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BMW i is the official mobility partner of Web Summit 
2017 in Lisbon. 
 

 New BMW i3s exhibited for the first time since its launch at IAA.  

 Chance to test out visionary BMW HoloActive Touch gesture control.   

 Keynote speech from Dieter May, SVP Digital Products.  

 Experience electric mobility: test drives in the i3 and i8. 

Munich / Lisbon. Rethinking mobility and coming up with groundbreaking 

solutions for the automotive challenges of the future is the goal the BMW Group 

has set itself. And the BMW i brand serves as an incubator for innovations and 

the latest technologies – as attendees at the Web Summit will be able to 

experience for themselves when the event starts on 7 November. As the official 

mobility partner of Web Summit 2017, BMW i is joining forces with a powerful 

player in the world of technology conferences.  

Current and visionary highlights from the fields of electric mobility and 

connectivity will be showcased at the BMW i Plaza (Outdoor area) on 7 – 9 

November. The new BMW i3s will go on display for the first time since its recent 

debut at the Frankfurt Motor Show. The latest BMW i model is recognised the 

world over as a symbol of driving pleasure, sustainability and intelligent 

connectivity for urban areas. A fleet of current BMW i3 and BMW i8 models, 

meanwhile, will also be stationed at the Web Summit for attendees to test drive.  

 

The BMW i Vision Future Interaction sculpture, which adapts to the individual 

requirements of both driver and passengers, shows the shape of things to 

come, including an innovative operating concept. And BMW HoloActive Touch 

takes today’s gesture control tech into a whole new dimension.   

Dieter May, Senior Vice President Digital Products and Services, will give those 

present the inside line on connectivity at the BMW Group in his speech on 7 

November: BMW’s Smart Car. Expanding your digital lifestyle (AutoTech Stage, 

1:10 pm). He will talk about what makes a smart car smart and how connectivity 

shapes and betters our digital lives.  
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Incubator for visionary mobility 

The BMW i brand is already shaping the Mobility of tomorrow. Since 2011 the 

BMW Group has been broadening its focus beyond its core business of 

premium automobiles to include the development of mobility services. For 

example, the successful car sharing service Drive Now was also launched in 

Lisbon, the Web Summit host city, in September 2017. Drive Now is now 

represented in 13 European cities.  

 

Other enterprises spawned by BMW i include ReachNow (the BMW Group’s car 

sharing offering in the USA), ChargeNow (easy access to the world’s largest 

network of charging points), ParkNow (straightforward location, reservation and 

payment of parking spaces), Energy Services (storage business models based 

on second-life EV storage systems and the BMW Energy Cloud) and the Centre 

of Competence for Urban Mobility (partners with representatives of cities and all 

relevant interest groups to develop sustainable concepts for future mobility in 

urban areas). 

 

Through BMW i Ventures, the brand is investing in startup companies that are 

helping redefine the future of transportation and auto manufacturing. BMW i 

Ventures expert Zach Barasz will offer insight into this initiative and the handover 

between driver and machine on the panel 'Autonomous Driving & Handling the 

Handover' (November 7, AutoTech Stage, 11,15 am). 

 

About the Web Summit:  

Inaugurated in 2010, the Web Summit has grown into one of the largest 

technology conferences in the world in a very short space of time. It is now one 

of the most important events on the calendar, attracting around 60,000 

attendees from 15,000 companies in 170 countries.  

Press enquiries:  

We would be pleased to arrange individual interviews with our BMW 

Connected and BMW i experts. Please contact Nadja Horn or Paloma 

Brunckhorst for further information.   
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In the event of enquiries please contact: 

Nadja Horn, Spokesperson Connectivity & Digital Services 
BMW Group Innovation and Design Communications   
Tel.: +49-89-382-57185; E-mail: nadja.horn@bmwgroup.com  
 
Paloma Brunckhorst, Spokesperson BMW i, BMW iPerformance 
BMW Product Communications 
Tel.: +49-89-382-22322; E-mail: Paloma.Brunckhorst@bmwgroup.com 
 
Benjamin Titz, Head of BMW Group Innovation and Design Communications 
BMW Group Innovation and Design Communications   
Tel.: +49 89 382 22998 
 
Internet: www.press.bmwgroup.com 
E-mail: presse@bmw.de 
 
 
The BMW Group 
 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s 
leading premium manufacturer of automobiles and motorcycles and also provides premium 
financial and mobility services. As a global company, the BMW Group operates 31 production and 
assembly facilities in 14 countries and has a global sales network in more than 140 countries. 
 
In 2016, the BMW Group sold approximately 2.367 million cars and 145,000 motorcycles 
worldwide. The profit before tax was approximately € 9.67 billion on revenues amounting to 
€ 94.16 billion. As of 31 December 2016, the BMW Group had a workforce of 124,729 
employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible 
action. The company has therefore established ecological and social sustainability throughout the 
value chain, comprehensive product responsibility and a clear commitment to conserving 
resources as an integral part of its strategy. 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup 
Twitter: http://twitter.com/BMWGroup 
YouTube: http://www.youtube.com/BMWGroupview 
Google+: http://googleplus.bmwgroup.com 
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