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Harmonious partnership born out of a passion for 
perfection.  
BMW sponsors the Steinway & Sons international 
youth piano competition and presents the special 
limited-edition BMW Individual 7 Series Composition 
inspired by Steinway & Sons. 

Munich / Hamburg. As part of an exclusive partnership and with effect as of 

next year, the Munich-based premium carmaker BMW will be supporting the 

international talent programme of piano manufacturer Steinway & Sons. The aim 

of the joint initiative between BMW and Steinway & Sons is to promote and 

nurture young musicians at national and international level. 

With production facilities in Hamburg and New York, the world-renowned 

manufacturer of upright and grand pianos has partnered authorised Steinway 

dealers for several decades in promoting piano competitions for children and 

young people up to the age of 17. The competitions enjoy considerable prestige 

and have already brought international recognition to a number of great artists. 

Another key component of the company’s efforts to promote young musical 

talent is the International Steinway Festival, which takes place in Hamburg every 

two years. This festival brings together piano competition winners from the nine 

countries in which the competitions are currently held. The highlight of the event 

is the festival concert, which gives all the pianists an opportunity to showcase 

their skills and experience the concert environment in front of a large audience 

without the pressure of competition. 

To kick off this exclusive cooperation, BMW is presenting its special limited-

edition BMW Individual 7 Series Composition inspired by Steinway & Sons on 

11 November 2010 at the Hamburg factory of Steinway & Sons. Dr Uwe 

Ellinghaus, Director BMW Brand Steering and BMW Brand Management, 

commented: “We very much look forward to our partnership with Steinway & 

Sons, like BMW a premium brand with the highest quality standards and a 

passion for detail. The special-edition BMW Individual 7 Series Composition 

embodies the desire of both brands to combine aesthetics, comfort and 

technical perfection. With its aim to provide support for future talent, the BMW 

BMW 
Corporate Communications 

 

Company 
Bayerische 

Motoren Werke 
Aktiengesellschaft 

 
Postal Address 

BMW AG 
80788 München 

 
Telephone 

+49-89-382-23662 
 

Internet 
www.bmwgroup.com 

 



 

 
 Media Information 

Date 

 
11 November 2010 

Subject 

 
BMW and Steinway & Sons start a harmonious partnership. 

Page 

 
2 

 

 

 

 

 BMW 
Corporate Communications 

Group considers that promoting the Young Steinway Artists in this way is a 

perfect adjunct to its commitment to culture.” 

The luxury saloons of the BMW 7 Series express the aesthetics, quality and 

exclusivity which both brands epitomise. A design style with a commitment to 

perfection is the hallmark both of vehicle production at BMW Individual and of 

upright and grand piano manufacturing at Steinway & Sons.  

For its world premiere in Hamburg, the BMW Individual 7 Series Composition 

inspired by Steinway & Sons will be presented in two perfectly coordinated 

colour variants. Deliberately reminiscent of the piano keyboard, the colour 

schemes reflect the contrast between black and white. The exclusive 

appearance of these luxury saloons is characterised by top-quality craftsmanship 

and the use of exquisite materials. At the same time, the paint finish – in a choice 

of black or white – and upholstery and surface materials are the result of a design 

and build quality that is unique worldwide and has been developed specifically 

for this special edition. The body’s paintwork, for example, in which each coat of 

paint is individually smoothed and polished by hand, boasts a high-end finish 

comparable to that of piano lacquer. Precise highlight details, together with an 

audio system specially adapted to the luxury saloon’s interior, complement the 

sophisticated ambience and add an even more exclusive touch to this special 

edition. The vehicles, produced as a special limited edition by BMW Individual, 

are built to customer specifications and based on the normal or long-wheelbase 

versions of the luxury saloon.  

Cultural commitment of the BMW Group 

For almost 40 years, international cultural commitment has been a key element 

of the BMW Group’s corporate communications. Having played a role in over 

100 events worldwide, the BMW Group’s commitment in the cultural sphere has 

always sought to preserve absolute freedom of creative potential – as much a 

prerequisite for groundbreaking works of art as for pioneering innovations in a 

successful commercial enterprise. The BMW Group focuses its cultural 
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involvement on contemporary art and music, as well as on architecture and 

design.  

The long-term joint venture between HamburgMusik gGmbH and BMW was 

announced in 2008, long before work on the spectacular Elbphilharmonie 

concert hall in Hamburg’s Speicherstadt was scheduled to be completed. BMW 

not only committed itself to becoming the company’s first main sponsor, but also 

aims to be actively involved with the planning of its own creative projects. 

For questions please contact: 

Susanne Spatz, Design Communication BMW Group 

Telephone: +49-89-382-20961 

Dirk Arnold, Head of Product Communication BMW Automobiles 

Telephone: +49-89-382-12325 

Internet: www.press.bmwgroup.com 

E-mail: presse@bmw.de  
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The BMW Group 

The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in 

the world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group 

operates 24 production facilities in 13 countries and has a global sales network in more than 140 

countries. 

The BMW Group achieved a global sales volume of approximately 1.29 million automobiles and 

over 87,000 motorcycles for the 2009 financial year. Revenues totalled Euro 50.68 billion. At 31 

December 2009, the company employed a global workforce of approximately 96,000 associates. 

The success of the BMW Group has always been built on long-term thinking and responsible 

action. The company has therefore established ecological and social sustainability throughout the 

value chain, comprehensive product responsibility and a clear commitment to conserving 

resources as an integral part of its strategy. As a result of its efforts, the BMW Group has been 

ranked industry leader in the Dow Jones Sustainability Indexes for the last six years. 

STEINWAY & SONS 

Steinway & Sons is part of Steinway Musical Instruments, Inc., one of the world’s leading 

manufacturers of musical instruments. Its notable products include Bach Stradivarius trumpets, 

Selmer Paris saxophones, C.G. Conn French horns, Leblanc clarinets, King trombones, Ludwig 

snare drums and Steinway & Sons pianos.  

For more than 155 years, the instruments of Steinway & Sons have been setting the standard for 

quality, earning the Steinway piano a unique worldwide reputation synonymous with musical 

excellence. Steinway pianos have gained this renown not only with regard to professional 

musicians, but also with those discerning individuals who have a passion for music. With 128 

patents to its credit, the company counts as the true pioneer of modern piano making. 

For questions please contact: 

Sabine Höpermann, Manager Communications 
Telephone: +49-40-85391-176 

Internet: www.steinway.com 
E-mail: pr@steinway.de 


