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Warm-up for Neue Klasse at BMW Group Plant Munich: 

Functional checks of new production equipment successfully 

completed 

 
• Pure iFACTORY: digitally planned and built from the outset 

• Start of series production for new BMW i3 in the second half of 2026 

 

Munich. BMW Group Plant Munich is ready for the production of the next vehicle 

generation. The manufacturing equipment has been installed in the new body 

shop and assembly line, and functional checks have been successfully completed. 

During this so-called "Common Function Test," every system undergoes dry runs, 

in which production planners and plant technicians put the machinery through its 

paces. All production steps are executed without any parts in the system. Cycle by 

cycle, an invisible vehicle takes shape. Although no actual car is produced, this 

process provides the certainty that everything operates seamlessly and as 

planned. 

 

Peter Weber, head of BMW Group Plant Munich, is delighted: “Just in time for the 

holidays, we have reached an important milestone: All manufacturing 

technologies and equipment are ready to go, and we are already training our 

associates for production of the BMW i3. We are taking major strides towards 

production of first pre-series vehicles, which will then come completely from our 

plant.” 

 

However, plant employees will have to remain patient a little longer until then. 

BMW i3 assembly, which has so far been carried out at the nearby Research and 

Innovation Centre, will be relocating to Plant Munich in January. With this move, 

all technologies at Plant Munich are then in place to continue rigorous testing of 

the complete production system. Series production of the new BMW i3 will then 

ramp up in summer 2026. 

 

Typical iFACTORY: digitally planned and tested 

Plant Munich is consistently aligned with the guiding principles of the BMW 

iFACTORY. Both the new body shop and new assembly line were digitally 

planned and built from the outset. Existing installations in the press shop and 

paint shop are also integrated into the BMW Group’s Virtual Factory. This made it 

possible to conduct functional testing of all technologies for the new vehicle 

generation virtually and well in advance.  
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Extensive remodelling completed in just 18 months 

In just 18 months, about a third of the plant grounds has undergone extensive 

remodelling. Old halls were dismantled, and a new assembly, logistics centre and 

body shop were built – all while still manufacturing up to 1,000 BMW 3 Series and 

4 Series vehicles per day. Series production of the new BMW i3 is scheduled to 

begin in the second half of 2026. 

 

 

If you have any questions, please contact: 
 

Corporate Communications 

Dominique Becker, Communications BMW Group Plant Munich 

Cell phone: 49-151-601-16929 

Email: Dominique.Becker@bmw.de 

 

Moritz Schmerbeck, Communications Production Network BMW Group  

Cell phone: +49-151-601-43233 

Email: Moritz.Schmerbeck@bmwgroup.com 
 

 

Media website: www.press.bmwgroup.com/deutschland 

Email: presse@bmwgroup.com 

 

 

 

The BMW Group 

With its four brands, BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s 

leading premium manufacturer of automobiles and motorcycles and also provides premium financial 

services. The BMW Group production network comprises over 30 production sites worldwide; the 

company has a global sales network in more than 140 countries. 

In 2024, the BMW Group sold 2.45 million passenger vehicles and more than 210,000 motorcycles 

worldwide. The profit before tax in the financial year 2024 was € 11.0 billion on revenues 

amounting to € 142.4 billion. As of 31 December 2024, the BMW Group had a workforce of 

159,104 employees. 

The success of the BMW Group has always been based on long-term thinking and responsible 

action. Sustainability is a key component of the BMW Group’s corporate strategy – from the supply 

chain through production to the end of the use phase of all products.  
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