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Ever since the introduction of the BMW i Remote app in 2013, BMW has offered 
its customers the option of effortless connectivity between their smartphone and 
vehicles. A new-generation app is now available to customers featuring a new-
look design, intuitive and simplified user experience, and new features to support 
electromobility.  

  

"With the new app generation, we are taking a further step in extending the 
digital customer experience around our vehicles and thus meeting the increased 
customer demand for digital services and functions," said Peter Henrich, Senior 
Vice President BMW Group Connected Company Customer. "With the My 
BMW App and the MINI App, we seamlessly integrate our vehicles into the 
digital lifestyle of our customers. Both apps offer a host of features, both for the 
daily use of the vehicle and in the personal interaction with us as a brand, which 
we are continuously expanding".     

 
Stephan Durach, Senior Vice President BMW Group Connected Company 
Development, Technical Operations, adds: “My BMW and the MINI App set the 
standard for usability, safety and reliability. User feedback and information on the 
behaviour of users of the previous generation of the app were critical to the 
development process. The two apps include popular and frequently used 
functions, and the new platform allows us to continuously add new functionality, 
adapted to our customers’ needs.”   

  

Summary of highlights  

 • The My BMW App is the new universal interface to the vehicle. It displays 
information on the status of the vehicle and, depending on the equipment, 
allows functions to be activated remotely (e.g. to locate the vehicle, lock and 
unlock the doors, or monitor the vehicle surroundings (Remote 3D View)).   

The new-generation app for BMW customers. 
 

• New service to support individual electromobility 
• Intuitive user experience and a new-look design 
• New App can be downloaded from the Google Play Store and the Apple 
App Store now. 
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 • Destinations can be sent directly from the app to the vehicle’s navigation 
system, where maps shows the current traffic situation, filling stations and 
charging stations, as well as parking options.   
 

 • Customers are notified of available Remote Software Upgrades via the My 
BMW App and can easily download these upgrades at home, before transferring 
them to and installing them in the vehicle. With Remote Software Upgrades, the 
BMW Group offers customers with BMW Operating System 7 new and 
improved digital features on a regular basis and the ability to ensure that their 
vehicle software is always up to date.  
 

 • The BMW Digital Key, which turns an iPhone into a vehicle key, offers 
convenient set-up via the My BMW App in just a few steps. The BMW can then 
be used without a physical key, and this access can be shared with up to five 
other people. If preferred, you can restrict rights such as a reduced maximum 
speed or radio volume when sending a key – perfect for novice drivers.  
 

 • With My BMW, Amazon Alexa can be used* in vehicles with BMW Operating 
System 7 – offered on UK vehicles produced from November 2020. Once the 
customer has linked their Amazon account in the app, they can use the voice 
assistant by saying the activation word “Alexa” or at the touch of a button. 
Customers can use this voice control to play music, access news, control 
compatible smart home devices and access thousands of skills.  
 

 • The app offers additional features for electrified BMW vehicles, including an 
improved overview of the electric range, charging status and charging history. 
Customers can use the charge and climate timer to optimise the charging 
process by defining specific time slots for charging and set departure times. 
Preconditioning is also possible, allowing drivers to heat the vehicle in winter or 
cool it in summer for enhanced comfort.  
 
• Once linked with a personal BMW ID*, individual preferences can be set in any 
current BMW vehicle quickly and automatically. Thanks to the My BMW App, 
logging in is now even easier – customers can simply scan a QR code to 
securely transfer their user settings between vehicles.  
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 • The My BMW App can be used to contact BMW Retailers directly, allowing 
customers to keep an eye on their vehicle’s service requirements. Service 
appointments can be made directly from the app if needed and BMW Roadside 
Assistance can also be contacted in the event of problems. If consent is given, 
service personnel will see the location and status of the vehicle so that 
immediate over-the-air assistance can be provided. The app also offers easy 
access to the BMW ConnectedDrive Store and the BMW Online Shop.  

  
The new-generation app can be downloaded free of charge from the Google 
Play Store and the Apple App Store.  
 

*Full App functionality specification and vehicle software level dependant. Future 

app and remote software updates will release full potential on more vehicles. 
 

Ends 

 
The BMW Group 
 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading 
premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility 
services. The BMW Group production network comprises 31 production and assembly facilities in 15 
countries; the company has a global sales network in more than 140 countries. 
 
In 2019, the BMW Group sold over 2.5 million passenger vehicles and more than 175,000 motorcycles 
worldwide. The profit before tax in the financial year 2019 was € 7.118 billion on revenues amounting to 
€ 104.210 billion. As of 31 December 2019, the BMW Group had a workforce of 126,016 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible action. The 
company has therefore established ecological and social sustainability throughout the value chain, 
comprehensive product responsibility and a clear commitment to conserving resources as an integral part 
of its strategy. 
 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup  
Twitter: http://twitter.com/BMWGroup  
YouTube: http://www.youtube.com/BMWGroupView  
Instagram: https://www.instagram.com/bmwgroup  
LinkedIn: https://www.linkedin.com/company/bmw-group/ 
 
 
For further information please contact:  
 
Helen Wilson 
BMW Group Media Relations Executive 

http://www.bmwgroup.com/
http://www.facebook.com/BMWGroup
http://twitter.com/BMWGroup
http://www.youtube.com/BMWGroupView
https://www.instagram.com/bmwgroup
https://www.linkedin.com/company/bmwgroup/
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Tel: 07815 372 480 
Email: Helen.Wilson@bmw.co.uk 

Chris Overall  

BMW Media Relations Manager  

Tel: 07815 370 990 

Email: Chris.Overall@bmw.co.uk 

Emma Begley  

General Manager, Communications  

Tel: 07815 371 062  

Email: Emma.Begley@bmw.co.uk  

Graham Biggs 

Corporate Communications Director  

Tel: 07815 376 867 

Email: Graham.Biggs@bmw.co.uk  
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