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Top amateur riders hit the track to BMW Motorrad SA’s GS Trophy 2022 Qualifier in Amersfoort.

Midrand. There is little doubt that South Africa is home to some of the best off-road riders in the world, as evidenced by victory in three successive International GS Trophies – 2020, 2018 and 2016 – and two second place finishes. This weekend, top amateur GS riders will head to Amersfoort in Mpumalanga to battle for a chance to represent Team South Africa in the International GS Trophy to be hosted in Albania in 2022. 

Thirty-one riders will from September 9 to 12 encamp to the sprawling 600-hectare Country TRAX Enduro Park, outside Amersfoort. There, on a mix of sand tracks, water passages, rocky terrain and gravel tracks, the riders will be put through their paces in a range of challenges to test their riding prowess, fitness, navigation and technical expertise. Country TRAX is an official training partner of BMW Motorrad South Africa and will facilitate the GS Trophy 2022 Qualifier South Africa. The Country TRAX team has been core to the International GS Trophy contest since 2010, and its experience is a boon for the seven women and 24 men who have successfully progressed through the eight regional qualifiers hosted this year. 

Competitors will compete in various exercises designed in collaboration with the International GS Trophy organisers to challenge the riders in a safe and fair environment. After the first day of exercises, up to 20 riders will progress to Saturday’s testing rounds. The final scores will be announced at the finale on Saturday evening where the three men and two women to represent Team South Africa and the #SpiritofGS in Albania in 2022 will be declared. 

Penny Sterley, Head of BMW Motorrad South Africa, says: “The GS Trophy is traditionally a highlight on our GS owners’ calendars. Despite the challenges presented by a global pandemic, this year’s GS Trophy will nevertheless have all the elements to Make Life a Ride! 

“I wish all participants in the GS Trophy 2022 Qualifier South Africa the very best of luck. South Africa has built a reputation as the team to beat, and we are determined to make history with an unprecedented fourth successive win in Albania next year,” Sterley concluded. 


Due to Covid-19 restrictions, this year’s event will be hosted in a sealed environment where all marshals, instructors, suppliers, staff and participants will be party to safety protocols in line with the current national regulations. And while the course will be devoid of supporters, those cheering on their favourite riders can follow their progress with real-time updates on BMW Motorrad South Africa’s social media accounts, using the hashtag #SpiritofGS: 
Facebook: http://www.facebook.com/BMWMotorradSA
Twitter:  http://www.twitter.com/bmwmotorradsa
Instagram: http://www.instagram.com/bmwmotorradsa

For more information on this year’s BMW Motorrad GS Trophy event, visit: gstrophy.co.za. 
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The BMW Group
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility services. The BMW Group production network comprises 31 production and assembly facilities in 15 countries; the company has a global sales network in more than 140 countries.

In 2020, the BMW Group sold over 2.3 million passenger vehicles and more than 169,000 motorcycles worldwide. The profit before tax in the financial year 2020 was € 5.222 billion on revenues amounting to € 98.990 billion. As of 31 December 2020, the BMW Group had a workforce of 120,726 employees.

The success of the BMW Group has always been based on long-term thinking and responsible action. The company set the course for the future at an early stage and consistently makes sustainability and efficient resource management central to its strategic direction, from the supply chain through production to the end of the use phase of all products.
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