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BMW Welt Munich. 
Laying of the foundation stone 
16 July 2004.
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1.
Short version. 
Laying of the foundation stone 
of BMW Welt.

During a ceremonial act taking place on July 16, 2004 in the presence of 
the Bavarian premier Dr. Edmund Stoiber, Munich’s Lord Mayor Christian Ude, architect Professor Wolf D. Prix and Chairman of the Board of Directors of BMW AG, Dr. Helmut Panke, the foundation stone of BMW Welt will be laid. With the construction of BMW Welt, a building complex is being erected on 
the corner of Petuelring/Lerchenauer Straße, which from June 2006 onwards will be devoted to projecting the fascination of the BMW brand. 
The main emphasis will lie on the personal handing over of vehicles to those BMW customers who attach importance to collecting their new automobile directly from the manufacturer. Moreover, BMW Welt will offer a forum for the lifestyle that has been expressed by the familiar BMW motto “driving pleasure” for many decades.

BMW Welt will continually aspire to present the philosophy and accomplishment of the BMW brand in the fields of service, development 
and motor sport.

Therefore, BMW Welt will be both the brand portal and the direct physical and spiritual link to the BMW Group. In addition to planned events and congresses, the public will have the opportunity of visiting the BMW museum and taking part in a guided tour of the facility. The anticipated annual 850,000 visitors will enjoy the shops and restaurants offering their services in sophisticated surroundings, thereby enhancing the overall impression of BMW, making 
it a true experience. 

The BMW Group is investing more than 100 million Euros into this building project which will provide a total of around 200 jobs:

BMW Welt was designed by the world-famous Vienna-based architects COOP HIMMELB(L)AU. They received one of the two first prizes awarded in this invited competition for international architects. BMW Welt is one of the first examples of a new generation of 21st century communication centres. The fascinating design concept manifests itself in a dynamically shaped roofscape under which there are ample possibilities for further creativity. This is the 
“open architecture” propagated by COOP HIMMELB(L)AU for many decades.

The final construction preparation of the project began almost a year ago. 
On August 1, 2003 the Olympia multi-storey car park was closed and immediately torn down. In its place a new Park & Ride multi-storey car park was erected just outside the student city. In January 2004, demolition 
and disposal work on the site of the Olympia multi-storey car park and the P&R area was completed. This was followed by the commencement of 
special civil engineering work. In the months to follow, the task of filling countless boreholes with concrete was carried out. This resulted 
in the creation of 775 bore piles, each measuring 17 metres in length.

Having completed the “underground” construction, it is now time to commence with “overground” work, the actual construction of the building above ground level. In the coming months, the concrete construction will 
rise from foundation level to road level, which will be followed by the erection of the steel structure. The topping out ceremony is planned for the early 
summer of 2005 and the opening ceremony for June 2006 in time for the Football World Cup.

2.
Long version.
2.1
BMW Welt – the BMW brand portal.
Main focus: Very personalized delivery to the customer.

As a result of our discerning customers’ ever increasing desire to collect their new vehicle directly from the manufacturer, a new central project of the 
BMW Group is taking shape – BMW Welt. Whilst serving as a delivery centre for national and international clientele who wish to collect their new 
BMW personally, it will, as from June 2006, also become a communication centre and meeting place. Up to 250 customers per day will leave here 
in their new BMWs destined for places all over the world.

Whilst being personally and individually cared for, the visitor will enjoy 
the unique experience of being deeply immersed in the world of BMW.

What could have been a more fitting name than “BMW Welt”?

BMW Welt will communicate the fascination of the BMW brand with its products BMW automobiles, BMW motorcycles, BMW parts, equipment 
and accessories. By doing this, BMW Welt will provide a permanent live 
and vivid presentation of a wide spectrum of current products. It will offer sophisticated interplay between design, technology and innovation. 
It will also demonstrate the philosophy of BMW service and BMW’s achievements in the field of engine development, vehicle development 
and motor sport.

