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Re-thinking urban cohabitation:  
MINI creates the world’s first MINI LIVING 
building in Shanghai. 
 
Munich/Shanghai. As urbanisation continues to gather pace, attractive living spaces 

in large cities are becoming increasingly sparse. Indeed, more people than ever are 

living within a shrinking footprint. With MINI LIVING, MINI is addressing these 

developments and creating the first co-living project in China. MINI is working with 

Chinese project developer Nova Property Investment Co. to transform an unused 

industrial complex in the Jing’An district of Shanghai into a multi-layered co-living 

initiative made up of apartments, working spaces and cultural/leisure offerings. The 

conversion work is slated to begin before the end of this year.  

 

Launched in 2016, MINI LIVING has explored new kinds of living concepts which 

seek to maximise quality of life within minimal spaces – all in keeping with the 

brand’s “Creative Use of Space” motto. The project in Shanghai sees MINI translating 

the concept idea encapsulated by its previous installations into an actual building 

project for the first time. A former paint factory will be transformed into an urban 

hotspot with generous space for working, interaction and living. Here, MINI LIVING will 

offer apartments, bookable workspaces and services such as vehicles for shared use as 

part of a concept enabling maximum personal flexibility and optimum use of space. The 

MINI LIVING idea that we get more when we share applies not only to the building’s 

residents but those of the city as a whole. Indeed, parts of the MINI LIVING complex will 

be accessible to the wider public.  

 

“MINI has always been an urban brand. It not only has its finger on the pulse of the 

city, it injects that pulse with extra energy,” explains Peter Schwarzenbauer, Member 

of the Board of Management of BMW AG, responsible for MINI, Rolls-Royce, BMW 

Motorrad, Customer Experience and Digital Business Innovation BMW Group. “At 

MINI we are also well versed in the intelligent use of space; back in 1959 the classic 

Mini was already maximising the experience available within a very small footprint. 

MINI LIVING brings this know-how from the vehicles we drive into the places where 

we live. We are rethinking the idea of living space in the city and developing 

attractive, need-oriented living concepts. Our aim here is to offer an extremely high 

quality of life within an extremely small area.” Peter Schwarzenbauer signed the 

contract with Nova Property at MINI’s Urban Matters brand event in Shanghai at the 

start of November.     
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MINI LIVING is about more than where you live. 

The MINI LIVING project in Shanghai is based on an innovative co-living concept. In 

an up-and-coming area of the well developed Jing'An district in the centre of the city, 

a cluster of six buildings will be turned into a vibrant urban neighbourhood. MINI 

LIVING will become a home for singles, sharers and families on short, medium-term 

and extended tenancies. The design and therefore the character of the apartment 

interiors is international, modern and clean, and features references to the history of 

Shanghai. However, living in an apartment that occupies only a small surface area in 

no way means going without. Anything that doesn’t fit inside the apartments 

(activities or objects) can be accommodated in the adjacent spaces.  

 

MINI LIVING offers room to experience community as well. Generously sized lobbies 

provide an excellent place to just hang out, while exhibition areas and a food market 

invite a closer look. The available facilities also include gardens, play areas, shops and 

restaurants, which people living elsewhere in Shanghai will be welcome to access 

too. MINI LIVING is keen to promote social interaction, not only among the residents 

themselves but with people from other parts of the city. After all, one of the key aims 

of MINI LIVING is to bring people together and encourage shared experiences. 

 

“With MINI LIVING we’re looking to create a genuine alternative within the rental 

market of big cities,” says Esther Bahne, Head of MINI Brand Strategy and Business 

Innovation. “We’re offering a place that can adapt to its residents, is flexible and 

allows room to breathe. MINI LIVING gives residents their privacy, but also enables 

them to engage with a variety of different people. It makes those first steps into a 

new city that much smoother. The idea is that our residents really feel at home here.” 

 

In addition to the space itself, the project also comprises additional services that can 

be accessed digitally. For example, residents can make restaurant reservations, book 

room cleaning and service, order food and rent mobility options. So MINI LIVING not 

only demonstrates how space can be used in an intelligent way, it also offers scope 

for individualisation and a range of digital services. 

 
Please note: Press images as per the preliminary plans (at November 2017). 
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In the event of enquiries please contact: 
 
BMW Group Corporate Communications 
 

Susanne Herrmann, Spokesperson MINI Design and Lifestyle  

Telephone: +49-89-382-24716; E-mail: susanne.herrmann@bmwgroup.com  

Benjamin Titz, Head of BMW Group Innovation and Design Communications 

Telephone: +49-89-382-22998; Fax: +49-89-382-20626 

 

Markus Sagemann, Head of Communications MINI, BMW Motorrad 

Telephone: +49-89-382-68796; Fax: +49-89-382-26698 

 
 
The BMW Group 
 
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s 
leading premium manufacturer of automobiles and motorcycles and also provides premium financial and 
mobility services. As a global company, the BMW Group operates 31 production and assembly facilities 
in 14 countries and has a global sales network in more than 140 countries. 
 
In 2016, the BMW Group sold approximately 2.367 million cars and 145,000 motorcycles worldwide. 
The profit before tax was approximately €9.67 billion on revenues amounting to €94.16 billion. As of 31 
December 2016, the BMW Group had a workforce of 124,729 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible action. 
The company has therefore established ecological and social sustainability throughout the value chain, 
comprehensive product responsibility and a clear commitment to conserving resources as an integral 
part of its strategy. 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup 
Twitter: http://twitter.com/BMWGroup 
YouTube: http://www.youtube.com/BMWGroupview 
Google+: http://googleplus.bmwgroup.com 

 
 
 
About Nova 
 
Co-founded by Warburg Pincus and Mr. Qian Wang in 2015, Nova has grown rapidly and merged with 
Shanghai-based Yicheng Property Investment, founded by Jerry Shen, in 2016. Nova is the leading 
residential for-rent apartment owner, operator and asset manager, committed to acquisition of aged and 
distressed properties in urban infill locations that are suitable for conversion into modern residential 
rental apartments with extensive amenities such as share office and other key amenities. Up to 
September 2017, Nova currently has 36 projects with total areas of more than 260,000 SQM in Shanghai 
& Beijing which spans rental apartments under the “base” brands (such as mid-high end “baseLIVING” 
and mid-end “base COLIVING”) as well as creative co-working and shared office space. 


