MINI  
Corporate Communications
[image: ]

Press Release
March 2014 

Goldfish, MINIs future-retro band ambassadors 

Internationally renowned electronic/dance duo make the perfect fit for the future-retro MINI Cooper S Paceman.

The partnership, which strikes a chord with MINIs long-standing dedication to individuality, freedom and exclusivity has seen the imitable Dominic Peters and David Poole climb into the driver’s seat of a MINI Cooper S Paceman – joining fellow brand ambassadors such as William Rupert Mellor, Goodluck and DJ Euphonik.

This story, like many others, begins in the hallowed halls of tertiary education. After completing their Masters degrees in classical music at the University of Cape Town, Dom and Dave were at a loss for what to do next. Although many of their peers had aspirations to join major orchestras the duo was hungry for something out of the ordinary. 

Taking the road less travelled they began experimenting by fusing live music and house infused electronic beats. Locking themselves in a bedroom with a saxophone, double bass and a handful of synths, Dom and Dave released their first album under the moniker ‘Goldfish’ in 2006 – ‘Caught in the Loop’. 

Success arrived shortly thereafter, taking the group completely by surprise. In only a few years Goldfish progressed from playing at small clubs on the Cape Town beach front to headlining Ibiza’s most popular attraction – Pacha. 

Today Dave and Dom divide their time between tranquil surfing sessions and a frantic international touring schedule. 

Learning the rules and then breaking them has been central to their success, believes Dave.

“We both have degrees in music from UCT but it's like that saying: Learn the book verbatim and then forget everything. Great art is always linked to being able to access people's emotions and that is what we try to do with our music” says Dave.

“MINI is a future-retro car and we are a future-retro band. One foot in the tradition and style of the past and the other on the cutting edge. It's fun, it's sunny, there's humour, it's for people looking for a bit more self-expression in life. It couldn't be a better fit,” added Dom.

It is this dedication to doing things a little differently that makes Goldfish the perfect inclusion to the friends of MINI circle, believes Kabelo Rabotho – General Manager of MINI South Africa.

“We have been lucky enough to drive all the MINI models at some point. The MINI Clubman was our first experience with the brand and they are super fun. Zippy with just a bit more space than a MINI Hatch but losing none of the go-kart performance. Then the MINI Countryman was like a revelation when we drove it. It's like the perfect car. It still has the MINI personality but with four doors, space for the surfboards and just the perfect lifestyle car. We are over the moon to now be driving the new MINI Paceman. A Sports Activity Coupè with all the space you need, it’s the perfect guys car,” added Dom.

[bookmark: _GoBack]“The duo could have done what everyone expected and become classical musicians but instead they chose to chase their dreams and do something totally unexpected. This is what resonates with the MINI brand – a willingness to do something astonishing. We look forward to a fruitful and exciting partnership in the years to come,” concluded Rabotho.

Goldfish’s most recent album, Three Second Memory, was released to the public in October 2013.
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For any questions of this press release, please contact BMW South Africa’s Group Communications and Public Affairs Division as follows: 

Edward Makwana
Manager: Group Automotive Communications 
BMW South Africa (Pty) Ltd 
Email: edward.makwana@bmw.co.za 
Tel: +27-12-522-2227 
Mobile: +27-83-717-3184

Internet: 
BMW Press Club South Africa: https://www.press.bmwgroup.com/pressclub/p/za/startpage.htm 
MINI South Africa: www.mini.co.za 

Social Media Pages: 
Facebook: http://www.facebook.com/MINISouthAfrica 
Twitter: http://twitter.com/MINISouthAfrica 
YouTube: http://www.youtube.com/MINISouthAfrica 

The BMW Group
The BMW Group is the leading premium manufacturer of automobiles and motorcycles in the world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group operates 28 production and assembly facilities in 13 countries and has a global sales network in more than 140 countries.

In 2013, the BMW Group sold around 1.963 million cars and 115,215 motorcycles worldwide. The profit before tax for the financial year 2012 was € 7.82 billion on revenues amounting to € 76.85 billion. As of 31 December 2012, the BMW Group had a workforce of 105,876 employees.

The success of the BMW Group has always been based on long-term thinking and responsible action. The company has therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its strategy.

Page 1 of 3

image1.png
=@




