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Lending shape to emotions.
A portrait of Domagoj Dukec.

Domagoj Dukec has headed up the Exterior Design Team BMW Automobiles
since August 2013. After 13 years and various stints at renowned design
studios in Barcelona, Paris and Sao Paolo, the Frankfurt-born Croatian ended up
at BMW — where he had always wanted to be. One thing the passionate
designer has never lost sight of is the sheer enjoyment of his work.

Career path: Focus on the goal.

By the age of 13, Domagoj Dukec had already decided on his career path. His
father would regularly take the schoolboy to Pforzheim, where he presented his
sketches to the university’s School of Design. The commitment he showed
made a lasting impression and, as a young guest student, he was introduced to
the basics of automotive design. After taking his school-leaving exams he
officially registered at the School of Design and spent his entire vacation time as
a trainee with various car manufacturers. This taught him an early lesson: as a
designer you are responsible not just for the aesthetic and functional execution
of a product, but for its commercial success as well.
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Ideology: creating poetry in functionality.

Good design has the power to make people’s lives more pleasant, and for
Dukec this requires the ideal combination of emotional desirability and functional
use. Enriching the world with beautiful things is the mission to which he has
subscribed. Today Dukec analyses and assesses the works of some 40 exterior
designers. He never ceases to be fascinated by the balancing act between
progressive thinking and respect for the traditions of the BMW brand, a force
field within which the entire product portfolio continuously evolves. What he
finds particularly exciting in the design process is the moment when ideas take
on form. When a design draft is turned into a 1:1 clay model, the quality and
potential of the composition can be clearly recognised. Before Domagoj Dukec
took up his current position as head of Exterior Design for all BMW models as
well as concept studies like the BMW Vision Future Luxury and the

BMW Hommage 3.0 CSL, he was mainly responsible for front-wheel-drive
vehicles such as the BMW 2 Series Active Tourer and new BMW X1.

On a personal note.

Domagoj Dukec describes himself as an emotional rationalist. With each new
assignment he adheres to the purpose of the product, apprehending it at a
cognitive and intuitive level. Dukec admires Michelangelo’s artistic understanding
as much as his work and is particularly fascinated by the way he renders tension
and by his profound sensitivity of expression. What he admires about fashion
designer and photographer Karl Lagerfeld are the intelligence and individualism
of his work. One of his greatest sources of inspiration is “La Dolce Vita” - life
itself. And that includes spending time with friends as well as indulging his
culinary skills. Hailing from southern Europe, Dukec loves the summer, the sun
and the outdoors. He likes to spend his free time next to the water or up in the
mountains.
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In the event of enquiries please contact:
BMW Corporate Communications

Matthias Bode, Spokesperson BMW Group Design
Phone: +49-89-382-61742, Fax: +49-89-382-20626

Cypselus von Frankenberg, Head of Innovation and Design Communication
Phone: +49-89-382-30641, Fax: +49-89-382-20626

Email: presse@bmw.de

Internet: www.press.omwgroup.de

The BMW Group

With its three brands BMW, MINI and Rolls-Royce, the BMW Group is the world’s leading premium
manufacturer of automobiles and motorcycles and also provides premium financial and mobility
services. As a global company, the BMW Group operates 30 production and assembly facilities in
14 countries and has a global sales network in more than 140 countries.

In 2015, the BMW Group sold approximately 2.247 million cars and nearly 137,000 motorcycles
worldwide. The profit before tax for the financial year 2014 was approximately € 8.71 billion on
revenues amounting to € 80.40 billion. As of 31 December 2014, the BMW Group had a workforce
of 116,324 employees.

The success of the BMW Group has always been based on long-term thinking and responsible
action. The company has therefore established ecological and social sustainability throughout the
value chain, comprehensive product responsibility and a clear commitment to conserving
resources as an integral part of its strategy.

www.bmwgroup.com

Facebook: http:/mww.facebook.com/BMWGroup
Twitter: http:/ftwitter.com/BMWGroup
YouTube: http:/Mmww.youtube.com/BMWGroupview

Google+: http://[googleplus.bmwgroup.com
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