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Outstanding value retention: three MINIs and a BMW
are among the latest “Residual Value Champions”.
Focus online magazine bestows five awards on current BMW Group models —
Double success for the MINI Cooper Coupé, further class wins for the MINI One,

MINI Cooper S Countryman ALL4 and BMW X3 xDrive20d.

Munich. Driving pleasure, premium quality, efficiency and distinctive
design are enduringly sought-after attributes, and they have helped
four models in the current BMW Group range to secure a class win in
the latest list of the “Residual Value Champions”. Published by the
online version of Focus magazine, the rankings for the highest value
retention models in the German car market see the MINI One, MINI
Cooper Coupé, MINI Cooper S Countryman ALL4 and BMW

X3 xDrive20d each taking the top slot in their segment. In the eyes of
market observers, value depreciation for these models is expected to
be particularly low, making them the best investment compared to
their class rivals.

The rankings for the “Residual Value Champions” are based on
predictions generated by the Saarbriicken market research institute
Bahr & Fess Forecasts on the value curve of new models in 14
vehicle classes. To this end, the car market experts estimated the
resale value after four years of a vehicle registered in 2012. The
assessment proved particularly favourable in the case of the MINI
Cooper Coupé. Freshly launched onto the market, this two-seater
claimed a clear lead ahead of its class competitors not only in the
percentage calculation but also in terms of absolute figures.

In assessing the potential value depreciation of a vehicle, the market
observers take a wide range of data into account, including the
purchase price, vehicle properties, brand image, and results in
comparative tests and customer surveys. Beyond this, superseding
facts such as the quality of competitors in the segment and general
market developments are included in the evaluation.
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Most recently, a car’s efficiency has also had a significant bearing on
value retention. With their outstandingly low fuel consumption and
emissions figures, BMW and MINI premium models are consistently
building up credit that also has a positive impact in the resale value
rankings.

The assessment of value retention is an important criterion for
potential customers when it comes to choosing a car. After all,
depreciation is a crucial cost factor the extent of which often only
becomes clear when a vehicle is sold on. Models that are in demand
in the used car market as well therefore have a better chance of
making it into the ranks of the residual value leaders. The MINI
Cooper Coupé is a good example, its resale value after four years
being estimated at 57.5 per cent. The BMW X3 xDrive20d (57 per
cent) likewise represents the best investment in its class. Matching it
in value retention is the MINI Cooper S Countryman ALL4, which
repeats its success of last year. In the small car category, the MINI
One boasts the most stable value in the German market at 56.5 per
cent. Beyond this, BMW and MINI models from the current range
have made it into the top three in four more vehicle segments. The
MINI Cooper Roadster, for example, is runner-up in its class with a
particularly high residual value of 59.5 per cent.
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Sven Gritzmacher, Produktkommunikation MINI,
Telefon: +49-89-382-59355, Fax: +49-89- 382-20626

Christophe Konig, Produktkommunikation BMW Automobile,
Telefon: +49-89-382-56097, Fax: +49-89- 382-20626

Michael Rebstock, Leiter Produktkommunikation BMW Automobile,
Tel: +49-89-382-20470, Fax: +49-89-382-20626

Media Website: www.press.omwgroup.de
E-mail: presse@bmw.de

The BMW Group

The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in
the world with its BMW, MINI, Husgvarna Motorcycles and Rolls-Royce brands. As a global
company, the BMW Group operates 25 production and assembly facilities in 14 countries and has
a global sales network in more than 140 countries.

In 2011, the BMW Group sold about1.67 million cars and more than 113,000 motorcycles
worldwide. The profit before tax for the financial year 2011 was euro 7.38 billion on revenues
amounting to euro 68.82 billion. At 31 December 2011, the BMW Group had a workforce of
approximately 100,000 employees.

The success of the BMW Group has always been built on long-term thinking and responsible action. The
company has therefore established ecological and social sustainability throughout the value chain,
comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its
strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones
Sustainability Indexes for the last seven years.

www.bmwgroup.com

Facebook: http:/Mmmww.facebook.com/BMWGroup
Twitter: http://ftwitter.com/BMWGroup
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