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BMW M Driver’s Package now available in South Africa

Midrand. BMW South Africa is pleased to announce that the M Driver’s Package will now be offered to owners of the new BMW M3 Sedan, M4 Coupe, M4 Convertible, M5 Sedan, M6 Coupe, M6 Convertible and M6 Gran Coupe. 

With the M Driver’s Package option, owners will be able to increase the top speed of their M vehicles from 250km/h to 305km/h (M5/M6) or 280km/h (M3/M4). The top speed increase will automatically be activated when surpassing the 2,000 km run-in distance and once the run-in inspection has been completed. 

Owners who purchased the abovementioned BMW M vehicles before the release of the M Driver’s Package will still be able to upgrade their vehicles at their nearest BMW dealership. Furthermore, owners of the previous generation BMW M3 (E92/93) as well as the outgoing BMW X5 M and X6 M will also be able to upgrade their vehicles.

The retail price of the M Driver’s Package is as follows:
	Description
	BMW M3 Sedan, M4 Coupe & M4 Convertible
	BMW M5, BMW M6 Gran Coupe, BMW M6 Coupe & M6 Convertible

	M Driver’s Package
	R 25 000
	R 35 000

	M Driver’s Package in conjunction with Competition Package
	Not available 
	R 17 500



For more than four decades now, BMW M has played an important role in shaping the BMW brand and has stood for emotional, high-performance sports cars and numerous success stories in motorsport.

For more information visit www.bmw.co.za  
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The BMW Group

With its three brands BMW, MINI and Rolls-Royce, the BMW Group is the world’s leading premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility services. As a global company, the BMW Group operates 29 production and assembly facilities in 14 countries and has a global sales network in more than 140 countries.

In 2013, the BMW Group sold approximately 1.963 million cars and 115,215 motorcycles worldwide. The profit before tax for the financial year 2013 was € 7.91 billion on revenues amounting to approximately € 76.06 billion. As of 31 December 2013, the BMW Group had a workforce of 110,351 employees.

The success of the BMW Group has always been based on long-term thinking and responsible action. The company has therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its strategy.

Internet: www.bmw.co.za 
              www.m-power.com 
Facebook: http://www.facebook.com/BMWSouthAfrica  
Twitter: http://twitter.com/BMW_SA   
YouTube: http://www.youtube.com/BMWSouthAfrica
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