

3. Market

The new BMW 325i SE and 335i SE Convertible models go on sale on 24 March 2007.  During the same month, the entry-level 320i SE Convertible, the 330i SE and 330d SE Convertible models start production for delivery in April 2007.

	Model
	Price
	Insurance rating

	BMW 320i SE Convertible
	£30,630
	16

	BMW 325i SE Convertible
	£33,065
	17

	BMW 330i SE Convertible
	£36,395
	18

	BMW 330d SE Convertible
	£36,770
	18

	BMW 335i SE Convertible
	£37,930
	19



The BMW 3 Series range
The arrival of the new BMW 3 Series Convertible signifies the final chapter in the replacement cycle of the entire 3 Series range.  The 3 Series Saloon was introduced in March 2005 and immediately reset the benchmark that competitors had aspired to, putting the bar even further out of reach.  Not only was the car an instant sales success, but it was warmly welcomed by the industry too, winning the 2005 World Car of the Year, What Car? Car of the Year and Scottish Car of the Year, amongst many other accolades.  

The Touring model followed soon afterwards in August 2005, offering the same levels of refinement, performance and safety but with the added practicality and flexibility offered by an estate car.  The Coupé derivative was launched in September 2006 and the designers of the new car set out with the clear intention of differentiating the two-door variants further from the four-door Saloon and Touring models than ever before. While there is clear family resemblance, the cars are distinctly different.

Engineers have also raised the performance threshold yet higher with its twin-turbocharged (in parallel), high-precision direct injection 3.0-litre petrol engine in the guise of the 335i.  Those preferring high-performance diesel power can select the new 335d Coupé that uses BMW’s twin turbocharged (in sequence) 3.0-litre six-cylinder powerplant developing 286hp – the same as the first generation M6!  The arrival of the new 3 Series Convertible in March 2007 completes the story….nearly.  Customers anticipating the arrival of the highest levels of performance available from the hard-top 3 Series range also have something to look forward to!   
M Sport models

Historically there has always been a big financial jump for the customer from the ‘standard’ to the highly-desirable M car.  Recent years have seen the introduction of M Sport models to bridge that divide for those wanting a more sporting car at exceptional value for money.  More specifically, M Sport models have proven their value amongst 
Convertible owners with 70 per cent of all outgoing E46 six-cylinder Convertibles built as M Sport models. The new M Sport model has therefore been introduced at launch.  

The new M Sport models have the following additional equipment:

· M Aerodynamic package, designed by BMW M
· M sports suspension

· 18” light-alloy M Star-spoke wheels

· High-gloss Shadowline exterior trim
· Sports seats

· Three-spoke M multi-function leather steering wheel

· M Sport short-shift gearlever

· Brushed aluminium interior

· M door sill coverings

Customer profile

Traditionally, and somewhat surprisingly, customers who buy convertible cars rarely consider coupé models.  This polarising behaviour amongst buyers has been successfully supported by BMW’s decision to offer 3 Series Coupé and Convertible variants alongside one another for over 20 years.  Less than seven percent of BMW’s Coupé buyers consider a Convertible as an alternative.  Conversely, Convertible owners expect to spend around £4,000 more on their car than the corresponding Coupé purchaser. 

But the new 3 Series Convertible, with its retractable hard top, is expected to challenge the status quo, not just amongst the typical BMW-buyer, but also amongst convertible and coupé owners from rival marques.  It is expected that two thirds of 3 Series Convertible customers will be male, over 80 per cent married and most with at least one child and two or more cars per household.  With a relatively young average age of 43 years old and with a high average income of over £77,000, many will be company directors, many with their own businesses, or successful managers. 

Reason for purchase

And there are rich pickings available for conquesting with such a dramatic new model.  Purchasers of convertible cars are creatures of habit.  Over 35 per cent of customers always buy the same marque of car and over 32 per cent always buy a convertible.  A radical change such as a retracting hard top in a BMW is bound to raise eyebrows within this segment of buyers

4. Design

The new 3 Series Convertible (E93) continues on BMW’s well-trodden path of dynamic, elegant and sporting open-top cars.  Like the recently launched Coupé variant, designers and engineers have worked to differentiate the car further from the Saloon and Touring models while clearly demonstrating that the drop-top car fits cohesively within the 3 Series family.

