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BMW ConnectedDrive expands its offer.
Napster now available as a new music service via
Online Entertainment.

Munich. Online Entertainment from BMW ConnectedDrive stands for premium
in-car music pleasure. The option provides direct access to the entire world of
music and a range of spoken content. Online Entertainment’s latest partner is
the music provider Napster, which offers a catalogue of over 20 million titles
covering every possible genre — from rock, pop and soul to classical and jazz — in
addition to thousands of audiobooks.

Connectivity from vehicle to music provider is via the car’s built-in SIM card,
which ensures optimum transmission quality at all times. Requirements are
ConnectedDrive Services and the BMW Navigation System Professional.

Real unlimited music streaming.

Users accessing Online Entertainment for the first time can automatically open a
user account by entering their email address. This gives a year’s free access to
all music titles offered by your chosen provider, such as Napster or rara. Unlike
with some smartphone solutions, Online Entertainment offers unlimited music
streaming with no restriction on the number of titles selected or data volume.
Full access to the catalogue of music services is available at no additional cost in
France, Germany, Great Biritain, ltaly, the Netherlands and Spain.

When you use Online Entertainment to select a track from a music partner -
searching by artist, aloum or genre is simplicity itself — the piece of music is
automatically downloaded to the hard drive of the vehicle’s BMW Navigation
System Professional. And while your selected track is being played, the system
starts downloading the album’s next track in order to provide an uninterrupted
audio experience. This simultaneously expands your library on the hard drive,
which has space for up to 10,000 titles that can be replayed at any time — even
without connecting to the music provider, e.g. if you are not in one of the
participating countries.

Intuitive controls, innovative functions, flexible usage.

Connectivity to BMW’s music partners means Online Entertainment not only

provides access to a huge catalogue of music. The innovative Connected Music

function further enhances music pleasure by creating opportunities to discover
oy NEW artists. When you select a piece of music via Online Entertainment, for
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Adiengesellschait — example, the function automatically suggests other tracks or albums by the same
Posladdress — artist., If required, Connected Music proposes titles similar to the one currently
go7ssMinchen — playing, permitting a virtually unlimited journey into the world of music.
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Content and performers may change dynamically, but they always match the
preselected musical style.

Napster also offers hundreds of pre-programmed music channels and playlists
specially compiled by Napster’s in-house editorial team to reflect a mood,
occasion, era or recent releases. This makes it easy to get started and begin
enjoying almost boundless audio entertainment.

Online Entertainment is controlled via the user-friendly iDrive System and
Control Display, which can be found in the main menu under Multimedia. And
drivers can continue to enjoy music even away from the vehicle. With Online
Entertainment, unlimited music streaming is also available on any other device
supported by the provider, including smartphones, tablets, TVs, Macs and PCs.

For further questions please contact:
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Silke Brigl, BMW Group Connected Drive
Phone: +49-89-382-51009, Fax: +49-89-382-28567

Cypselus von Frankenberg, Head of Technology Communications
Phone: +49-89-382-30641, Fax: +49-89-382-28567

E-Mail: presse@bmw.de
Internet: www.press.omwgroup.de

The BMW Group

The BMW Group is the leading premium manufacturer of automobiles and motorcycles in the
world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group operates
28 production and assembly facilities in 13 countries and has a global sales network in more than
140 countries.

In 2013, the BMW Group sold around 1.963 million cars and 115,215 motorcycles worldwide. The
profit before tax for the financial year 2012 was euro 7.82 billion on revenues amounting to euro
76.85 billion. At 31 December 2012, the BMW Group had a workforce of 105,876 employees.

The success of the BMW Group has always been built on long-term thinking and responsible
action. The company has therefore established ecological and social sustainability throughout the
value chain, comprehensive product responsibility and a clear commitment to conserving
resources as an integral part of its strategy.

Facebook: :
Twitter: http:/ftwitter.com/BMWGroup
YouTube: http:/Avww.youtube.com/BMWGroupview

Google+: http://[googleplus.bmwgroup.com
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