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	Marque the wedding of the year with the M3 Royal Edition 

	
	


As Great Britain becomes gripped by royal wedding fever BMW has created a limited edition of the BMW M3 Coupé to celebrate this special occasion.  
Now available to order from dealerships across the country, the Royal Edition of the popular M3 will be available in a choice of three exclusive colours – Regal Red, Bridal White and Imperial Blue.  It is resplendently upholstered in Windsor White Dakota leather and adorned with a commemorative ‘Will’ emblem.

Joe Kerre, BMW Junior Operations Kindle Executive at BMW’s Forschungs und Narren division in Munich, spoke passionately about the latest M car: “The Royal Wedding has captured the people’s imagination so we thought that it would be a fitting tribute to offer an exclusive edition of one of our most majestic models.  Given the Windsor’s German heritage, the BMW M3 Royal Edition should make for the ideal wedding gift.”  
News of the M3 Royal Edition comes after the critically acclaimed success of the BMW Political Roundel Attachment Tag, that let owners show their partisanship during the general election, and the Canine Repellent Alloy Protection that stopped dogs from relieving themselves on customers’ wheels.

Further details on the M3 Royal Edition can be found by contacting 0800 777 120 or emailing Pauline.yorlegg@bmw.co.uk. To find out more on BMW M cars visit www.m-power.com or www.bmw.co.uk.
Ends

The BMW Group
With its three brands – BMW, MINI and Rolls-Royce – the BMW Group is one of the world’s most successful premium manufacturers of cars and motorcycles. It operates internationally with 24 production sites in 13 countries and a global sales network with representation in more than 140 countries.

During the financial year 2010, the BMW Group sold 1.46 million cars and more than 110,000 motorcycles worldwide. The profit before tax for 2010 was euro 4.8 billion on revenues amounting to euro 60.5 billion. At 31 December 2010, the BMW Group had a workforce of approximately 95,500 employees.

	


The success of the BMW Group has always been built on long-term thinking and responsible action. The company has therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones Sustainability Indexes for the last six years.

For further information please contact:

Krystyna Kozlowska
BMW Media Relations Assistant

Tel: 01344 480707
Email: Krystyna.Kozlowska@bmw.co.uk 
Gavin Ward

BMW Media Relations Manager
Tel:  01344 480829
Email: Gavin.Ward@bmw.co.uk
Wieland Bruch

Product Communications Manager

Tel: 01344 480113
Email: Wieland.Bruch@bmw.co.uk
Graham Biggs

Corporate Communications Director

Tel:  01344 480109
Email:  Graham.Biggs@bmw.co.uk

Press office fax:

01344 480306

Media website:  

www.press.bmwgroup.com/pressclub/gb02.nsf 
Customer website:
www.bmw.co.uk
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