their preferred 

dealer, or even by a call from roadside assistance. If a workshop visit is 

necessary, a contact option to the preferred MINI service partner is 

provided, who can conduct a remote diagnosis based on the service need 

report. Completed work, costs, and handover appointments are transparently 

viewable and manageable at any time and from anywhere. 

MINI Service with Proactive Care: Customer Satisfaction at the Forefront. 

Where previously customers approached their MINI service partner, this 

principle is reversed with MINI Service with Proactive Care – creating a 

completely new service experience that places customer satisfaction firmly 

at the centre. For MINI drivers, this means one thing above all; they can fully 

concentrate on the joy of driving.  

To do this, it is necessary to download the MINI app and activate the MINI 

Connected contract. The vehicle must be registered, and the preferred MINI 

service partner and contact details entered. To fully experience MINI Service 

with Proactive Care, consent to the data protection regulations, activation of 

push notifications in the MINI app, and agreement to communication from 

BMW AG or the service partner are required. 
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Greatest Focus on Data Protection. 

The BMW Group places the utmost importance on data protection and data 

security, particularly regarding personal data. Therefore, information is 

collected specifically and precisely for the relevant services. This is done in 

accordance with the EU General Data Protection Regulation and in 

compliance with national laws such as the Federal Data Protection Act. 

Following the launch in Italy and the United Kingdom at the beginning of 

2025, Germany, Korea, Spain, and the Benelux countries followed in the 

second quarter. The introduction will also take place in France, China and 

the USA in the second half of the year. 

Campaign Showcases MINI in Scotland – Thanks to Artificial Intelligence. 

The current advertising campaign for MINI's new service promise is set in 

the Scottish Highlands, in true British style and will be presented at the IAA. 

For the production, neither a MINI nor a photo and film crew was needed: 

the images are generated by artificial intelligence. The campaign will be 

rolled out globally starting in October. 

*The availability of features varies depending on the market. 

 

 

In case of queries, please contact:                                                          

Corporate Communications  

Julian Kisch, Spokesperson Product Communications MINI                                                                     
Phone: +49-151-601-38072 
E-Mail: julian.kisch@mini.com 
 
Micaela Sandstede, Head of Communications MINI                                                                                      

Phone: +49-176-601-61611                                                                                                                                 

E-mail: micaela.sandstede@bmw.de  
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The BMW Group 

 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the 

world’s leading premi-um manufacturer of automobiles and motorcycles and also provides 

premium financial services. The BMW Group production network comprises over 30 

production sites worldwide; the company has a global sales net-work in more than 140 

countries. 

In 2024, the BMW Group sold over 2.45 million passenger vehicles and more than 210,000 

motorcycles worldwide. The profit before tax in the financial year 2023 was € 17.1 billion on 

revenues amounting to € 155.5 billion. As of 31 December 2023, the BMW Group had a 

workforce of 154,950 employees. 

The economic success of the BMW Group has always been based on long-term thinking and responsible action. 

Sustainability is a key element of the BMW Group’s corporate strategy and covers all products from the supply 

chain and production to the end of their useful life. 
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