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Media Release					 
02 October 2017.
BMW Group South Africa invests another R160m to increase production capacity of BMW Plant Rosslyn.
· Increases maximum production capacity by almost 10% from 71 000 units to 76 000 units.
· Continuing positive global sales trend for BMW X-models strengthens future prospects for Plant Rosslyn.
· Proudly South African new BMW X3 will be produced for the local market, and for export to Europe.

Rosslyn, South Africa – BMW Group South Africa today announced an additional R160 million to be pumped into the Rosslyn manufacturing facility to enhance production linespeed. The enhancement raises the maximum production capacity by almost 10%, from 71 000 units to 76 000 units, leaving the plant with excellent potential in the future to produce the highest volume ever in its 44 year history.

The additional investment comes on the back of R6bn announced in November 2015 for the preparation of BMW Plant Rosslyn to produce the new BMW X3.  

Tim Abbott, CEO BMW Group South Africa and Sub-Saharan Africa says: “We are greatly encouraged by the amazing performance of our BMW X-models around the world. This growth trend supports our decision to produce the BMW X3 in South Africa. The potential for the future is exciting as ultimately production volume is determined by global demand for our products.”

BMW X-models, part of the brand’s Sports Activity Vehicle (SAV) range, accounted for more than 30% of total global sales for the brand in 2016. The BMW X3, in turn, accounted for more than 24% of the global BMW X-model range. 

Production will start in the first half of 2018. The proudly South African BMW X3 will be produced for the local market and in addition will be exported to Europe. 

BMW Group South Africa is now becoming a part of the global BMW X-model success story. BMW Plant Spartanburg in the USA will continue to produce the BMW X3 for their local market and export markets.

[bookmark: _GoBack]Plans to create a centre of production excellence at the company’s Rosslyn Plant is well under way with the largest infrastructure upgrade in the history of the facility completed and staff upskilled in state-of-the-art technologies. Supplier development and localisation strategies are in progress, and the company is confident that the BMW X3 will be more localised than the current BMW 3 Series.

BMW Plant Rosslyn will continue to build the BMW 3 Series until early next year. 

BMW Group South Africa growth plans for the future includes investment in several business areas.

BMW Group South Africa has had a presence in South Africa for nearly 45 years, contributing to the upliftment of the country and its people. The company continues its passion for South Africa, with future plans including investment into several areas of the business. 

Examples of this are the R400 million expansion of the Midrand Headquarters and doubling the size of the regional parts warehouse, as well as doubling the local Information Technology function, in an increasingly digitalised world, to nearly 800 staff. 

“BMW Group South Africa continues to invest in our future, our employees and the country,” Abbott concludes.
-Ends-



If you have any queries regarding this press release, please contact: 
BMW South Africa Group Communications: 
Mrs Lynette Kamineth
BMW South Africa (Pty) Ltd 
Manager: Business Communications
Tel: +27 12 522 2417
Cell: +27 71 666 2950
Mail: Lynette.Kamineth@bmw.co.za


The BMW Group
With its three brands BMW, MINI and Rolls-Royce, the BMW Group is the world’s leading premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility services. As a global company, the BMW Group operates 31 production and assembly facilities in 14 countries and has a global sales network in more than 140 countries.
In 2016, the BMW Group sold approximately 2.367 million cars and 145,000 motorcycles worldwide. The profit before tax for the financial year 2015 was approximately € 9.22 billion on revenues amounting to € 92.18 billion. As of 31 December 2015, the BMW Group had a workforce of 122,244 employees.
The success of the BMW Group has always been based on long-term thinking and responsible action. The company has therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its strategy.
www.bmwgroup.com 
Facebook: http://www.facebook.com/BMWGroup
Twitter: http://twitter.com/BMWGroup
YouTube: http://www.youtube.com/BMWGroupview
Google+: http://googleplus.bmwgroup.com
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