The fourth generation 3 Series Convertible has grown internally and externally when compared to the outgoing E46 car (it is more practical and safer than the model it replaces), but is a very similar size to the recently introduced E92 3 Series Coupé.

	Size comparisons
	E46 Convertible
	E92 Coupé

	Length
	+92mm
	0mm

	Height
	+13mm
	-11mm

	Wheelbase
	+35mm
	0mm

	Front overhang
	-3mm
	0mm

	Rear overhang
	+60mm
	0mm

	Head clearance – front
	-3mm
	-10mm

	Head clearance – rear
	+9mm
	-7mm

	Elbow width – rear
	+118mm
	-83mm

	Boot volume – roof closed
	+40 litres
	-90 litres

	Boot volume – roof open
	-50 litres
	-230 litres



The 3 Series Convertible has been synonymous with sleek, safe and sophisticated design.  The first Baur Cabriolets in the 02 Series (1967-1975) and E21 generation of 3 Series (1977 – 1982) featured a permanent roll-over bar.  Successive 3 Series Convertible cars, beginning with the 1986 E30 3 Series Convertible, have packaged the folded roof into a flush-fitting storage compartment behind the rear seats.  This created an uninterrupted near-horizontal wedge-shaped profile with out-of-sight roll-over protection.  
With the brand new E93 3 Series Convertible, designers and engineers have stuck to traditional design strategies and overcome their biggest challenge to date - delivering the same elegant, well-proportioned, wedge-shaped 3 Series Convertible with a retractable hard top.

A visual tour

From all angles, the bodywork below the shoulder line of the fourth-generation Convertible car is very similar to the recently launched 3 Series Coupé.  And, as with the Coupé, it is rather more differentiated from the Saloon and Touring models than has been traditional.

From the front, the two-door models share a dynamic vision created, in part, by the dual round headlamps that appear to be cut off at the top.  The front sits lower than the Saloon and Touring variants thanks to the standard-fitment Bi-Xenon headlamps that are 
shallower than a conventional halogen unit.  These Bi-Xenon units also house BMW’s trademark corona rings that are visually powerful sidelights or day-running lights.  

From the rear, the new Convertible appears wide and low – the classic sports car stance.  The swage line that runs along the car beneath the shoulder line ends at the rear lamp clusters while the shoulder line extends round the entire rear section.  The two-piece rear lamp clusters extend into the boot lid and include horizontal light rods including LED technology.  Finally, the third rear brake light is integrated into the aerodynamic rear lip spoiler. 

Lifting the lid

With the roof in place, the profile of the Convertible is very similar to the Coupé, the major difference being the transition in profile from the rear window to the boot.  A flowing line in the Coupé becomes a more defined angular transition on the Convertible.

It is in the roof-down side profile that the typical stretched, elegant shape of the 3 Series Convertible stands out.  The shoulder line running from the centre of the headlamp through to the boot lid dominates the side view.  This fixed line is complemented by a swage line that commences in the teardrop shape formed by the side profile of the headlamp and continues in a shallow rise through the door handle before finishing at a higher level in the rear lamp unit.  The convergence of these two styling lines visibly stretches the car.  
The third important horizontal marker is the sill line.  It starts in the front valence, passes through the front wheel arch and rises progressively towards the rear wheel arch, finishing in the rear bumper.  The combination of the rising sill line and a slight arch of the swage line over the rear wheels emphasises the dynamic wedge shape of the car but also draws the eye to the rear axle - the viewer drawn to BMW’s trademark rear-wheel drive layout.

