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From Las Vegas to Munich: The BMW iX Flow featuring E Ink
at BMW Welt.

From today, the BMW iX Flow featuring E Ink is on display in the new
BMW i exhibition at BMW Welt,

At this year's Consumer Electronics Show (CES) in Las Vegas, the BMW Group presented
the BMW iX Flow featuring E Ink — a unique technology that enables the exterior to change
colour. From now until the mid-March, visitors to the BMW Welt have the opportunity to
view the spectacular vehicle in the recently opened BMW i exhibition.

What is the technology behind the color change and what is the added value?

The special paint finish works in a similar way to the technology in e-book readers. A
special body foiling integrates several million colour capsules. Negatively charged white or
positively charged black pigments are stimulated by electrical signals and collect on the
surface and in this way change the exterior colour. "In this way, we give drivers the
freedom to express different sides of their personality to the outside world and redefine
them on every journey," says Stella Clarke, Project Head of BMW iX Flow featuring E Ink.
With the ability to change the exterior colour and to display different patterns, the BMW iX
Flow featuring E Ink opens up new worlds for an individual driving experience. But the
technology also offers numerous potential areas of application beyond the customer
experience, for example to improve energy efficiency. The electrophoretic paint in the BMW
iX Flow featuring E Ink differs from displays in that it does not constantly consume energy.
Only when switching over is electricity very briefly required. The matching exterior colour
actually improves the energy efficiency of the vehicle. A white surface will reflect sunlight
significantly more than a black one, meaning the interior heats up less. Changing the
colour thus reduces energy consumption. The colour change in the all-electric BMW iX not
only boosts the mood of the passengers, but also the vehicle's range.

BMW Welt Opening Hours.
Monday to Saturday from 7.30 a.m. until 00.00 midnight. On Sundays and public holidays
from 9.00 a.m. until 00.00 midnight.

Hygiene Guidelines.

The 2G-Plus-regulations are valid at BMW Welt and the BMW Museum. Please provide a
proof that you are either fully vaccinated or recovered during your visit and bring your
additional proof of negative test. Optionally the proof of a booster vaccination is also
sufficient. Please note the compliance with the minimum distance of 1.5 meters and the
obligation to wear a FFP-2 mouth-/ nose protection.
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If you have any questions, please contact:
Corporate Communications
Martin Tholund, Spokesperson Digital Car

Telephone: +49-151-601-77126
E-Mail: Martin.Tholund@bmwgroup.com

Internet: www.press.bmwgroup.com
E-Mail: presse@bmw.de
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The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world's
leading premium manufacturer of automobiles and motorcycles and also provides premium financial
and mobility services. The BMW Group production network comprises 31 production and assembly
facilities in 15 countries; the company has a global sales network in more than 140 countries.

In 2021, the BMW Group sold over 2.5 million passenger vehicles and more than 194,000 motorcycles
worldwide. The profit before tax in the financial year 2020 was € 5.222 billion on revenues amounting
to € 98.990 billion. As of 31 December 2020, the BMW Group had a workforce of 120,726 employees.

The success of the BMW Group has always been based on long-term thinking and responsible
action. The company set the course for the future at an early stage and consistently makes
sustainability and efficient resource management central to its strategic direction, from the supply
chain through production to the end of the use phase of all products.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmw-group/
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