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PRESS RELEASE
23 June 2014 

Tim Abbott named as new Managing Director of BMW South Africa.

Midrand, Johannesburg – The BMW Group has named Tim Abbott as the new Managing Director of BMW South Africa (Pty) Ltd. Mr. Abbott is currently the Managing Director of BMW Group UK, a post he has held since February 2009. 

Mr. Abbott is 57 years-old, was educated at Loughborough University and is married with three children. He has a keen interest in motor sport and golf and a broad experience of the motor industry spanning both manufacturer and retail environments. He first joined BMW in 1986 and held several positions in the regional and then national sales teams. In 1996, Mr. Abbott left BMW to further his career but rejoined BMW Group UK as Sales Director in 2006. 
 
“Tim's breadth of experience across the industry has proved to be a great asset in his current position and will stand him in good stead as he takes on responsibility for BMW South Africa,” explains Mr. Harald Krüger, Member of the Management Board of BMW AG and Chairman of BMW South Africa. 

Mr. Abbott will take office in his new role on 1 October 2014. He will work alongside incumbent Managing Director, Mr. Bodo Donauer until his planned retirement at the end of November 2014.

-Ends- 

The BMW Group
With its three brands BMW, MINI and Rolls-Royce, the BMW Group is the world’s leading premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility services. As a global company, the BMW Group operates 29 production and assembly facilities in 14 countries and has a global sales network in more than 140 countries.
In 2013, the BMW Group sold approximately 1.963 million cars and 115,215 motorcycles worldwide. The profit before tax for the financial year 2013 was € 7.91 billion on revenues amounting to approximately € 76.06 billion. As of 31 December 2013, the BMW Group had a workforce of 110,351 employees.
The success of the BMW Group has always been based on long-term thinking and responsible action. The company has therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its strategy.
BMW Group websites:
www.bmwgroup.com
www.bmw.co.za
www.mini.co.za
www.bmwmotorrad.co.za
www.bmwdrivertraining.co.za
 
Social Media Pages: 
Facebook: http://www.facebook.com/BMWGroup (BMW South Africa, BMW Motorrad SA, MINISouthAfrica)
Twitter: http://twitter.com/BMWGroup (@BMW_SA, @BMWMotorradSA and @MINISouthAfrica).
YouTube: http://www.youtube.com/BMWGroupview (BMW South Africa and BMW Motorrad SA
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