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Dakar Rally Champion Stéphane Peterhansel makes a special visit to South Africa

Midrand. In a surprise visit to South Africa, 2012 and 2013 MINI ALL4 Racing Dakar Rally champion, Stéphane Peterhansel, attended MINI South Africa’s National launch of the new John Cooper Works (JCW) GP and John Cooper Works Countryman. Surprising local media at Gerotek in Pretoria, Peterhansel showcased skills of speed, precision and extreme motorsport performance in his Dakar Rally race car. 

The launch provided media with an opportunity to experience the latest MINI JCW models on a route that began at the Radisson Blu Gautrain Hotel in Sandton, Johannesburg, and ended at Gerotek, West of Pretoria. “Media and guests were offered an exclusive opportunity to witness the dynamic skills of Stéphane Peterhansel from inside his Dakar Rally race car and review the vehicle in person,” said Guy Kilfoil, General Manager: Group Communications & Public Affairs of BMW South Africa.

“Having won first place in the MINI ALL4 Racing for the second consecutive year was a wonderful achievement for the Monster Energy X Raid team,” said Peterhansel. “It’s a fantastic vehicle and I am very happy that I could be here to illustrate the quality and performance that MINI offers.”

[bookmark: _GoBack]For more information on the Monster Energy X Raid team and the MINI ALL4 Racing visit www.x-raid.de
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The BMW Group

The BMW Group is the leading premium manufacturer of automobiles and motorcycles in the world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group operates 28 production and assembly facilities in 13 countries and has a global sales network in more than 140 countries.

In 2012, the BMW Group sold about 1.85 million cars and more than 117,000 motorcycles worldwide. The profit before tax for the financial year 2012 was euro 7.82 billion on revenues amounting to euro 76.85 billion. At 31 December 2012, the BMW Group had a workforce of 105,876 employees.

The success of the BMW Group has always been built on long-term thinking and responsible action. The company has therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones Sustainability Indexes for the last eight years. 

Internet: www.mini.co.za 
Facebook: http://www.facebook.com/MINISouthAfrica  
Twitter: http://twitter.com/MINISouthAfrica   
YouTube: http://www.youtube.com/MINISouthAfrica
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