Moreover, BMW Welt will focus on the future of the automobile and 
the future of mobility – presenting, for example, environmentally friendly drive 
concepts such as hydrogen power, electronics in BMW automobiles 
and the intelligent symbiosis between the automobile and the environment. 
At BMW Welt information and entertainment are equally important. 
Exhibits and multimedia presentations will offer profound insight into research, development and production in a competent and entertaining way.

A place for dialogue.

With the BMW museum, which by the year 2007 will have approximately four times its previous exhibition space at its disposal, and the Milbertshofen 
Plant, BMW Welt is creating a crucial “interface” between the company and its environment. In order to underline this, the BMW Welt experience will be complemented by a visit to the museum and a guided tour of the complex.

A multi-functional “theatre”, the “BMW Welt Forum”, will provide a platform 
for art, industry, culture and technology. It will hold up to 600 persons and stage countless public events. It will be the venue for concerts, exhibitions, conferences and live transmissions, as well as receptions, banquets and other events. In this way BMW Welt will be contributing a new facet to the Munich cultural scene.

The conference area includes rooms which are variable in size for conferences, lectures, presentations and seminars and available also to external organizers.

Numerous shops, cafés and restaurants as well as a “zone of experience” 
for children and young people complete the amenities. 

In short, BMW Welt is the portal to the BMW brand. All those who – 
for whatever the reason – are interested in or associate themselves with the BMW brand and enjoy the experience of driving pleasure will be welcome.

BMW Welt will bring together visitors and the BMW brand, customers and their vehicles, future and past. It will enter a dialogue with guests from all over the world, with customers and neighbours. It is creating public facilities, 
these being what the Agora was to democracy, a place for an exchange of thought. In the words of chief executive of BMW AG, Dr. Helmut Panke: 
“We are pleased with our BMW Welt currently being built here. And we are particularly happy with this location. What could have been a better site 
for such a project than between our group headquarters, the plant, the unique architecture of the olympic site, the nearby lovable cosmopolitan city 
of Munich and the impressive alpine panorama in the background. At the same time this project clearly demonstrates that BMW not only has its roots in Munich, but is also shaping the future from here.”

2.2 BMW Welt – the building. 

BMW buildings have set standards for more than 30 years.

The design submitted by COOP HIMMELB(L)AU, who were awarded one of the two first prizes in the 2001 international BMW Welt architects competition, demonstrates a particularly distinctive identification with the architectural ideas already cultivated in the recent past by the BMW Group for its own building projects. BMW Welt also has an association with the Olympic and BMW high-rise building complexes. These were designed by the Viennese architect 
Prof. Karl Schwanzer, who at that time was tutor to Prof. Wolf D. Prix, one of the two protagonists at COOP HIMMELB(L)AU.

With the design of the BMW tower, the company set standards worldwide. 
It was built in 1972, the same time as the Olympic stadium. From the very beginning the company headquarters, which soon became commonly 
known as the “Four Cylinder”, was a symbol of dynamics, innovation and technological advancement. The tower is considered one of Munich’s landmarks. It is currently under interior renovation, in strict compliance with conservational interests, until 2006, in order to meet the latest requirements 
in office block technology.

A further large BMW architectural project in Munich, the BMW Group Forschungs- und Innovationszentrum (FIZ – the BMW Group Research and Innovation Centre) followed in the mid-eighties. With this centre the 
BMW Group was the first car manufacturer to establish a substantial integration of the areas of “design”, “development” and “pre-production”, keeping with the concept of “constructed communication” incorporating 
short distances. Between departments, these architecturally networked structures became an example worldwide for other car makers’ “think tanks”. A further addition to the FIZ will be made, inter alia, with the completion of the so-called “Projekthaus” this summer (architects: Henn Architekten, Munich).

An internationally renowned team of architects: 
COOP HIMMELB(L)AU. 

COOP HIMMELB(L)AU was founded in Vienna, Austria, in 1968 by 
Wolf D. Prix and Helmut Swiczinsky. Since then the office has been working in the areas of architecture, art and design. COOP HIMMELB(L)AU is regarded leaders of a movement known today as the “Austrian phenomenon”. This term describes a generation of now world-famous Viennese architects who, in 
the sixties and seventies, learned the tricks of the trade and very provocatively created an association between architecture and problems of society. 

