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BMW signs on Serfontein, Engelbrecht and Beast as ambassadors

Midrand – BMW South Africa’s support of South African rugby extends beyond their 5-year commitment to Springbok Rugby as official vehicle partner. The premium German vehicle brand also backs a number of the players and rugby icons through their ambassador programme and has boosted their current premium team of Springbok rugby ambassadors by bringing on board the young Jan Serfontein, the fast JJ Engelbrecht and the explosive Tendai ‘Beast’ Mtawarira.

The dynamic trio joins Springbok captain Jean De Villiers, Springbok coach Heyneke Meyer, Schalk Burger, Pierre Spies, Francois Steyn, Jannie du Plessis and Springbok rugby legend Victor Matfield in representing BMW’s interests in rugby. As part of the agreement, Beast and Engelbrecht will each receive the use of a brand new BMW 330d while Serfontein, upon his request, will be driving a new BMW 120d.

“Our vehicles epitomise speed, power and dynamism in every respect and deliver ultimate performance in every field. This highlights all of the reasons we’re involved in the dynamic, high-performance sport of Springbok rugby which has played such a huge role in showing the world just what South Africa is capable of,” explains Guy Kilfoil, General Manager: Communications and Public Affairs at BMW South Africa.

“Furthermore, together with our ambassadors BMW South Africa is able to facilitate different experiences and provide added value to our loyal customers and South African rugby fans.”

As a BMW ambassador, Matfield for example, acts as host for BMW’s VIP hospitality suites at local matches as well as provides expert opinion and analysis for BMW’s rugby-specific micro-website.

“As part of our commitment to our Springbok sponsorship, BMW South Africa also offers sporting entertainment to South African rugby fans through activations such as ‘The BMW Challenge’ - an interactive area where fans attending the Gauteng games during the Castle Lager Rugby Championship were able to test their performance against their favourite rugby players,” says Kilfoil. “The BMW Challenge provided a unique opportunity for rugby fans to experience first hand just how much speed and dynamism is inherent in Springbok rugby, and of course in our vehicles,” says Kilfoil. 

The final BMW Challenge for this season was hosted at the Springbok/All Black game this past Saturday at Ellis Park. Fans were are able to race the likes of JJ Engelbrecht, Jan Serfontein, Pierre Spies, Jean de Villiers and Schalk Burger, as well as Gio Aplon and Juan de Jongh over a 12m “pick and go”in real time on a life-size LED wall. They were also able to test their scrumming power against the best in the Bok pack. Non playing BMW ambassadors such as Victor Matfield and Pierre Spies roamed the area throughout the day partaking in all the hype and interacting with fans.

“The characteristics of Springbok rugby - in particular agility, power, precision, speed, and performance - are values with which the BMW brand identifies perfectly and which rugby and BMW fans alike can get to revel in through our sponsorship and on-going support of the Springboks,” concludes Kilfoil.
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The BMW Group

The BMW Group is the leading premium manufacturer of automobiles and motorcycles in the world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group operates 28 production and assembly facilities in 13 countries and has a global sales network in more than 140 countries.

In 2012, the BMW Group sold about 1.85 million cars and more than 117,000 motorcycles worldwide. The profit before tax for the financial year 2012 was euro 7.82 billion on revenues amounting to euro 76.85 billion. At 31 December 2012, the BMW Group had a workforce of 105,876 employees.

The success of the BMW Group has always been built on long-term thinking and responsible action. The company has therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones Sustainability Indexes for the last eight years. 

Internet: www.bmw.co.za 
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