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Electric mobility: BMW dispels myths in video podcast.

+++ "Electric Myths" exposes common preconceptions around
electric vehicles +++ Charlie Martin and Tomi Adebayo host new ten-
part series +++ Entertaining podcast with a modern, youthful vibe
launches on 22 June +++

Munich. Electric mobility is making progress all the time, registrations of fully
electric vehicles continue to rise unabated and the charging infrastructure is
expanding steadily. But misplaced assumptions still abound. In a new ten-part
video podcast series "Electric Myths"”, BMW debunks the most widespread
misconceptions with the help of British tech enthusiast Tomi Adebayo - better
known as GadgetsBoy - and fellow Brit and transgender racing driver Charlie
Martin, whose association with the Bavarian premium manufacturer dates back
many years.

The entertaining and effusive double-act use the ten-minute car-pool-karaoke-
style episodes to expose commonly held myths and provide well founded
information on the advantages and possibilities of electric vehicles. Using real-life
anecdotes, the two hosts address questions occupying the minds of many
sceptics: What are the day-to-day benefits of electric cars? Can you use them to
travel more than short distances? Is it true that they are more expensive or more
harmful to the climate than combustion-engined equivalents? Why are hydrogen-
powered vehicles significantly better than their reputation suggests and a safe
alternative?

The ten entertaining episodes are released at weekly intervals.

The podcast pair also present answers to questions such as why electric mobility
does not overload the electricity grid, why electric vehicles are anything but
complicated, how they are paving the way into a sustainable future and much
more. First and foremost, Martin and Adebayo highlight how electric vehicles from
BMW serve up an enormous fun factor and elevate the brand’s signature driving
pleasure to the next level.

To avoid overwhelming an audience already confronted with contradictory
statements about electric mobility on a daily basis, "Electric Myths" uses a light-
hearted approach to creating a better understanding of the subject. The emphasis
is on refreshingly lively exchanges with a modern and youthful vibe. The first two
episodes will be aired on 22 June 2023, with the rest of the series following at
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weekly intervals via the BMW audio channels on Spotify, Apple and Google
Podcasts, and in video form on BMW.com and the company's YouTube channel.

““Electric Myths” picks up the baton from successful BMW sustainability
podcast.

Last year, the BMW Group set out on the trail of a sustainable future with its
podcast series "CHASING THE GREENEST CAR". In this eight-part audio
documentary — which is still available online — environmental activist Anne
Therese Gennari takes an authentic look behind the scenes at BMW. Here with her
presenter’s hat on, she meets the people shaping the future of the company. On
her search for the eponymous "greenest car”, she explores new ways to think
about recycling, the reasons why the circular economy plays such an important
role, the social impact of the transformation to electric mobility in the automotive
industry and where the potential to bring about the next wave of innovations can
be found.

In order to achieve its ambitious sustainability goals, the BMW Group is committed
to driving forward the transformation to electric mobility. The BMW Group already
offers at least one fully electric model in all relevant segments. And from 2025, the
Neue Klasse models are set to increase the delivery share of all-electric vehicles to
50 per cent, while at the same time further reducing the carbon footprint of a
vehicle over its entire product lifecycle.

All figures relating to performance, fuel/electric power consumption, CO, emissions and electric range are
provisional.

The fuel consumption, CO, emissions, electric power consumption and operating range figures are determined
according to the European Regulation (EC) 715/2007 in the version applicable. They refer to vehicles in the
German market. Where a range is shown, the figures take into account the impact of any optional extras.

All values were calculated based on the new WLTP test cycle. WLTP values are taken as the basis for determining
vehicle-related taxes or other duties based (at least inter alia) on CO, emissions as well as eligibility for any
applicable vehicle-specific subsidies. Further information on the WLTP and NEDC measurement procedures can
also be found at www.bmw.de/wltp.


http://www.bmw.de/wltp
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Further information on official fuel consumption figures and specific CO, emission values of new passenger cars is
included in the following guideline: 'Leitfaden Gber den Kraftstoffverbrauch, die CO,-Emissionen und den
Stromverbrauch neuer Personenkraftwagen' (Guide to the fuel economy, CO, emissions and electric power
consumption of new passenger cars), which can be obtained free of charge from all dealerships, from Deutsche
Automobil Treuhand GmbH (DAT), Hellmuth-Hirth-Str. 1, 73760 Ostfildern-Scharnhausen and at
https://www.dat.de/co?2/.

In the event of enquiries please contact:
Corporate Communications
Cypselus von Frankenberg, Product Communication BMW Automobiles

Telephone: +49-89-382-30641
E-mail: Cypselus.von-Frankenberg@bmw.de

Ingo Wirth, Head of Product and Brand Communication BMW
Telephone: +49-89-382-25814
E-mail: Ingo.Wirth@bmw.de

Internet: www.press.bmwgroup.com
E-mail: presse@bmw.de

The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world's leading
premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility
services. The BMW Group production network comprises over 30 production sites worldwide; the company
has a global sales network in more than 140 countries.

In 2022, the BMW Group sold nearly 2.4 million passenger vehicles and more than 202,000 motorcycles
worldwide. The profit before tax in the financial year 2022 was € 23.5 billion on revenues amounting to
€ 142.6 billion. As of 31 December 2022, the BMW Group had a workforce of 149,475 employees.

The success of the BMW Group has always been based on long-term thinking and responsible action. The
company set the course for the future at an early stage and consistently makes sustainability and efficient
resource management central to its strategic direction, from the supply chain through production to the end of
the use phase of all products.
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www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmw-group/
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