The witty but sensory expression “architecture must burn”, that 
embeds itself into one’s memory, was coined by COOP HIMMELB(L)AU. They were forerunners in propagating an “open architecture that 
facilitates not only open space but also open thinking (Prof. Wolf D. Prix)”.

The architectural concept.

BMW Welt is one of the first of a new generation of 21st century communication centres. They are “multi-function” buildings of a completely new kind. “Our architecture is not a sweater, not a fashionable suit, but like 
a skin, an osmotic layer that either filters things out or lets them through. We put it this way: inner emotion tightens the outer skin. So architecture is our fourth skin. If it’s good, it must grow with the problems. That’s why I don’t like boxes!” (Prof. Wolf D. Prix)

The Lord Mayor of Munich, Christian Ude, a jury member of the architectural competition since its early days, has this to say about the architecture of 
BMW Welt: “It is an architectural gem that radiates to the entire city, taking on an importance far beyond its significance to the company and enhancing Munich’s north. Another design feature I am personally thrilled with is 
the skyscape, and I am fascinated by the massive meeting area which is not confined to specific aesthetics or utilization.”

The design concept by COOP HIMMELB(L)AU manifests itself in a roof, 
or rather a dynamically shaped sculptural roofscape to be precise, under which endless possibilities for creativity exists. This is open architecture in which anything will be possible for decades to come – flexible and visionary. 

The roof, which takes the form of a pair of inverted cones in the south, will be a highlight of urban planning, forming an identity and unifying the existing landmarks. The Four Cylinder and the BMW Museum. The double cone is formed by morphing the lower layer of structure and serves as a main
roof support. The lounge area integrated into the roof construction gives formal logic to the roof and provides customers collecting their vehicles 
with important visual relationships through an additional space in the roof construction.

Chronology:
August 2003 “official start of construction of BMW Welt” 
and future prospect.

In July 2001, the architecture competition was brought to an end and the winners announced. In December 2001, after careful assessment and thorough consultation, the Board of Directors of BMW AG gave preference to the design submitted by COOP HIMMELB(L)AU. The planning of the project began in January 2002.

On August 1, 2003 the Olympia multi-storey car park was closed, the site fencing erected and the new Park & Ride site was begun directly on the outskirts of the university city. In January 2004, demolition and disposal work was finalized on the site of the Olympia multi-storey car park and the P&R 
area and special civil engineering work commenced. During the following months countless boreholes were filled with concrete. This resulted in the creation of 775 bore piles, each measuring 17 metres in length and 
88 centimeters in diameter. Smoothly interlaced with each other they form a vertical wall which will later serve as part of the basement wall. They prevent soil from sliding inwards and ground water from seeping in during excavation work carried out later. A total of 775 bore piles were used. Excavation work then began systematically. Fully loaded trucks left the excavation site, which was 210 metre long and up to 120 metres wide, 12,000 times before the foundation soil 14 metres below ground level was reached. This meant that the foundation was around 6 metres below ground water level. Fifteen 
well points were utilized to drain the excavation pit. Since then water pumps have been transferring the ground water back to the nearby Olympic Park 
so that the natural ground water level is maintained.     

3.
Specifications, facts and constructional details.

(as of June 2004)

•
August 2003: Start of construction

•
May 12, 2004: Foundation soil is reached

•
July 16, 2004: Laying of foundation stone

•
June 2004: Start of shell construction

•
November 2004: Start of façade and roof construction

•
June 2006: Grand opening in time for Football World Cup

•
Size of property approximately 25,000 m2
•
Building costs more than 100 million Euros 

•
Around 200 new jobs

•
Average of 170 vehicle deliveries (maximum 250) per day

•
number of visitors: 850,000 annually

•
max. length of building: 
approx. 180 m

•
max. width of building: 
approx. 130 m

•
min. width of building: 
approx. 50 m

•
max. height of building: 
approx. 24 m

•
Overall floor space of building: approx. 73,000 m2 = 100%

•
approx. 28,500 m2 above ground level = 40%, 
 
and approx. 44,500 m² below ground level = 60%

Number of floors:  

below ground level:

