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For Immediate Release 

20 December 2010 

BMW Group appoints Neil Fiorentinos as new Managing Director of BMW Group Asia.

Midrand – BMW AG, the world’s leading premium car manufacturer headquartered in Munich, has appointed Neil Fiorentinos as the new Managing Director of BMW Group Asia.  Fiorentinos takes over the position from Johannes Seibert, who will be taking up the position of Head of Marketing BMW Germany based in Munich.  

Fiorentinos is currently the General Manager: Sales and Distribution at BMW South Africa. After completing his schooling at Selborne College in the Eastern Cape, Mr. Fiorentinos received his Bachelor of Commerce from the University of Cape Town.  He first joined BMW South Africa in 1994 as a Business Management Consultant.  

BMW South Africa Managing Director, Mr. Bodo Donauer, said: “We are pleased that Neil has been appointed as the new head of BMW Group Asia. This is a fantastic recognition of the brilliant job Neil performed at BMW South Africa and I’m sure his 16 years of experience in this key market will put him in good stead to take on this new challenge. We wish him and his family every success in the new role.”

Mr. Fiorentinos will assume his new responsibilities as Managing Director of BMW Group Asia from 1 March 2011. A successor to Mr. Fiorentinos’ role as General Manager: Sales and Distribution at BMW South Africa will be announced in due course.
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About the BMW Group
The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in the world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group operates 24 production facilities in 13 countries and has a global sales network in more than 140 countries.

The BMW Group achieved a global sales volume of approximately 1.29 million automobiles and over 87,000 motorcycles for the 2009 financial year. Revenues totalled Euro 50.68 billion. At 31 December 2009, the company employed a global workforce of approximately 96,000 associates.

The success of the BMW Group has always been built on long-term thinking and responsible action. The company has therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones Sustainability Indexes for the last six years.
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