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Media Release
01 March 2016

[bookmark: _GoBack]MINI presents cinematic experience in Virtual Reality
· Watch virtual reality through your smartphone 
· Get a free virtual reality cardboard

Midrand. MINI has launched a global marketing campaign using individual virtual-reality technology. The premium automotive brand is showcasing two 360-degree short films, which allow viewers to roam freely in virtual space. MINI will therefore become one of the first brands to harness the huge potential of virtual-reality (VR) technology for top-quality storytelling. This move also underscores the brand’s positioning as an innovative company that explores new directions in communications.

The two six-minute short films “Real Memories” and “Backwater” are available on YouTube and the campaign website www.mini.com/360 in more than 20 countries worldwide.  The films are being promoted through YouTube pre-rolls and on various social-media platforms, including Facebook, Twitter and Instagram.

The films were shot in Barcelona using a custom stereo rig with nine RED Dragon cameras offering a combined resolution of 14k. A custom 7 GoPro camera rig was developed specially for scenes inside the car. The films can be viewed directly online in a browser or on any smartphone with an installed YouTube app. They will also be available shortly for Samsung Gear VR and Oculus Rift virtual-reality viewers.

For the global marketing campaign, MINI has started distributing more than 140,000 MINI Virtual Reality Cardboard Viewers for free worldwide (the viewer is based on the new version of Google Cardboard presented this summer). For the local campaign visit www.mini.co.za/360, this will enable you to register for a VR viewer via a preferred dealer.

In addition to the two VR films, the campaign website also features other exciting video content: two trailers, a making-of video and brief clips of the actors discovering the features of the MINI Connected system during breaks in shooting.

-Ends-

For any questions on this press release, please contact BMW South Africa’s Group Communications Division as follows:

Edward Makwana
Manager: Group Product Communications 
BMW Group South Africa (Pty) Ltd 
Email: edward.makwana@bmw.co.za 
Tel: +27-12-522-2227 
Mobile: +27-83-717-3184 

Thando Pato
Manager: Product Communications (MINI, BMW i and BMW Motorrad)
BMW Group South Africa (Pty) Ltd
Email: thando.pato@bmw.co.za
Tel: +27-12-522-2070
Mobile: +27-72-232-5624
The BMW Group
With its three brands BMW, MINI and Rolls-Royce, the BMW Group is the world’s leading premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility services. As a global company, the BMW Group operates 30 production and assembly facilities in 14 countries and has a global sales network in more than 140 countries.
 In 2015, the BMW Group sold approximately 2.247 million cars and nearly 137,000 motorcycles worldwide. The profit before tax for the financial year 2014 was approximately € 8.71 billion on revenues amounting to € 80.40 billion. As of 31 December 2014, the BMW Group had a workforce of 116,324 employees.
 The success of the BMW Group has always been based on long-term thinking and responsible action. The company has therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its strategy.

Internet:		www.bmw.co.za / www.bmwgroup.com / www.mini.co.za 
Facebook:	http://www.facebook.com/BMWSouthAfrica / MINI South Africa
Twitter:		http://twitter.com/BMW_SA / MINISouthAfrica
YouTube: 	http://www.youtube.com/BMWSouthAfrica / MINI South Africa
Instagram: 	http://www.instagram.com/MINI_SouthAfrica 
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