
 

Press Release 
28 November 2013 
 
 

Supreme sporty flair in M style:  
BMW M Performance parts for the BMW 2 
Series Coupé. 
  
 

Munich. The market launch of the BMW 2 Series Coupé clinches 

pole position in the premium compact segment. The figure 2 in the 

model designation stands for supreme sporty flair while the letter M 

refers to the attractive features available for making a dynamic driving 

experience even more intensive. As in the case of the BMW M 

Performance automobile BMW M235i, BMW M Performance parts 

developed for all variants of the BMW 2 Series Coupé will be available 

as of the market launch in March 2014. The retrofit components 

designed in close collaboration with BMW M GmbH in the areas of 

drivetrain, suspension, aerodynamics and cockpit perceptibly boost 

driving dynamics as well as underscoring the athletic appearance and 

sporty interior ambience of the new 2-door model. The product 

selection forms part of the Original BMW Parts program and enables 

the driver of a BMW 2 Series Coupé to add a touch of individual style 

in a way that expresses motor racing enthusiasm. 

The BMW M Performance Power Kit available for the BMW 220d 

Coupé creates perfect starting conditions, increasing the output of 

the 4-cylinder diesel engine by 12 kW/16 bhp to 147 kW/200 bhp 

and maximum torque by 40 Nm to 420 Nm. The increased sprint 

capacity achieved has no impact on fuel consumption and exhaust 

emission figures. A BMW M Performance silencer system is available 

for the BMW M235i Coupé which reduces exhaust gas pressure to 

produce a striking, sports-style sound. In addition BMW M 

Performance tailpipe trim elements are offered in chrome or carbon, 

bearing the M logo. 

A highlight in the suspension area is the BMW M Performance 

limited-slip differential available for the BMW M235i Coupé. When 

the dynamic stability control function DSC is deactivated, the torque-

sensitive mechanical limited-slip differential in the rear axle ensures 

traction-optimised distribution of drive torque between the rear 

wheels. It reduces the slip that occurs on the wheel with less grip by 

Company 
Bayerische 

Motoren Werke 
Aktiengesellschaft 

 
Postal Address 

BMW AG 
80788 München 

 
Telephone 

+49-89-382-56097 
 

Internet 
www.bmwgroup.com 

 

BMW 
Corporate Communications 



 

  Press Release 

Date  28 November 2013 

Subject  

 

Supreme sporty flair in M style:  
BMW M Performance parts for the BMW 2 Series Coupé. 
 

Page  2 

 

 

 

 

BMW 
Corporate Communications 

transferring more drive power to the other wheels using a blocking 

effect. This converts engine power into forward momentum as 

effectively as possible so as to be able to accelerate out of a bend 

even more dynamically, for instance. 

Products available for all model variants include the BMW M 

Performance sports suspension including a lowering of 20 

millimetres as compared to the standard version, as well as specific 

dampers and shortened coil springs finished in red, and the especially 

light and high-capacity BMW M Performance brake system with 

brake calipers painted in a choice of red, yellow or orange. 19-inch 

forged BMW M Performance light alloy wheels are also available in 

two design versions. 

The exterior components created to optimise aerodynamic properties 

have been developed with characteristic M precision. As a 

supplement to the M sports package available ex works and in 

conjunction with the BMW M Performance rear spoiler in carbon 

there is a BMW M Performance Aerodynamic Kit available for the 

front apron which has been tailored specifically to this model. The 

combination of air ducting elements at front and rear guarantees an 

ideal aerodynamic balance and can be supplemented with a diffuser 

insert for the rear apron as well as attachments for the side sills. 

Other individual accents to the outer appearance of the BMW 2 

Series Coupé can be added by means of a black decorative grid for 

the BMW kidney grille, exterior caps in carbon, side sill foils with M 

Performance inscription and BMW M Performance accent stripes in 

two colour versions. 

An cockpit ambience inspired by motor racing is created by the BMW 

M Performance sports steering wheel in Alcantara/carbon finish with 

red central marking and Race Display in 12-o'clock position, a gear 

lever and handbrake handle in carbon and an Alcantara gaiter. A 

carbon finish is likewise available for the gear selector switch of the 
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automatic transmission. Other features available for a highly sporty 

and individually designed interior include interior strips in carbon and 

Alcantara, high-grade steel pedals and a driver footrest in 

corresponding design. 

 
For further questions please contact: 

 
Christophe König, Product Communications BMW Automobiles  
Phone: +49-89-382-56097, Fax: +49-89- 382-20626 
 
Ralph Huber, Head of Product and Lifestyle Communications BMW Automobiles 
Phone: +49-89-382-68778, Fax: +49-89-382-20626 
 
Internet: www.press.bmwgroup.com 
E-Mail: presse@bmw.de 

 
 
 
 
The BMW Group 

The BMW Group is the leading premium manufacturer of automobiles and motorcycles in the 
world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group operates 
28 production and assembly facilities in 13 countries and has a global sales network in more than 
140 countries. 
 
In 2012, the BMW Group sold about 1.85 million cars and more than 117,000 motorcycles 
worldwide. The profit before tax for the financial year 2012 was euro 7.82 billion on revenues 
amounting to euro 76.85 billion. At 31 December 2012, the BMW Group had a workforce of 
105,876 employees. 
 
The success of the BMW Group has always been built on long-term thinking and responsible 
action. The company has therefore established ecological and social sustainability throughout the 
value chain, comprehensive product responsibility and a clear commitment to conserving 
resources as an integral part of its strategy. 

 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup 
Twitter: http://twitter.com/BMWGroup 
YouTube: http://www.youtube.com/BMWGroupview 

Google+: http://googleplus.bmwgroup.com 
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