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VISION BMW ALPINA: SPEED, REFINED

+++ A one-of-one design study signaling a new chapter for BMW
ALPINA +++ Reimagines the brand's heritage with contemporary pur-
pose, aesthetics, and technology +++ Deepens the defining principles
of BMW ALPINA: speed, comfort, and sophistication +++ Demon-
strates the BMW Group's commitment to preserving and elevating
BMW ALPINA +++

Munich/Cernobbio. Revealed at the 2026 Concorso d'Eleganza Villa d'Este,
the Vision BMW ALPINA is a design study that heralds a new chapter for a
brand defined by extreme capability, sophistication, and the mastery of both
performance and comfort.

“Alpina has always represented a very specific idea of performance and re-
finement—where speed and comfort are complementary ambitions. Our role
as the new custodians of this brand is to preserve this distinctiveness and
shape it for a contemporary context,” says Adrian van Hooydonk, head of
BMW Group Design. "Vision BMW ALPINA shows how these qualities can be
expressed with discipline and modernity, suggesting what our direction is for
this brand as we move it into the future.”

DESIGN AND FORM: THE SHAPE OF SPEED

The Vision BMW ALPINA is a respectful interpretation of the brand's heritage,
shaped by the most contemporary creative instincts. At 5,200 mm in length,
its presence is substantial: wide, low, and confident. The coupé roofline is
long and raked, its form immediately signals both speed and the ability to ac-
commodate four adults in genuine comfort. A V8 powertrain drives the experi-
ence, tuned to produce the characteristic notes of the Alpina exhaust: rich and
deep at low speed, sonorous at high revs.

“In Vision BMW ALPINA, we distil every element of the brand to its essence
and apply it in a deeply modern and sophisticated way,"” says Maximilian Mis-
soni, head of BMW Design Midsize & Luxury Cars and BMW ALPINA. "Every
detail reflects substance: in engineering, in materials, and in the story it tells.
The statements it makes are subtle and revealed only on a closer read. This
interplay between purity and richness defines our approach to BMW ALPINA
design.”

The front end is defined by powerful volumes and a forward-leaning stance
that promises speed without overstatement. The shark nose reinterprets
BMW's kidney grille as a three-dimensional sculpture that leads the car's form
and frames the brand emblem with quiet confidence.
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From this shark nose, the exterior is organized around a single visual axis: the
speed feature line. Rising from the lower front corners at a six-degree inclina-
tion, it runs along the side of the body and wraps around the rear—assertive
enough to suggest motion, controlled enough to remain refined.

HALLMARKS AND PRINCIPLES: "SECOND READ" SOPHISTICATION

Subtle secondary details reward attention without demanding it. This "Sec-
ond Read" principle runs throughout the Vision BMW ALPINA.

Deco-lines have been part of Alpina’s language since 1974. For the Vision
BMW ALPINA, the modernized deco-lines are distilled and painted on the side
of the body beneath the clear coat—a quiet gesture that reflects how the
brand's defining details can be adapted to what comes next.

Inward-facing return surfaces are treated with particular care, finished in a
dark metallic tone that rewards a closer read. This approach is inspired by the
BMW 507, which uses chrome only on the inside of its kidney grilles.

The shark nose captures the same "Second Read” sophistication: the inner
surfaces feature a finely scaled signature Deco-line graphic, while a con-
cealed, softly backlit perimeter reveals it only when active.

A warm white tone characterizes the daytime running lights and traces the
kidney surrounds, inspired by the first light over the Bavarian Alps. Clear-cut
illuminated crystals add a precise highlight within the slender lamps.

The elliptical four-pipe exhaust remains, as does the "ALPINA" |ettering—re-
interpreted as a machined, polished metal element on the lower front apron.
The 22-inch front and 23-inch rear wheels feature the 20-spokes design that
has been a constant at Alpina since 1971.

INTERIOR AND DETAILS: ARCHITECTURAL CLARITY

The cabin is generous in every sense: space, material quality, and the care
with which technology has been integrated. Architectural volumes define the
layout, with each element designed as a standalone form, not absorbed into a
homogeneous interior.

The six-degree speed feature line continues through the interior, dividing the
darker upper segment and the lighter lower segment. Full-grain leather—
sourced from producers across the Alpine region—pairs with stitching inspired
by the Deco-lines.
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Craft details are restrained but well considered: a bridge stitch inspired by his-
toric steering wheel hand-stitching appears sparingly in heritage blue and
green colors, while a watchmaking-inspired beveling technique was used for
the metal components, combining satin and polished finishes. Clear-cut crys-
tal is reserved for the controls that shape how the automobile drives, under-
lining the value BMW ALPINA places on the driving experience itself.

