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Strong partners for the winter: BMW and MINI Driving 
Experience intensifies close partnership with training 
venues in Ötztal and Pitztal. 
A long tradition of winter training courses in Ötztal – 
Pitztal becomes exclusive partner of BMW. 
 
 
Munich. The winter training courses provided by the BMW and MINI Driving 

Experience have always been closely associated with Austria. 27 years ago, a 

handshake between Josef Bücherl, one of the developers of BMW driver training 

courses, and Hans Falkner, head of the 5-star hotel “DAS CENTRAL – ALPINE . 

LUXURY . LIFE”, sealed the launch of the BMW Snow Experience in Sölden. 

Last Friday, Bücherl and members of the Falkner family met up again at BMW 

Welt in Munich, where they were joined by representatives from BMW M GmbH, 

the BMW and MINI Driving Experience, and winter training venues in Ötztal and 

Pitztal to celebrate the start of the next phase of this successful cooperation. 

One core aspect of the partnership is the continuation of the success story in 

Sölden. In addition to the BMW Snow Basic Training and BMW Snow Intensive 

Training courses, Sölden is also primarily a venue for corporate and customer 

events. The cooperation with Pitztal is also being increased. Located 1,700 

metres above sea level, the training facility there offers dynamic fields, a drift oval 

and a handling track for the BMW Snow Drift Training course and BMW internal 

driver training courses. As of the coming season, which begins in December 

2017, the area will be available exclusively for BMW. 

“The BMW winter training courses in Austria have a long tradition, which we 

enjoy celebrating together with all those who have made this success story 

possible,” says Frank van Meel, Chairman of the Board of Management of BMW 

M GmbH. “I am particularly pleased that we will significantly increase our 

cooperation with the Pitztal tourist board, which began in 2016.” Robert 

Eichlinger, Head of the BMW and MINI Driving Experience, adds: “The winter 

training courses in Sölden and Pitztal are very popular with our customers, and it 

is no longer possible to imagine the BMW and MINI Driving Experience portfolio 

without them. That is why we have added the events in Pitztal to our range of 

courses. It would not be possible to handle the large number of courses without 

outstanding organisation and perfect teamwork. I would like to thank those 

responsible in the Ötztal and Pitztal regions for this fantastic partnership.” 



   

 

  Press Information 

Date  26 September 2017 

Subject 
 Strong partners for the winter: BMW and MINI Driving Experience intensifies close partnership 
with training venues in Ötztal and Pitztal. 

Page  2 

 

 

 

 

 

Corporate Communications 

The guests at BMW Welt included Jack Falkner, Managing Director of 

Bergbahnen Sölden, Angelika Falkner, owner of the 5-star hotel “DAS 

CENTRAL – ALPINE . LUXURY . LIFE”, and hotel manager Michael Waschl. 

Representatives of the Pitztal region were Gerhard Gstettner, Managing Director 

of the Pitztal Tourism Association, and Bruno Füruter, Chair of the Supervisory 

Board of the Pitztal Tourism Association. As part of the gathering, the guests 

were treated to a tour of BMW Welt. 

 

If you have any questions, please contact: 

 

BMW Group Corporate Communications 

Bernhard Santer 

Spokesperson for M GmbH, BMW and MINI Driving Experience 

Product Communication BMW Automobiles 

Telephone: +49 89 382 24360 

Email: bernhard.santer@bmw.de 

 

Internet: www.press.bmwgroup.com 

Email: presse@bmw.de 

 

 

 

 

The BMW Group 

 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s 

leading premium manufacturer of automobiles and motorcycles and also provides premium 

financial and mobility services. As a global company, the BMW Group operates 31 production and 

assembly facilities in 14 countries and has a global sales network in more than 140 countries. 

 

In 2016, the BMW Group sold approximately 2.367 million cars and 145,000 motorcycles 

worldwide. The profit before tax was approximately € 9.67 billion on revenues amounting to 

€ 94.16 billion. As of 31 December 2016, the BMW Group had a workforce of 124,729 

employees. 
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The success of the BMW Group has always been based on long-term thinking and responsible 

action. The company has therefore established ecological and social sustainability throughout the 

value chain, comprehensive product responsibility and a clear commitment to conserving 

resources as an integral part of its strategy. 

 

www.bmwgroup.com  

Facebook: http://www.facebook.com/BMWGroup 

Twitter: http://twitter.com/BMWGroup 

YouTube: http://www.youtube.com/BMWGroupview 

Google+: http://googleplus.bmwgroup.com 
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