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MINI HITS MILESTONE WITH 100,000 CARS SOLD IN THE US

Sales Target Achieved Ahead of Projections

Woodcliff Lake, NJ - February 18, 2005… MINI USA announces it has achieved a sales milestone, retailing the 100,000th MINI in the US market.  With initial sales targets of 20,000 units per year at the time of launch, MINI has consistently exceeded expectations over the last three years, reaching the 100,000-unit mark a full two years ahead of projections.

The car, identified as a MINI Cooper was retailed in Florida and represents MINI’s strong foothold in the US market.  Since MINI’s 2002 launch, the brand has grown from a less-than 2% unaided public awareness to an awareness of over 60% today.  In addition, MINI USA has expanded its business, adding ten more dealers to its retail network to bring the total number of dealers to 80 nationwide.

MINI’s unique combination of style, substance and value along with its ‘cheeky’ brand personality, continues to attract new and enthusiastic customers to the fold.  With a full compliment of individual options, customization is a key draw for new customers.  To date more than 70% of all MINIs sold were specified by a retail customer prior to delivery.

Jack Pitney, vice president of MINI USA said, “The 100,000th MINI represents a significant milestone for us as it shows we have cultivated a unique appeal with our brand and products and have clearly established MINI’s place in the US market.”
BMW Group In America
BMW of North America, LLC has been present in the United States since 1975.  ROLLS-ROYCE Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand, the MINI brand, and the ROLLS-ROYCE brand of Motor Cars; DesignworksUSA, an industrial design firm in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all Z4 Roadster and X5 Sports Activity Vehicles. The BMW Group sales organization is represented in the U.S. through networks of 340 BMW passenger car centers, 327 BMW Sports Activity Vehicle centers, 148 BMW motorcycle retailers, 80 MINI passenger car dealers, and 25 ROLLS-ROYCE Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North, Central and South America, is located in Woodcliff Lake, New Jersey.

Information about BMW Group products is available to consumers via the Internet at:

www.bmwusa.com

www.bmwmotorradusa.com
www.miniusa.com

www.rolls-roycemotorcars.com
#      #      #

Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwgroup.com.
#      #      #