Level – 3:
approx. – 13.00 m

Level – 2:
approx. – 10.00 m

Level – 1:
approx. – 7.00 m

Above ground level:


Level 0
0.00 m

Level 1
approx. +5.00/+6.50/+7.50 m

Level 2
approx. +15 m

Level 3 
approx. +19 m

Height of building, (existing) BMW Museum: 25.0 m
Height of building, (existing) BMW tower: 104.5 m

Further specifications:

Steel construction of roof: approx. 2,000 tons

Glass area: approx. 10,000 m²

Roof area: approx. 16,000 m²

Details of excavation pit:

General:

Length 210 metres, width 120 to 40 metres

Depth 14 metres

Size of excavation area approx. 15,579 m² 

Bore piles:

approx. 578 m of intersected bore piles securing excavation site (total of 775) with a total length of approx. 11,800 m

Visible area of pile wall: approx. 5,147 m²

Visible area of girder structure: approx. 1,210 m²

Anchorages:

Total length: approx. 11,458 m in 2 anchor positions

Excavation:

Total of 158,400 m³ equal to 12,000 truck loads

Bearing piles:

775 GEWI® foundation bearing piles with a grid measuring approx. 4x4 m

Shell construction:

Type of construction:

Basement waterproofing concrete foundation: approx. 19,500 m³

Concrete outer wall of basement waterproofing system: approx. 3,200 m³

Total reinforcement: 8,500 tons

Total amount of concrete: approx. 55,000 m³

Equal to 6,100 mixing truck loads of concrete.

Description of supporting structure.
Roof:

The roof structure comprises an upper and lower girder grid system with a basic grid measuring 5.0 m x 5.0 m. The upper layer is cushion-shaped and has a curved top, whilst the lower layer is shaped for simulated optical reactions to the areas below. Diagonal members join the two layers to form 
a space frame structure. 

Façade:

The façade is a modified post-and-beam system. As the upright bends at 
a height of +7.50 m and as there is an additional system of horizontal struts at +15.00 m, a reduction of the free spans resulting in a minimisation of the upright diameter in relation to the façade height is achieved. A further advantage of the kink is that the roof’s vertical deformations are compensated for 
by the posts’ elastic bending deformations, which negates the need for roof settlement joints. The glass is directly clamped to the crossbeams and 
glue bonded in the butt joints.

Technical systems:

One characteristic of the building is that natural resources are used to run its technical systems. This results in lowest possible energy consumption 
and a direct and indirect use of natural resources to fulfil every requirement. 
The surfaces of the outer glass façade offer low heat transfer coefficients. They facilitate compliance with insulation regulations on the one hand, while providing comfortable surface temperatures on the other. The floor and 
parts of the wall structure increase storing capacity, whereby the building has very large inner zones that are only subjected to exterior influences 
(low temperatures, sunlight). Thermal upward flow and layers of warm air are discharged directly to the outside largely within the layered structure of 
the roof, hence there is no effect on the utilizable areas below. The building’s design facilitates direct ventilation via operable windows in its large wall 
areas and partly via the outer areas of the roof. The large wall elements facing west are practical, as they can be opened when outside temperatures 
exceed +5° Celsius, up until well into the summer (outside temperatures approx. +25° Celsius). In the case of lower temperatures, the building is ventilated as necessary. When outside temperatures exceeding +20° Celsius exist, large areas of glass can be opened so that interior space is transformed into exterior space. During this period currents which have been created by the interior heat sources, are circulated inside the building while being naturally ventilated. This causes a thermal ventilation effect from the base to the top of the building. In order to avoid negative thermal influences or excessive 
heat loss or heat gain respectively, it is only necessary to keep the façade entirely closed in the dead of winter (outside temperatures below 
+5° Celsius) and during periods of extreme heat. Solar energy is used passively, i.e. it can be provided as required through the roof and the 
façade to heat the building additionally.

The outer green areas leading to the Olympic Park – in particular those in close proximity to the natural ventilating systems – act as dust traps and facilitate to a certain extent adiabatic cooling effects. This in turn has a 
positive effect on the building, and the growth of the outer green areas in regard to the heating and ventilation of the building will make the building more comfortable for future users.

