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Ladies and Gentlemen,
Innovation drives change.

And truly revolutionary innovations can even transform society. There is a powerful idea be-
hind them — and a strong desire to create something better for tomorrow.

This is why we are here today. We are at the starting-blocks of a new era — the era of sus-
tainable mobility.

Welcome to New York City, America’s premier megacity with over 8.3 million residents.
| am delighted to present — for the first time — the BMW i3.

Big changes start small. Looking back in history, we can find many examples of this. Today,
the BMW i3 marks the beginning of a new mobility age. To put this into perspective, take a
look at the mobile phone in your pocket. We had more than one hundred years of landline
telephones. Then came the mobile phone and it completely changed how we interact with
our world. The mobile phone opened up business opportunities that no one would have
believed possible.
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Ladies and Gentlemen,

The car industry has waited well over a century for its own revolution. Today the wait is over.
What the mobile phone did for communication, electric mobility will do for individual mobility.

The BMW i3 is more than an evolutionary step —it is a great leap forward. From sketch to
street, the i3 is unique in every respect. With the intention of creating a truly sustainable car,
we conducted research in megacities around the world.

This included:

J Millions of test miles with our retro-fitted electric cars, MINI E and BMW ActiveE,
. Years of research in collaboration with Megacity experts around the world, and

. Thousands of hours talking with customers.

From the start, we redesigned our entire development and production processes. The
BMW i3 is purpose-built around an electric powertrain to serve the needs of our megacity
customers.

The BMW i3 is Born Electric.
This is premium at its very best.

With every step of the way from development, to production, to after-sales, the BMW i3 sets
new benchmarks in sustainable mobility. In the brand-new architecture, we use carbon fibre
for the passenger cell — a first in high-volume car production. Our expertise in manufactur-
ing with this material makes the passenger cell extremely strong and light weight. We pro-
duce the carbon fibre material using hydroelectric power. And we build the BMW i3 using
wind power.

This is an industry first.

Our innovative production methods are also unique.
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Carbon fibre components are bonded together in a fully automated process. The bonding
techniques we have developed in-house are setting new industry standards.

The innovations of the BMW i3 go beyond R&D and production to include customer experi-
ence.

We will support all of our BMW i3 customers with a comprehensive set of premium service
offerings. This approach, “360 Degree Electric”, will make BMW i3 driving enjoyable and
easy. Adding to the BMW i3’s relaxing experience is the open interior with its lounge atmos-
phere.

And of course, the BMW i3 will share one dynamic quality with every other BMW on the
road: It will be an Ultimate Driving Machine.

Ladies and Gentlemen,

In response to global trends such as urbanization and increasing carbon emissions, sustain-
ability is an important part of a modern, urban lifestyle. The BMW i3 is the perfect solution to
the mobility needs of people here in New York City. Mayor Michael Bloomberg has commit-
ted the remainder of his term to making New York City the greenest city on earth by sup-
porting several citywide programs. Foremost, he seeks to improve and expand sustainable
transportation infrastructure. We support with Mayor Bloomberg'’s efforts to connect public
parking spots in NYC for electric vehicle charging — up to 20 percent over the next seven
years. This promotes not only sustainable mobility solutions, but also cost savings.

Charging your electric car costs up to 30 percent less than the average of what you now pay
at the pump.
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Ladies and Gentlemen,

The car has existed for nearly 130 years.

Today marks a shift — a change — in the future of mobility.
The BMW Group is proud to be driving this change.

Today, the BMW i3 begins a new era:

The era of true sustainable mobility.

Thank you.

Bitte wenden Sie sich bei Riickfragen an:

BMW Group Switzerland

Oliver Peter, Leiter Corporate Communications
Email: oliver.peter@bmw.ch

Tel.: +41 58 269 10 91

Fax: +41 58 269 14 91

Media-Website: www.press.bmwgroup.com

Die BMW Group

Die BMW Group ist mit ihren Marken BMW, MINI und Rolls-Royce der weltweit fihrende Premium-Hersteller
von Automobilen und Motorradern. Als internationaler Konzern betreibt das Unternehmen 28 Produktions- und
Montagestétten in 13 Landern sowie ein globales Vertriebsnetzwerk mit Vertretungen in Uber 140 Landern.

Im Jahr 2012 erzielte die BMW Group einen weltweiten Absatz von rund 1,85 Millionen Automobilen und Uber
117.000 Motorradern. Das Ergebnis vor Steuern im Geschaéftsjahr 2012 belief sich auf rund 7,82 Mrd. Euro, der
Umsatz auf rund 76,85 Mrd. Euro. Zum 31. Dezember 2012 beschaftigte das Unternehmen weltweit 105.876
Mitarbeiterinnen und Mitarbeiter.

Seit jeher sind langfristiges Denken und verantwortungsvolles Handeln die Grundlage des wirtschaftlichen Erfol-
ges der BMW Group. Das Unternehmen hat 6kologische und soziale Nachhaltigkeit entlang der gesamten Wert-
schopfungskette, umfassende Produktverantwortung sowie ein klares Bekenntnis zur Schonung von Ressour-
cen fest in seiner Strategie verankert. Entsprechend ist die BMW Group seit acht Jahren Branchenflhrer in den
Dow Jones Sustainability Indizes.

WwWwW.bmwgroup.com

Facebook: http:/Amww.facebook.com/BMWGroup
Twitter: http:/twitter.com/BMWGroup

YouTube: http:/imww.youtube.com/BMWGroupview

Google+: http://[googleplus.bmwgroup.com
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