Behind the rear console, a glass water bottle sits beside BMW ALPINA crystal
glasses that rise on a self-deploying mechanism. Each glass is engraved with
20 deco-lines and features a six-degree rim profile, held by concealed mag-
nets and softly lit against the open-grain center console.

A COMFORTABLE DRIVER IS A FASTER DRIVER

Burkard Bovensiepen understood something much of the automotive world
has forgotten: a comfortable driver is a faster driver. That belief remains cen-
tral to the Vision BMW ALPINA. Alpina offers Comfort+, a setting beyond the
standard BMW comfort calibration that delivers a more supple, refined char-
acter, and it is retained here.

BMW Panoramic iDrive, including the new passenger screen, spans the dash-
board with a digital user interface language crafted specifically for BMW AL-
PINA. Heritage blue and green are introduced with discipline, intensifying as
the driver moves from Comfort+ to Speed mode within the BMW Panoramic
Vision head-up display. The background imagery is equally considered. The
Alpine landscape depicted is an exact rendering of the mountain range visible
when looking south from Buchloe.

ROOTED IN THE BRAND'S ORIGINS

The Alpina story began in 1965 in Buchloe, Germany, a small Bavarian town
in the shadow of the Alps. Burkard Bovensiepen—destined for a career in
typewriter manufacturing—chose instead high-performance tuning, founding
Alpina and then refining BMW road and racing cars. From the outset, his phi-
losophy was clear: speed and comfort were complementary, not competing
ambitions.

In endurance racing, while rivals stripped weight, Burkard added extra pad-
ding to the driver's seat: he understood that a more comfortable driver is a
faster driver. That insight carried over to the road cars that followed, cele-
brated for composure and sophistication at high speed over long distances.
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ALPINA B7 COUPE: A POINT OF MATURITY

The Alpina B7 coupé of the late 1970s marked a turning point: Alpina’s phi-
losophy was applied to a luxury car, and every model that followed was rec-
ognized as luxurious. Based on the BMW E24 6 Series, its long bonnet, wide
stance, and shark nose looked fast even at rest, while the cabin could com-
fortably carry four people across a continent. The Vision BMW ALPINA is the
next chapter of that story.

BMW ALPINA—AN EXCLUSIVE BRAND WITHIN THE BMW GROUP

BMW ALPINA became an exclusive brand within the BMW Group in 2026,
bringing proven stewardship and a clear responsibility: to understand what
Alpina means to those who cherish it and to honor that in what follows.

"BMW ALPINA fills a gap in our portfolio between BMW and Rolls-Royce as
we see even more potential in the high-end segment. With Alpina we have a
strong legacy and a global community, which we want to build on, while pre-
serving the essence of what the brand stands for—speed, comfort and sophis-
tication," says Oliver Viellechner, head of BMW ALPINA.

Next year, customers will be able to experience the first model of the BMW
ALPINA brand—inspired by the BMW 7 Series, but unmistakably BMW
ALPINA.
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BMW Group Corporate Communications

Steven Worns

Press spokesperson, BMW Group Design
Telephone: +49 151 601 16992

Email: Steven.Woerns@bmw.com

Almut Stollberg

Head of Communications Innovation, Design, Technology, Digital Car
Telephone: +49 151 601 96543

Email: Almut.Stollberg@bmw.com

Cypselus von Frankenberg

Press spokesperson, BMW ALPINA
Telephone: +49 170 7965 284

E-Mail: Cypselus.von-Frankenberg@bmw.com

Media website: www.press.bmwgroup.com

Email: presse@bmw.de

The BMW Group

With its four brands—BMW, MINI, Rolls-Royce, and BMW Motorrad—the BMW Group is the world's lead-
ing premium manufacturer of automobiles and motorcycles and also provides premium financial ser-
vices. The BMW Group production network comprises over 30 production sites worldwide, and the com-
pany has a global sales network in more than 140 countries.

In 2025, the BMW Group sold 2.46 million passenger vehicles and more than 202,500 motorcycles
worldwide. The profit before tax in the 2025 financial year was €10.2 billion on revenues amounting to
€133.5 billion. As of December 31, 2025, the BMW Group had a workforce of 154,540 employees.

The economic success of the BMW Group has always been based on long-term thinking and responsible
action. Sustainability is a key element of the BMW Group's corporate strategy and covers all products—
from the supply chain through production to the end of their useful life.

www.bmwgroup.com

LinkedIn: http://www.linkedin.com/company/bmw-group/
YouTube: https://www.youtube.com/bmwgroup
Instagram: https://www.instagram.com/bmwgroup
Facebook: https://www.facebook.com/bmwgroup
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