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3. BMW WELT

MUNICH.

Spa=

- OWCASES NOT Ol
.o BMW GROUP BRANDS, BUT ALSO

XCHERING —J__UQ—-_OCUS—) TOPICS
SE EXPERIENCED BY A DIVERSE
CUBLIC AUDIENCE.

These days, it's impossible to imagine Munich's skyline — not to mention
the cultural and events scene of the Bavarian capital — without BMW Welt.

It welcomes over 3 million guests every year, making it one of the most visited sites
in Bavaria. BMW Welt is renowned for its award-winning futuristic architecture,
as well as its main attraction: the opportunity to experience BMW Group brands up
close. This happens in exciting workshops during which children and adults alike
can deeply engage with future-focused topics such as autonomous driving.




4. AWARD-WINNING ARCHITECTURE
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The room concept for all eventlocations at BMW Welt is both innovative and highly flex-
ible, and makes it possible to offer areas that can be hired by the hour or by the day. All
locations are individually configurable and offer tailored solutions for everything from
smaller-scale events, such as Executive Board meetings with an exclusive attendee
list, to larger events such as international conferences and gala evenings, such as the
ceremony for the "Blauer Panther”" TV & streaming awards.

Event planners and event customers can also choose from an extensive package of
additional services. To guarantee a smooth process, customers receive professional

support from an experienced project manager and, where needed, also from experts
at technical partner Gahrens and Battermann. The all-round service also includes staff
services such as hostesses and cloakroom attendants, as well as premium catering
provided by Feinkost Kafer.

Hybrid events are those which enable both on-site and off-site participation and inter-
action. These are currently considered the state-of-the-art option; when that is what
an occasion warrants, BMW Welt offers a spectacular atmosphere and a customisable
event platform that can be used to connect guests both on- and off-site, creating a
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single community of participants.

At six metres tall and up to 30 metres wide, the LED wall in the auditorium is available
to display custom content. It can support impactful staging and presentation, with a
luminosity that always guarantees a razor-sharp image — even with digital transmis-
sion. BMW Welt has three fully equipped streaming and TV studios.

It also offers a comprehensive support service for 4K streaming events in TV quality, as
well as a customisable event platform for real-time interaction and integration of gami-
fication elements. This offering is unique in Munich, and a rarity anywhere in Germany.



6. GOURMET CUISINE

W e V.

CONNOISSEURS

an RENOWNED: GOURMET GASTRONOMY AT BMW WELT.

s



| /. BISTROS

-OR A QUICK

CooperS on the ground floor of BMW Welt is a stylish bistro which serves high-quality cooking
in a menu of light meals and snacks. All meals at CooperS are also available to take away.

By partnering with Feinkost Kafer, BMW Welt has joined forces with a Munich gastronomy
business that has a rich history. As well as CooperS, Kafer also operates the Biker's Lodge on
the middle floor. BMW Motorrad enthusiasts can come here to enjoy savoury and sweet dishes
as well as a breathtaking vista over the BMW Motorrad driver experience worlds.
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10. BRAND EXPERIENCE SPACE
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Another highlight of BMW Welt is the shop,
where visitors can find a wide selection of pre-
mium brand products as well as BMW merchan-
dising. BMW Welt also houses the BMW and
MINI Lifestyle & Accessory flagship store — the
only one in the world.

Whatever brings visitors to BMW Welt — whether
it's to pick up their new vehicle, explore the
brand world and history of BMW Group, discover
visionary future technologies, host an interna-
tional conference, or simply to be amazed and
sample culinary delights -

s At

by the time they leave BMW Welt, every one
of them is certain to take home unforgettable
memories.



IF YOU HAVE ANY QUESTIONS, PLEASE CONTACT:
BMW Group Corporate Communications

Eckhard Wannieck, Head of Group Communications,
Finance, Sales

Telephone: +49 89-382-24544

Email: eckhard.wannieck@bmwgroup.com

Internet: www.press.bmwgroup.com/deutschland
Email: presse@bmwgroup.com

BMW WELT

With its iconic architecture, BMW Welt is the heart of
all BMW Group brands - BMW, the BMW M and BMW
i sub-brands, MINI, Rolls-Royce Motor Cars and BMW
Motorrad, all of which are impactfully represented in their
own experience worlds. But it's not just exhibitions and
new vehicle collections that automobile fans from all over
the world flock here for: year-round, visitors can expect a di-
verse event programme of culture, art and entertainment, as
well as many external gatherings that choose spaces here
as a venue. For premium digital events, there are three fully
equipped streaming and TV studios with optimal infrastruc-
ture and full service. The various restaurants at BMW Welt
provide a wide-ranging culinary offering, up to and includ-
ing Michelin-starred gastronomy. In the Campus, children,
young people and the whole family can learn about the city
and the mobility of the future, either independently or in ex-
citing workshops.

THE BMW GROUP

With its four brands BMW, MINI, Rolls-Royce and BMW Mo-
torrad, the BMW Group is the world's leading premium man-
ufacturer of automobiles and motorcycles and also provides
premium financial and mobility services. The BMW Group pro-
duction network comprises over 30 production sites world-
wide; the company has a global sales network in more than
140 countries.

In 2022, the BMW Group sold nearly 2.4 million passenger
vehicles and more than 202,000 motorcycles worldwide. The
profit before tax in the financial year 2022 was € 23.5 billion
on revenues amounting to € 142.6 billion. As of 31 December
2022, the BMW Group had a workforce of 149,475 employ-
ees.

The success of the BMW Group has always been based on
long-term thinking and responsible action. The company set
the course for the future at an early stage and consistently
makes sustainability and efficient resource management
central to its strategic direction, from the supply chain through
production to the end of the use phase of all products.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmw-group/



