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BMW PARTNERS WITH BLACKFILM.COM TO SPONSOR FILM SERIES IN ATLANTA, WASHINGTON, D.C. AND LOS ANGELES

Bi-monthly Series Will Showcase Work Written, Produced and Starring African Americans

Woodcliff Lake, NJ - July 27, 2004… BMW has partnered with Blackfilm.com to create the Blackfilm.com BMW Film Series, a three city program, to present and promote independent and urban cinema.  The series will showcase up and coming talent while also raising funds for worthy causes.

The series, which debuts this month and continues through November 2004 will feature screenings, discussion panels and receptions. Approximately 200 – 300 industry executives, opinion leaders, entertainment and media VIPs are invited to attend each screening.  Blackfilm.com will provide the film selections.

“BMW has long supported diversity in film and we are thrilled to partner with Blackfilm.com to continue this tradition,” said Kay Madati, Multicultural Marketing Manager for BMW of North America.  “The creation of this film series allows us to help independent and urban film actors, filmmakers and professionals by introducing their films to a broader audience.”

The series will raise funds for local chapters of the National Black MBA Association whose various efforts go to support art, education and social issues in their respective cities.  The goal of the series is to support and showcase notable up and coming directors while building awareness and support for independent film and the National Black MBA Association.  

About the Blackfilm.com

Blackfilm.com is the leading resource linking the Black film community and individuals interested in their work.  We provide entertainment and timely information for film audiences and film professionals.  With a strong on-line and off-line presence, blackfilm.com is not only a popular website but also a recognized and well-respected organization.

BMW Group In America

BMW of North America, LLC has been present in the United States since 1975.  ROLLS-ROYCE Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand, the MINI brand, and the ROLLS-ROYCE brand of Motor Cars; DesignworksUSA, an industrial design firm in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all Z4 Roadster and X5 Sports Activity Vehicles. The BMW Group sales organization is represented in the U.S. through networks of 340 BMW passenger car centers, 327 BMW Sports Activity Vehicle centers, 148 BMW motorcycle retailers, 76 MINI passenger car dealers, and 25 ROLLS-ROYCE Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North, Central and South America, is located in Woodcliff Lake, New Jersey.

Information about BMW Group products is available to consumers via the Internet at:

www.bmwusa.com

www.bmwmotorradusa.com
www.miniusa.com

www.rolls-roycemotorcars.com
#      #      #

Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwgroup.com.
#      #      #
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