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Billy Horschel: “I want to beat Rory to the punch”. 
+++ Billy Horschel sets sights on the BMW hat-trick in 
Munich +++ The “BMW International Open means 
everything” to Matti Schmid +++ 
 
Munich. Billy Horschel could make history this week and become the 
first player to complete the BMW hat-trick – winning the title at the 
BMW Championship on the PGA TOUR, the BMW PGA Championship 
in London, and the BMW International Open. The American number 
14 in the world is set to tee off in Germany for the first time. 
 
Matti Schmid from Regensburg finished 14 in last year’s BMW 
International Open, making him the best-placed amateur. He 
subsequently turned pro and was named “Rookie of the Year” on the 
DP World Tour at the end of the season.  
 
During today’s Pro-Am tournament, Horschel and Schmid discussed 
their impressions of the BMW International Open so far, and their 
goals for the week. 
 
Billy Horschel. 
 
“After winning in Wentworth last year, I said on the 18th green that I 
wished BMW sponsored every event I played in. That got me thinking 
that I should make a trip to Germany to play the BMW International 
Open and win the one BMW title I’ve not won yet. I understand that of 
the current BMW tournaments around the world, there’s only one 
other guy who has won the BMW Championship and the BMW PGA 
and that’s Rory McIlroy. Maybe I can beat him to the punch and win 
the third one before he can. 
 
This is my first time in Germany. I haven’t seen too much of it, but I’m 
looking forward to getting out the next couple of days and seeing a 
little bit of Munich and downtown. Everyone has been very nice and 
very accommodating. Driving to the course from the hotel, you see 
everyone is very active on bikes, riding around, exercising. I can tell 
it’s a great city to be outdoors. 
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It’s a beautiful golf course (Golfclub München Eichenried). I played 
nine holes on Monday and nine on Tuesday. It’s a flat golf course but 
the greens have a lot of undulation to them and are built up to make 
them a little bit tricky. There’s a lot of little subtle hidden breaks, so far 
I’ve had a bit of difficulty reading the greens at times. You’ve got to 
really be on your iron game, going for greens and tiers and the spots 
where they will put the pins.” 
 
Matti Schmid. 
 
“The BMW International Open means everything to me. I followed the 
tournament as a little kid and have visited it a lot. I also practice here 
often. It is one of my favourite tournaments. The goal is obviously 
always to challenge at the top of the leaderboard. Let’s see whether it 
works out that way this week. 
 
The course (Golfclub München Eichenried) is in super condition. The 
greens are running better than before – it is awesome. The rough has 
not necessarily grown, but that is not really a disadvantage for me. 
That means you can take more advantage of the par 5s. It is definitely 
going to be an exciting week.” 
 
If you have any questions, please contact: 
 
Corporate Communications 
Tim Holzmüller, Spokesperson BMW Group Sport Engagement, Real Estate 
Telephone: +49 151 601 33309  
E-mail: tim.holzmueller@bmwgroup.com  
 
Media website: www.press.bmwgroup.com 
E-mail: presse@bmw.de 
 
The BMW Group 
 
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the 
world’s leading premium manufacturer of automobiles and motorcycles and also provides 
premium financial and mobility services. The BMW Group production network comprises 31 
production and assembly facilities in 15 countries; the company has a global sales network in 
more than 140 countries. 
 
In 2021, the BMW Group sold over 2.5 million passenger vehicles and more than 194,000 
motorcycles worldwide. The profit before tax in the financial year 2021 was €16.1 billion on 
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revenues amounting to €111.2 billion. As of 31 December 2021, the BMW Group had a 
workforce of 118,909 employees. 
 
The success of the BMW Group has always been based on long-term thinking and 
responsible action. The company set the course for the future at an early stage and 
consistently makes sustainability and efficient resource management central to its strategic 
direction, from the supply chain through production to the end of the use phase of all 
products. 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup  
Twitter: http://twitter.com/BMWGroup  
YouTube: http://www.youtube.com/BMWGroupView  
Instagram: https://www.instagram.com/bmwgroup  
LinkedIn: https://www.linkedin.com/company/bmw-group/ 
 


