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MINI opens first exclusive dealership in South Africa
Midrand. Hot on the heels of its 10th anniversary, the MINI brand in South Africa recently also celebrated the opening of its first exclusive dealership. Dubbed Legends @ Zambesi, the new exclusive MINI dealership in Montana Tuine, east of Pretoria, offer all existing variants including the exciting new MINI Roadster. 
Christo Lindeque, managing director of Legends @ Zambesi, says they invested a substantial amount of time, effort and preparation into setting up the dealership. “We believe that we’ve made a sound investment, which was largely informed by the market research we carried out,” says Lindeque.

The dealership enjoys unparalleled exclusivity in the premium small car segment– something that will afford it a competitive advantage. “Being exclusive puts MINI in a comfortable space; out there as a pioneer and like previous only MINI innovations will give us an edge,” adds Lindeque.
An exclusive MINI dealership offers every aspect associated with a dealership from a sale and after sales perspective, and is located as well as operated separately to a BMW dealership facility.
Lindeque believes that being the first exclusive MINI dealership is one thing, but turning it into a sustainable and successful business is another. “We are extremely excited, motivated and determined to take our exclusivity advantage to a higher level. The task at hand is to ensure that we always stay one step ahead, being innovative and creative as we go along. We are ready to provide our clients with an unforgettable experience in all customer interactions,” declares Lindeque.

“As we celebrate the 10th anniversary of the MINI brand in South Africa, it’s great to see the birth of MINI’s first-ever local exclusive dealership,” says Karen Valle, General Manager of the MINI brand in South Africa. 
“This move, backed up by the unprecedented sales success of MINI in 2011and the record start we’ve had to 2012, demonstrates that the next ten years will be just as exciting for the brand.”
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The BMW Group

The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in the world with its BMW, MINI, Husqvarna Motorcycles and Rolls-Royce brands. As a global company, the BMW Group operates 25 production and assembly facilities in 14 countries and has a global sales network in more than 140 countries.

During the financial year 2010, the BMW Group sold 1.46 million cars and more than 110,000 motorcycles worldwide. The profit before tax for 2010 was euro 4.8 billion on revenues amounting to euro 60.5 billion. At 31 December 2010, the BMW Group had a workforce of approximately 95,500 employees.

The success of the BMW Group has always been built on long-term thinking and responsible action. The company has therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones Sustainability Indexes for the last seven years.

www.bmwgroup.com
www.bmw.co.za
www.mini.co.za  

Facebook: http://www.facebook.com/BMWGroup 
Twitter: http://twitter.com/BMWGroup 
YouTube: http://www.youtube.com/BMWGroupview 
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