A perfect reception

The purity of BMW’s 3 Series Convertible is highlighted by the fact that the profile of the car is uninterrupted by unnecessary details.  For example, all aerials required for radio or digital / terrestrial TV signals, as well as the amplifiers, are integrated into the body.  With the roof open, aerials in the rear wings provide the radio reception but when the roof is in place, aerials in the rear window are automatically activated.  Antennae for the GPS navigation and mobile telephone are also integrated out of sight in the roof and rear wings.

Retractable refinement and security

A major part of 3 Series’ monopoly is down to its evolution in design.  There is no mistaking a 3 Series model.  It is therefore not surprising that the design and styling of the new 3 Series Convertible retains strong elements of both the recently-launched Coupé model and previous generations of Convertible.  An individual model, but clearly part of the famous family.  But one aspect of the car is entirely new to BMW – the retractable hard top.
Never content to rest on laurels, BMW went ‘top down’ to develop the 3 Series brand even further.  There is clearly a growing market in premium cars and BMW believes that it can dominate that potential sales growth.  BMW 3 Series buyers are a very loyal group, impressed by innovation and happy for the company to progress down a successful path.  But how to appeal to customers who have shied away from the brand?  A hard top on the Convertible is a clear temptation to any waverers.

In the development stages, engineers experimented with both two- and three-piece roofs.  A two-piece roof is less complicated and easier to use, but there’s a compromise. The size of each roof panel meant that the car would have had a large rump.  A three-panel roof design is a more complex solution, but is much more compact when the roof is down.  And the benefits far outweighed the constraints.  The three-panel design enabled the designers to shroud the roof mechanisms with an elegant, more naturally proportioned shape, plus it keeps the increase in rear overhang to a minimum and offers optimum aerodynamics.  BMW’s near 50:50 weight distribution and renowned driving dynamics are retained, and fuel consumption optimised.  

For strength and safety reasons, thin-grade steel is used in the roof panels rather than aluminium.  But the engineers have reduced any unnecessary masses in the structure and mechanisms to complement the roof.  As a result, the roof panels weigh only 75kgs and, when retracted, changes the front-to-rear axle load by just 1.4 per cent.  
With the commitment to a hard top came another design opportunity.  BMW’s traditional Hofmeister Kink is now more easily incorporated into the rear window design and, because of the small roof panels, the rear side windows are 30 per cent larger than the model it replaced.  Visibility out of the rear windows has also been improved by an incredible 38 per cent.

It’s an open and shut case

The retractable hard top is opened via either the lever on the centre console or the unlock button on the key.  Cars fitted with optional Comfort Access can also close the roof with the close button on the key.  Within four meters, if the unlock or lock button on the key is kept depressed the roof opens or closes automatically.    

In the 22 second opening process, the clamshell boot lid opens and the three roof panels are lifted electro-hydraulically in a flowing motion, enveloping each other in a concertina fashion and coming to rest in the storage area above the boot cavity, the three sections resting millimetres apart from another.  The boot then closes over the layered panels.

With the roof up, 350 litres of boot space is available – 40 litres more than the car it replaces.  When the roof is down the new 3 Series Convertible still offers over 200 litres of boot space. The folded roof and boot space are separated by a partition that moves into the roof of the boot when the roof is up to maximise the available space.  The partition needs to be in place before the roof is operated, thus protecting its contents. 
And the 210 litres is very usable space.  Larger objects than would seem possible can be taken in and out of the boot.  The Convertible comes with an innovative and convenient Boot Access function.  The boot lid button on the key can open the roof to a half-way point, thus exposing the contents of the boot.  Objects can then be removed and the roof either returned to its open position or closed again.
Interior design

The horizontal lines of the exterior continue on the inside of the car.  Parallel lines dominate the area around the instrument panel, and the flowing surfaces that extend from the centre console round onto the door panels give the interior a light, dynamic ambience.  The upper section of the instrument panel is angled towards the driver while the controls and instruments for air conditioning, audio and navigation are also within easy reach of the front passenger.

