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	Turn your car into a coach

	
	Introducing the driverless Running Coach 



As an official sponsor of London 2012, BMW has been inspired to develop a new technology helping customers to boost their fitness in the run up to the Games.  

The new driverless Running Coach feature uses a combination of ConnectedDrive technologies and surround view cameras to enable the car to follow the runner, at a safe distance, while pounding the pavement.  To help with motivation, integrated exterior speakers play encouraging words while the Lock Out Logistics feature makes sure that any distance set is completed without cheating.
Alvin Alaff, Head of Futile Innovations at BMW’s renowned Forschungs und Innovationszentrum, said “It’s a car gym but not as we know it.”

The introduction of the driverless Running Coach follows the critically acclaimed success of the BMW M3 Royal Edition, built to celebrate the royal nuptials, and the BMW Political Roundel Attachment Tag, that let owners show their partisanship during the 2010 general elections.
Further details on the driverless Running Coach can be found by contacting 0800 561 0080 or emailing alvin.alaff@bmw.com.  To find out more about BMW’s involvement in the London 2012 Games visit www.bmw.co.uk/London2012. 
Ends

The BMW Group

The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in the world with its BMW, MINI, Husqvarna Motorcycles  and Rolls-Royce brands. As a global company, the BMW Group operates 25 production and assembly facilities in 14 countries and has a global sales network in more than 140 countries.

In 2011, the BMW Group sold approximately 1.67 million cars and more than 113,000 motorcycles worldwide. The profit before tax for the financial year 2011 was euro 7.38 billion on revenues amounting to euro 68.82 billion. At 31 December 2011, the BMW Group had a workforce of approximately 100,000 employees. 
The success of the BMW Group has always been built on long-term thinking and responsible action. The company has therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones Sustainability Indexes for the last seven years.
www.bmwgroup.com 

Facebook: http://www.facebook.com/BMWUK
Twitter: http://twitter.com/BMWGroup
YouTube: http://www.youtube.com/BMWUK 
For further information please contact:

Krystyna Kozlowska
BMW Media Relations Assistant

Tel: 01344 480707
Email: Krystyna.Kozlowska@bmw.co.uk 
Gavin Ward

BMW Media Relations Manager
Tel:  01344 480829
Email: Gavin.Ward@bmw.co.uk
Wieland Bruch

Product Communications Manager

Tel: 01344 480113
Email: Wieland.Bruch@bmw.co.uk
Graham Biggs

Corporate Communications Director

Tel:  01344 480109
Email:  Graham.Biggs@bmw.co.uk

Press office fax:

01344 480306

Media website:  

www.press.bmwgroup.co.uk
Customer website:
www.bmw.co.uk
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