MINI D
Corporate Communications

Media Information
3 November 2011

Campaign start for the new MINI Roadster

The cross-media campaign is about to start with an online film
giving an initial foretaste of the print ads and TV elements to
follow

Munich. The successful market launch of the MINI Coupé is being followed by
that of its accomplice, the new MINI Roadster. The new MINI Roadster is the first
open-top two-seater in the MINI family to be equipped for any experience. With
its special licence to go on a new adventure each day, it's the equal of its
accomplice, the MINI Coupé, in every way. Whether it's in Jamaica or in sunny
Istanbul — MINI fans worldwide will have some real driving fun. This is clear from
the current cross-media campaign with the start of the online film "Saturday in
Istanbul". The reveal film can be seen from now on at http://youtu.be/vO4D-
53Lh5M and on the MINI Brand channel at www.youtube.com/MINI. TV, print
and social web elements will follow from January 2012.

TV and print

"Another Day. Another Adventure." —in the TV spot, the lust for adventure takes
the new MINI Roadster to the metropolis of Istanbul. After using Rio de Janeiro,
Iceland and Hong Kong as locations, the rising sun over the Bosporus offers
plenty of potential for following less familiar paths. As the campaign claim
announces, the "Saturday in Istanbul" spot once again presents a very special
challenge for the new MINI Roadster. The American director Peter Berg, who is
famous for films such as "Hancock" and "Very Bad Things", is responsible for
the filming of the TV spot. The EMMY-nominated director has a great sense of
humour, and will be presenting the new MINI Roadster from January 2012 in a
way that is both entertaining and breathtaking. The music was written by the
famous Turkish musician Orhan Gencebay ("Hayat Kavgasi"). The
accompanying print advertisements and posters also awaken a desire for
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Social Media

MINI fans particularly love the "All the Wrong Places" social media campaign,
which was created by MINI in cooperation with VICE. In line with the campaign
claim "Another Day. Another Adventure.", our "Adventure Man" accompanies
the MINI Coupé on its adventurous trip. The most exotic places and cultures
around the globe are discovered. But the driver and the MINI Coupé are not
alone on their voyage of discovery. MINI fans can not only follow their hero's
adventures online — they can also experience them directly, with a bit of luck. For
each of the five adventures in all, a co-pilot from the MINI community will have
the chance to go travelling with the "Adventure Man". These special adventures
will be presented as an online film in the social web. The first of the five
documentary episodes shows the first lucky co-pilot's trip in Japan. It can be
seen from 14 November on MINI's Facebook page, on MINIspace.com, on the
MINI channel at youtube, and on the VICE website
www.vice.com/allthewrongplaces. A further clip will follow every three weeks.
The fifth episode with the new MINI Roadster offers the last chance to
experience an extraordinary adventure with the latest member of the MINI family
in Jamaica. From 21 November 2011, MINI fans will be able as usual to upload
their personal profile to Facebook, at www.facebook.com/MINI, and to tell MINI
why they are the perfect co-pilot for the turbulent excursion to Jamaica with the
MINI Coupé.

http:/lyoutu.be/vO4D-53L.h5M
www.youtube.com/MINI
www.facebook.com/MINI

www.vice.com/allthewrongplaces

The creative agency responsible for the central campaign is BSUR, Amsterdam.
Further information on country-specific adaptations of the campaign will follow
later.
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You will find images in our PressClub at www.press.omwgroup.com

If you have any queries, please contact:

Corporate Communications

Martina Daschinger, Business and Finance Communication, Marketing

Telephone: +49 89 382-14908, fax: +49 89 382-24418, martina.daschinger@bmw.de

Alexander Bilgeri, Head of Business, Finance and Sustainability Communication
Telephone: +49 89 382-24544, fax: +49 89 382-24418, alexander.bilgeri@bmw.de

Internet: www.press.omwgroup.com
e-mail: presse@bmw.de

The BMW Group

The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in
the world with its BMW, MINI, Husgvarna Motorcycles and Rolls-Royce brands. As a global
company, the BMW Group operates 25 production and assembly facilities in 14 countries and has
a global sales network in more than 140 countries.

During the financial year 2010, the BMW Group sold 1.46 million cars and more than 110,000
motorcycles worldwide. The profit before tax for 2010 was euro 4.8 billion on revenues amounting
to euro 60.5 billion. At 31 December 2010, the BMW Group had a workforce of approximately
95,500 employees.

The success of the BMW Group has always been built on long-term thinking and responsible action. The
company has therefore established ecological and social sustainability throughout the value chain,
comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its
strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones
Sustainability Indexes for the last seven years.

www.bmwgroup.com

Facebook: http:/Amww.facebook.com/BMWGroup
Twitter: http:/ftwitter.com/BMWGroup

YouTube: http:/Awww.youtube.com/BMWGroupview
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