The design of the door and side panels visually connect the front to rear, creating an overall contour that extends from the dashboard at the front to the backrests on the rear seats.  The centre console between the front seats has been increased in size.  It now incorporates storage compartments and defines the individual rear seats.  It was estimated that just two per cent of all journeys in 3 Series Convertibles were ‘five-up’, so the new car has been designed as a truly focussed four seater with added practicality, comfort and safety for the rear seat occupants.
Light bars running along the inner door and side panels are standard.  Sealed at the top, this row of lights runs above the armrests from the door hinges all the way to the rear, providing a pleasant glow of warm, indirect light at night.  BMW’s research shows that this glow is more comfortable for the driver and passengers at night than darkness.  
Pushing all the right buttons

Owners specifying either Business or Professional Navigation systems also receive BMW’s iDrive system.  Using a central controller and dashboard-mounted display screen, the driver or passenger can easily shift between Navigation, Climate, Entertainment or Communication functions.

An addition to the iDrive functionality, the car features eight freely programmable Favourite buttons.  BMWs have featured popular programmable buttons on the steering wheel for a number of years and the new 3 Series Convertible offers a small bank of programmable buttons on the centre console.  These can be customised and used as shortcuts to the most frequently visited parts of the iDrive system such as Navigation or radio stations.  Safety is paramount and the drivers’ finger simply has to hover over the button for its function to be displayed in the iDrive screen.  Pushing the button then makes the prescribed change.  This reduces eye movements from road to dashboard.
Always take the weather with you

A new feature on a BMW 3 Series Convertible recognises that open-topped cars have unique air conditioning and ventilation requirements.  In addition to the ‘soft’, ‘medium’ and ‘intensive’ settings of the typical BMW system, the new car selects a ‘convertible’ mode when the roof is open, reducing the influence of the interior temperature sensor on the ventilation control.  Additionally the amount of air flowing into the car is relative to its road speed, with the Automatic Air Recirculation becoming unnecessary and thus is deactivated at road speeds higher than 50mph.  Finally, when the roof is folded back into place, the air conditioning system reverts to the programme and temperatures last selected when the roof was up.

A wind deflector can be ordered to reduce the turbulence and swirl in the roof-down cabin.  And even this feature has been updated.  It can now be opened to gain access to bags or packages being transported on the rear seat. 

Practically innovative

This attention to practicality continues in the rear where the rear seat backrest folds flat.  This produces a large flat bench area suitable for the storage and transport of items too large to be carried in the boot.  In addition, customers can specify a unique feature in the convertible market – a through-load function.  With the rear seat backrest down, a 40 x 26cms aperture offers access to the boot, ideal for carrying skis or golf clubs, for example.  

No more hot bots or fried thighs
In another world first, BMW’s optional leather upholsteries feature innovative SunReflective technologies.  Left with the roof down, all leather interiors can get searingly hot.  BMW’s SunReflective technology counteracts this by reflecting the infra-red radiation in the sunlight.  The roof can therefore remain retracted all day in the sun.
This unique leather covering (on seat and armrest surfaces) features ‘cool pigments’ which are embedded in the material during the production process.  They reflect infra-red radiation in the sunlight in wavelengths of more than 720 Nanometers.  A significant reduction of up to 20 degrees centigrade on the leather surface is achieved over conventional leather.  
Colour world

BMW 3 Series Convertible buyers can choose between 12 metallic and three non-metallic exterior colours as well as 11 interior shades to further personalise their car.  The exterior colours at launch are Titanium Silver, Black Sapphire, Sparkling Graphite, Arctic, Monaco Blue, Deep Green, Montego Blue, Space Grey, Platinum Bronze, Alpine White, Jet Black and Crimson Red.  The 11 interior upholstery colours are Anthracite or Grey Fluid Cloth, Black, Grey, Cream Beige, Coral Red, Jade Grey or Saddle Brown Dakota leather or Black, Cream Beige or Camel Nappa leather.  To complement the interior, customers can also choose from trim options from Brushed Aluminium and Black high-gloss to differing grains of exotic wood (from renewable sources, of course). 




































