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MINI VOICES: A platform for voices with 
something to say. 
 

Innovative commitment to sustainability in numerous European countrys: 

MINI supports inspiring personalities and initiatives with the potential to 

change the world. 

 
Munich. MINI sets an example for sustainability and social commitment. 

With MINI VOICES, a platform has been created for personalities and 

initiatives that have the potential to change the world. In several 

European countries, MINI is supporting authentic actors and start-ups 

who are tackling today's social challenges with their unusual ideas and 

demonstrating how a sustainable, socially responsible future can be 

shaped. The starting points for this are as diverse as the nations from 

which the protagonists come from. On MINI VOICES they and their 

projects receive international attention. Their presence on MINI's social 

media channels gives them the opportunity to provide inspiration 

worldwide. 

Finding unconventional solutions and rethinking the existing is deeply 

rooted in the tradition of the British premium car brand MINI. With its 

creative use of space, the classic Mini already became a pioneer for 

efficient, space- and resource-saving mobility in urban conurbations. 

Today, the fully-electric MINI Cooper SE (fuel consumption combined: 0.0 

l/100 km; electricity consumption combined: 17.6 - 15.2 kWh/100 km 

according to WLTP, 16.1 - 14.9 kWh/100 km according to NEDC, CO2 

emissions combined: 0 g/km) ensures the brand-typical go-kart feeling 

with locally emission-free locomotion.  

Beyond the production of automobiles, MINI pursues a wide range of 

activities aimed at enhancing the quality of life in urban environments. 

Since 2016, the MINI Startup Accelerator URBAN-X has worked with 

more than 60 startups whose innovations are making life in the city 

better, more pleasant, more comfortable, more sustainable or more 

experiential.  
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MINI VOICES is now another opportunity to track down groundbreaking 

impulses for the world of tomorrow and make them known to a wider 

audience.  

Inventors, founders, scientists, adventurers and other voices with 

something to say in the fields of sustainability and social responsibility 

find an international stage at MINI VOICES. Among the first personalities 

to be featured on this platform is the French architect Clarisse Merlet, 

who has developed a method for extracting environmentally conscious 

building materials from clothes that are no longer usable. Her Paris-based 

start-up, presented by MINI France, is called FabBRICK. Clarisse Merlet 

and her team have already recycled textile waste weighing more than 

twelve tonnes and produced around 40,000 bricks from it.  
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In the Swiss banking 

metropolis of Zurich, a 

unique ecosystem for 

the production of 

natural food has been 

created that delights 

environmentalists and 

gourmets alike. On the 

fourth floor of an office 

building, the team of the 

start-up UMAMI 

produces and processes 

so-called microgreens. The particularly nutrient-rich and flavour-

intensive mini-plants grow in a facility known as aquaponics. There, 

together with fish and freshwater shrimp, they form a closed cycle 

working completely without artificial additives. The company founded by 

Robin Bertschinger, Manuel Vock and Denis Weinberg, presented by 

MINI Switzerland at MINI VOICES, has thus developed a particularly 

innovative form of urban farming. In the meantime, its products are 

delivered to Zurich's top restaurants, among others - always fresh and in a 

short distance. 

 
Fuel consumption, CO2 emission figures, power consumption and range were measured using the 
methods required according to Regulation VO (EC) 2007/715 as amended. They refer to vehicles on the 
automotive market in Germany. With regard to ranges, the NEDC figures take into account differences 
in the selected wheel and tyre size, while the WLTP takes into account the effects of any optional 
equipment. 
 
All figures are already calculated on the basis of the new WLTP test cycle. NEDC values listed have 
been calculated back to the NEDC measurement procedure where applicable. WLTP values are used as 
a basis for the assessment of taxes and other vehicle-related levies that are (also) based on CO2 
emissions and, where applicable, for the purposes of vehicle-specific subsidies. Further information on 
the WLTP and NEDC measurement procedures is also available at www.bmw.de/wltp. 
 
For further details of the official fuel consumption figures and official specific CO2 emissions of new 
cars, please refer to the “Manual on the fuel consumption, CO2 emissions and power consumption of 
new cars”, available at sales outlets, from Deutsche Automobil Treuhand GmbH (DAT), Hellmuth-Hirth-
Str. 1, 73760 Ostfildern-Scharnhausen and at https://www.dat.de/co2/. 
 

 

P90414587 

http://www.bmw.de/wltp


 

  Media information 

Date  09 March 2021 

Topic  MINI VOICES: A platform for voices with something to say.  
Page  4 

 

 

 

 

MINI 
CORPORATE COMMUNICATIONS 

In case of queries, please contact: 

Corporate Communications 
 
Julian Kisch, Press Spokesperson Product Communication MINI 
Tel.: +49-89-382-38072 
E-mail: julian.kisch@mini.com 
 
Andreas Lampka, Head of Communication MINI 
Tel.: +49-89-382-23662 
E-mail: andreas.lampka@mini.com 
 
Jennifer Treiber-Ruckenbrod, Head of Communication MINI and BMW Motorrad 
Tel.: +49-89-382-35108 
E-mail: jennifer.ruckenbrod@bmwgroup.com 
 
 
 
The BMW Group 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the 
world’s leading premium manufacturer of automobiles and motorcycles and also provides 
premium financial and mobility services. The BMW Group production network comprises 31 
production and assembly facilities in 15 countries; the company has a global sales network in 
more than 140 countries. 

In 2020, the BMW Group sold over 2.3 million passenger vehicles and more than 169,000 
motorcycles worldwide. The profit before tax in the financial year 2019 was € 7.118 billion on 
revenues amounting to € 104.210 billion As of 31 December 2019, the BMW Group had a 
workforce of 126,016 employees.  

The success of the BMW Group has always been based on long-term thinking and responsible 
action. The company has therefore established ecological and social sustainability throughout 
the value chain, comprehensive product responsibility and a clear commitment to conserving 
resources as an integral part of its strategy. 

www.bmwgroup.com  
www.press.bmwgroup.com/deutschland 
https://pressevents.bmwgroup.com/mini/login 
 
Facebook: http://www.facebook.com/BMWGroup 
Twitter: http://twitter.com/BMWGroup 
YouTube: http://www.youtube.com/BMWGroupview 
YouTube: https://www.youtube.com/MINI 
Instagram: https://www.instagram.com/bmwgroup 
Instagram: https://www.instagram.com/mini.news 
LinkedIn: https://www.linkedin.com/company/bmw-group/ 
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