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BMW ANNOUNCES MODEST MID-YEAR PRICE INCREASE FOR 2008 PRODUCT LINE EFFECTIVE JUNE 1

Price Protection Offered for All Customer-Ordered Vehicles Prior to May 9

Woodcliff Lake, NJ – June 2, 2008… BMW announced today that it has implemented a modest mid-year price increase of less than one percent for its 2008 product line, effective as of June 1.  This is the first price increase in over one year despite continually rising raw materials costs and ongoing exchange rate pressure. Minor increases have also been made to selected options/packages, as well as the vehicle destination charge.

The base price increase will affect the entire 2008 BMW product line, with the exception of the BMW 1 Series, M3 and X6 models, which all went on sale this past spring.  The destination charge increase and the selected option price increases affect all models.  Additionally, anyone who factory ordered a BMW vehicle prior to May 9 that will be delivered after June 1, will receive price protection from these increases.

“Despite a mixed economic outlook in the US market, these measures are in line with pricing trends in the automotive industry,” said Tom Purves, Chairman of BMW of North America, LLC.  BMW has historically held its price adjustment to well below the US inflation rate. The last base price increase, of 0.5 percent, was instituted in March 2007. 
For full details, visit www.press.bmwgroup.com.

BMW Group In America

BMW of North America, LLC has been present in the United States since 1975.  Rolls-Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand of motor vehicles, including motorcycles, the MINI brand, and the Rolls-Royce brand of Motor Cars; DesignworksUSA, an industrial design firm in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all Z4 models, X5 Sports Activity Vehicles and the X6 Sports Activity Coupe.  The BMW Group sales organization is represented in the U.S. through networks of 338 BMW passenger car centers, 335 BMW Sports Activity Vehicle centers, 142 BMW motorcycle retailers, 82 MINI passenger car dealers, and 30 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North, Central and South America, is located in Woodcliff Lake, New Jersey.

Information about BMW Group products is available to consumers via the Internet at:

www.bmwgroupna.com

www.bmwusa.com

www.bmwmotorcycles.com
www.miniusa.com

www.rolls-roycemotorcars.com

#      #      #

Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwgroup.com.  Broadcast quality video footage is available via The NewsMarket at www.thenewsmarket.com.
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