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BMW Group South Africa continues to expand public 
charging infrastructure in the Western Cape.  
 

Midrand. As part of its holistic approach to electro-mobility – typified by 

360° ELECTRIC product and service packages – BMW Group South Africa is 

continuing to expand public charging infrastructure in Cape Town for electric 

vehicles (EV) and plug-in electric hybrid vehicles (PHEV), with the introduction of 

a new charging station in the Constantia Village shopping complex.  

 

The new charging station is part of the Memorandum of Understanding (MoU) 

signed in 2015 by BMW Group South Africa and Nissan South Africa to expand 

charging infrastructure for EV’s and PHEV’s throughout the country.   

 

Under the MoU three charging stations located at the Victoria and Alfred (V&A) 

Waterfront in Cape Town were introduced in 2016. The charging stations 

supplement the stations already installed by the BMW Group across 31 BMW 

dealerships countrywide, at the Melrose Arch Precinct in Johannesburg and at 

BMW Group South Africa’s Head Office in Midrand to make public charging 

easily accessible for customers who purchase EV and PHEV models in South 

Africa. 

 

The Constantia Village AC fast charging station offers Type 2 connections that 

can be used by the BMW i3 and i8, making it future proof and cater for future EV 

and PHEV models. 

 

In 2016, the BMW i3 continued to be world’s best-selling EV in its segment on a 

global and local scale. On the other hand, more BMW i8 models were sold 

worldwide than other hybrid sports cars produced.  With its future-proof concept 

the BMW i8 is even exceeding traditional sports car concepts already. 

 

For more information on BMW EV and PHEV models, visit 

www.bmw.co.za/bmwi   

 

 

http://www.bmw.co.za/bmwi


Corporate Communications 

 

Unrestricted 

 

 

For any questions on this press release, please contact BMW South 

Africa’s Group Communications Division as follows:  

 

Thando Pato 

Manager: Product Communications (MINI, BMW i and BMW Motorrad) 

BMW Group South Africa (Pty) Ltd 

Email: Thando.Pato@bmw.co.za 

Tel:  +27-12-522-2070 

Mobile:  +27-71-666-2070 

 

The BMW Group 

With its three brands BMW, MINI and Rolls-Royce, the BMW Group is the world’s leading premium 

manufacturer of automobiles and motorcycles and also provides premium financial and mobility 

services. As a global company, the BMW Group operates 31 production and assembly facilities in 

14 countries and has a global sales network in more than 140 countries. 

 

 In 2016, the BMW Group sold approximately 2.367 million cars and 145,000 motorcycles 

worldwide. The profit before tax for the financial year 2015 was approximately € 9.22 billion on 

revenues amounting to € 92.18 billion. As of 31 December 2015, the BMW Group had a 

workforce of 122,244 employees. 

 

 The success of the BMW Group has always been based on long-term thinking and responsible 

action. The company has therefore established ecological and social sustainability throughout the 

value chain, comprehensive product responsibility and a clear commitment to conserving 

resources as an integral part of its strategy. 

 

 Website: www.bmwgroup.com / www.bmw.co.za 

Facebook: http://www.facebook.com/BMWGroup (BMW South Africa) 

Twitter: http://twitter.com/BMWGroup (@BMW_SA) 

YouTube: http://www.youtube.com/BMWGroupview (@BMWSouthAfrica) 

Google+: http://googleplus.bmwgroup.com 
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