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Technical background to the media reports of 6™ of
March.

Munich. BMW supports the introduction of E10 Super fuel in Germany and
Europe. This is also in accordance with the decision that was made with the
involvement of the entire automotive industry during the legislative procedure.

There have been no changes to the technical assessments made for Europe and
Germany at the time:

E10 fuels can safely be used in all BMW passenger cars from all model years.
However, irrespective of ethanol content, the minimum octane rating as
specified in the user manual must be observed as before, since some BMW
models require Super Plus RON 98 to reduce knock.

Regrettably, in the Welt am Sonntag report of 6" of March, insufficient attention
was paid to the crucial statement which clearly refers to E10:
“The use of E10 fuels in our petrol engines is fundamentally safe.”

The aforementioned report links the use of E10 and condensation water getting
into the engine oil.

In this connection, we would like to make the following clear:

1. The condensation effect is a side effect of the normal combustion
process — independently of the use of E10 — and therefore does not pose
a problem.

2. The oil-change intervals defined by BMW are not affected and therefore
remain unchanged.

3. The report’s falsely claimed link between the use of E10 fuel and “more
rapid engine wear” does not exist.

All aspects concerning E10 were assessed as part of the cross-manufacturer
associative work well in advance of the introduction of E10. This gave rise to an
information sheet by DAT Deutsche Automobil Treuhand GmbH (German
automobile trust), which takes a clear stand on the compatibility of E10 on a
manufacturer-wide basis and clarifies the issue for customers (available on the
internet at www.dat.de/e10).

For questions please contact:

Bernhard Ederer, Product Communication BMW Automobiles,
Tel: +49-89-382 28556, Fax: +49-89-382 20626

Dirk Armnold, Head of Product Communication,
Tel: +49-89-382 12325, Fax: +49-89-382 20626
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Media Website: www.press.bomwgroup.com
E-mail: presse@bmw.de

The BMW Group

The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in the world with
its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group operates 24 production facilities
in 13 countries and has a global sales network in more than 140 countries.

The BMW Group’s global sales volume for the 2010 financial year amounted to approximately 1.46 million
automobiles and over 98,000 motorcyles.

The BMW Group achieved a global sales volume of approximately 1.29 million automobiles and over 87,000
motorcycles for the 2009 financial year. Revenues totalled euro 50.68 billion. At 31 December 2009, the
company employed a global workforce of approximately 96,000 associates.

The success of the BMW Group has always been built on long-term thinking and responsible action. The
company has therefore established ecological and social sustainability throughout the value chain,
comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its
strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones
Sustainability Indexes for the last six years.




