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MINI South Africa invites drivers to share their most “NOT NORMAL” moments.

Five days in Helsinki. That’s what’s up for grabs. 
All you have to do is be your own unique, different, extraordinary self.

Midrand – Normal. Who wants to be it? Normal is typical. It’s average. Normal is boring. Normal is drab. Every day is an opportunity to be normal. To queue for a treadmill at gym. To hit the snooze button. To prepare a sensible meal. 

MINI and its brand ambassadors are NOT NORMAL. This is the mindset that has guided the design and ethos of the MINI brand for over 50 years. It’s the hardnosed philosophy that connects it to the people who drive MINI today. 

In a world where so many are clambering to simply fit in, MINI extends an open invitation to those who can’t help but fit out. Five days of leisure in a MINI themed room located at the Klaus K Hotel, Finland, are available to anyone daring enough to capture their very own NOT NORMAL moment and share it on Twitter or Facebook. 

Why Helsinki?

Phonetically, Helsinki is fun to pronounce. It is a city where women outnumber men and rabbits outnumber human beings. Established almost five hundred years ago – which makes this bustling metropolis much older than the nation of South Africa, Helsinki is dotted with historical landmarks and a twelve-seat mobile karaoke taxi. Who could ask for more?

Need a little inspiration?

Enter Goldfish. Long time friends of MINI who could have been classical musicians. Normal! After completing their Masters degrees in music at the University of Cape Town the world expected Dominic and David to join an orchestra, to fade into the background. Instead they decided to reinvent dance music and blow minds for a living. That is NOT NORMAL.

Let us not forget DJ Fresh. If things had turned out the way he’d expected Fresh would be a fighter pilot patrolling the skies at Mach 3. Normal! Instead, he put that silky smooth voice to better use and entered the world of broadcast radio. Today he sits at the controls of two entirely different kinds of vehicles – South Africa’s most popular drive show and a MINI Cooper S Paceman. 

William Rupert Mellor (Seth Rotherham) makes his living by being on holiday 24/7. Founder and CEO of 2OceansVibe, Will pays his staff of twenty in alcohol and believes that sneezing is a sign of weakness. NOT NORMAL, right?

DJ Euphonik had a taste of normal and decided to take the road less travelled. After spending a few years working towards an accounting degree he woke up in a cold sweat, gasping for air, and decided to become South Africa’s most popular party starter. Today he is just that: magnificently, gratifyingly, charmingly NOT NORMAL. 

And you can be too. MINI wants to revel in your NOT NORMAL moments. To share the feeling of joy as you break the shackles of a mundane society that expects you to fit in, to grow up and to join the herd. 

The prize also includes return flights from anywhere in South Africa, visa costs, spending money and a MINI Countryman to drive during your stay.

Using the #MyMININotNormal hashtag on Twitter, South African fans and followers of the brand are encouraged to take part in this exciting promotion which kicked-off at the beginning of August.

Remember, all entries must include the sentence ‘I’ve entered the #MyMININotNormalCompetition’ and include a link to the special moment. Participants on Facebook are encouraged to set their image to ‘Public’, because wild adventures shouldn’t be kept under wraps.

To find out more visit www.mini.co.za 

-Ends- 

For any questions of this press release, please contact BMW South Africa’s Group Communications and Public Affairs Division as follows: 

Edward Makwana
Manager: Group Automotive Communications 
BMW South Africa (Pty) Ltd 
Email: edward.makwana@bmw.co.za 
Tel: +27-12-522-2227 
Mobile: +27-83-717-3184

Internet: 
BMW Press Club South Africa: https://www.press.bmwgroup.com/pressclub/p/za/startpage.htm 
MINI South Africa: www.mini.co.za 

Social Media Pages: 
Facebook: http://www.facebook.com/MINISouthAfrica 
Twitter: http://twitter.com/MINISouthAfrica 
YouTube: http://www.youtube.com/MINISouthAfrica 

The BMW Group
The BMW Group is the leading premium manufacturer of automobiles and motorcycles in the world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group operates 28 production and assembly facilities in 13 countries and has a global sales network in more than 140 countries.

In 2012, the BMW Group sold about 1.85 million cars and more than 117,000 motorcycles worldwide. The profit before tax for the financial year 2012 was euro 7.82 billion on revenues amounting to euro 76.85 billion. At 31 December 2012, the BMW Group had a workforce of 105,876 employees.

The success of the BMW Group has always been built on long-term thinking and responsible action. The company has therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones Sustainability Indexes for the last eight years.
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