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Mobility – an Introduction.

Mobility is a basic need of mankind, an economic necessity for the division 
of labour, a requirement of and for society, and, accordingly, a key to the future and success of modern social systems. Sub-systems in our society such as the economy or culture are not even conceivable without the ability to quickly cover long and short distances through a dense network of travel facilities. 

Each year every German covers an average of more than 10,000 kilometres 
or 6,000 miles – on foot, by bicycle, by car, by plane or ship. This is indeed a remarkable distance, once around the world every four years. 

Still – this need for mobility provides not only advantages, with growing mobility pushing our transport system to the limits of its capacities. 
Transport routes and parking spaces cannot simply be enlarged at random, and petroleum, the fuel which drives mobility today, is not available 
in unlimited supply. 

The latest studies by the BMW Group also show that traffic congestion in Germany alone costs the economy more than 100 billion Euro a year even today. The average German motorist spends some 70 hours a year in congested traffic. Adding up work not done as a result, the loss of profits and the higher cost of such congestion, the average employee loses more than one gross monthly salary a year in traffic jams.  

In consideration of these challenges, the BMW Group has for many years taken on the task to secure mobility in future. This means assuming responsibility and, through appropriate skills and abilities, developing and offering answers to the complex system of transport. “As a car maker, the BMW Group has a fundamental interest in maintaining mobility also in future”, states Prof. Dr. Dr. E. h. Burkhard Göschel, Board Member of BMW AG for Development and Purchasing. “Regardless of their diversity and different features, all steps taken by the BMW Group ultimately serve one and the same purpose: To maintain mobility also in future as a driving force for growth and development, and to give the motorist the thrill of Sheer Driving Pleasure also in future, applying the principles of sustainability.” 





































